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TITLE OF SYLLABI: Detailed Course Curriculum is available at www.puchd.ac.in/syllabus.php 
 
MBA (Under Honours School System at UBS w.e.f. 2019-2021 Batch)  

                                       SEMESTER-I SEMESTER-II 
Business Economics Business Environment 
Business Statistics Human Resource Management 
Management Accounting Operations  Management 
Organisational Behaviour Financial Management 
Marketing Management Legal Aspect Of Business 
Workshop on Business Computing Summer Training Report and viva-voce* 
Workshop on Business Research Comprehensive viva-voce** 
 Workshop on Business Communication 
 Workshop on Multivariate Statistical Techniques 

*At the end of the examination of 2nd Semester the students will undergo compulsory summer training for a period of 6-8 
weeks. Every student will submit the Summer Training Report within two weeks from the start of teaching for 3rd

 

http://www.puchd.ac.in/syllabus.php


FACULTY OF BUSINESS MANAGEMENT AND COMMERCE 4 HANDBOOK OF INFORMATION 2020 

 
proceedings 

Organisation Development Labour Legislation –II 
Workshop on Training and Development  
Comparative Industrial Relations  
Managing Corporate Social Responsibility  
**** Comprehensive Viva-Voce of the 4th Semester would be based on papers taught in 3rd and 4th semester. 
#Major Project would commence in 3rd semester but final marks would be awarded in 4th semester.  

 
MBA (IB)(Under Honours School System at UBS w.e.f. 2019-2021 Batch) 

MBA (IB) 

SEMESTER-I SEMESTER-II SEMESTER-III SEMESTER-IV 

Organisational Behavior and 
International  Human 

Resource Management 

International Business 
Environment 

Global Strategic Management Cross Cultural Issues and 
International Business 

Negotiations 



FACULTY OF BUSINESS MANAGEMENT AND COMMERCE 5 HANDBOOK OF INFORMATION 2020 

 
Proceedings 
Comprehensive viva-voce**** Stress Management 
Major Project # Designing Organizations for Uncertain Environment  
Seminar on Ethics and Conduct of Business Dynamics of Trade Unions 
Seminar on Interpersonal Skills and Transactional Analysis Emotional Intelligence and Managerial Effectiveness 
Managing Corporate Social Responsibility Comparative Industrial Relations 
 Managerial Competencies and Career Development 
 



FACULTY OF BUSINESS MANAGEMENT AND COMMERCE 6 



FACULTY OF BUSINESS MANAGEMENT AND COMMERCE 7 HANDBOOK OF INFORMATION 2020 

 
 Human Values and Business Ethics 
Students are to opt for two groups out of the groups 
offered. And further in one group opted by them they 
are to opt for three papers out of the papers offered. In 
the other group they are to opt for two papers out of 
the papers offered. 

Students to continue with the two groups opted by them in 
third semester. And further in one group opted by them 
they are to opt for three papers out of the papers offered. In 
the other group they are to opt for two papers out of the 
papers offered. 

Group A: Entrepreneurship and General Management Group A:  Entrepreneurship and General Management 
Entrepreneurial Development and New Enterprise 
Management 

Managing Strategic Implementation and Business 
Transformation 

Entrepreneurial Finance Managing Teams 
Infrastructure and Project Finance Managing Global Enterprise 
Tax Planning for Entrepreneurs Organisation Structure and Design 
Investing in Private Equity  
Marketing for Entrepreneurship  
Legal and Government Policy consideration in new 
Enterprise 

 

Group B: Finance Group B: Finance 
Financial statement analysis Strategic Cost Management 
Financial engineering International Financial Management 
Management of financial services Behavioral Finance 
Investment Management Corporate Governance 
Management Control Systems  
Project Planning, Analysis and Management  
Corporate Tax Planning  
Group C: Information Technology & Operations 
Management 

Group C: Information Technology and Operations 
Management 

Mobile Commerce Knowledge Management 
Product Innovation in Technology Business Management of Technology 
Business Process Re-Engineering  Business Intelligence  
Systems Analysis and Design Total Quality Management 
Enterprise Resource Planning  
Management Information Systems  
Integrating E-System and Global Information System  
Group D: Marketing Group D: Marketing 
Advertising and Consumer Behavior Marketing of Services 
Global Marketing Management Workshop on Foreign Trade Documentation and Trade Finance 
Marketing Research and   Product Management Customer Relationship Management and Sales Management 
Global Supply Chain Management Application of Acco.64 1.05 0.48004 0.e
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UNIVERSITY INSTITUTE OF APPLIED MANAGEMENT SCIENCES 
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Sectoral Subjects – I.T. & Telecommunication Management 
IT&T-1: Data Communications and Cyber Security 
IT & T -2: Business Intelligence with Data Mining 
Sectoral Subjects – Infrastructural Management 
IM – 1: Introduction to Infrastructural Management 
IM – 2: Regulatory Framework of Infrastructural Management 
Sectoral Subjects – Pharmaceutical Management 
PM – 1: Industrial Pharmacy and Pharmaceutical Technology  
PM – 
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UNIVERSITY INSTITUTE OF HOTEL AND TOURISM MANAGEMENT (UIHTM) 

ABOUT THE INSTITUTE 

http://puchd.ac.in/syllabus.php
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SECOND SEMESTER 

 Course Code Proposed Course Title Proposed 
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Specialization Core and Electives 
SPECIALISATION A (Travel Trade) 

SC BTM TT1 Ticketing & Transportation 

SE BTM TT2 Trade Related Issues and Frontier Formalities 

SE BTM TT3 Adventure Tourism 

SE BTM TT4 Rural and Community Based Tourism 
SPECIALISATION B (Outbound Tourism) 

SC BTM OT1 Regional Dimensions of International Tourism 

SE BTM OT2 Outbound Tour Operations 
SE BTM OT3 Tourism Product: Europe and America 

SE BTM OT4 Tourism Product:  Asia, Middle East and Pacific Area 

BTM 117 Workshop on Executive Communication for Tourism 
Industry 

DE 

BTM 118 Workshop on Physical Grooming DE 
BTM 119 Workshop on Travel Writing DE 

2 Core BTM 121 Components of Tourism DC 
BTM 122 Tourism Product – Regional  DC 
BTM 123 Field Trip Report  DC 
BTM 124 Environment and Road Safety Education DC 

Choose any two BTM 125 Tourism Products of India: Art and Architecture DE 
BTM 126 Tourism Product of India: Nature Based DE 
BTM 127 Event Management  Engagement DE 

Choose any one BTM 128 Workshop on Hotel Operations DE 




