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shall be calculated by taking into account full 
percentage of marks in all the papers in 
Language excluding the additional optional 
paper,  English and the elective subject taken 
together; OR 

(e) An associate of the (i) Institute of Chartered 
Accountants of India or England or (ii) 
Institute of Cost and Works Accountants of 
India or England; OR 

(f) A pass in the final examination conducted by 
the Institute of Company Secretaries of India; 
OR 

(g) Any other qualification recognized by the 
Syndicate for this purpose.  

 Provided that a candidate who seeks 
admission on the basis of qualifications 
mentioned in (c), (d), (f) above shall be 
required to qualify within one year from the 
date of admission (either with Semester I 
examination or with Semester II examination) 
in a special examination in two papers on                             
(i) Commercial and Taxation Laws, and                        
(ii) Accounting and Auditing, in accordance 
with the Syllabus as may be prescribed by the 
Senate. 

  Further that the maximum marks shall be 100 
in each paper and the pass marks shall be 35% 
as in B.Com. examination. There shall be no 
internal assessment in these papers and 
marks in these papers will not be counted for 
the Semester examination. 

Ph.D 20+1**** 3-6 Years See Ph.D. Prospectus 2022  
#Under Honours School System at UBS w.e.f. 2019-2021 Batch 
*5% Concession is admissible in eligibility requirement to SC/ST/BC/PwD candidates 
ɕɕ0ÒÏÖÉÄÅÄ ÔÈÁÔ ÉÎ ÃÁÓÅ ÏÆ ÃÁÎÄÉÄÁÔÅÓ ÈÁÖÉÎÇ "ÁÃÈÅÌÏÒȭÓ ÄÅÇÒÅÅ ÏÆ ÔÈÅ 5ÎÉÖÅÒÓÉÔÙ ÔÈÒÏÕÇÈ -ÏÄÅÒÎ )ÎÄÉÁÎ ,ÁÎÇÕÁÇÅÓ 
[Hindi/Urdu/Punjabi(Gurumukhi script)] and/or in a Classical Language (Sanskrit/Persian/Arabic) or degree of any other University 
obtained in the same manner recognized by the Syndicate; 50% marks in the aggregate shall be calculated by taking into account full 

http://www.puchd.ac.in/syllabus.php
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to opt for three papers out of the papers offered. In the 
other group they are to opt for two papers out of the 
papers offered. 

are to opt for two papers out of the papers offered. 

Group A: Entrepreneurship and General 
Management  

Group A: Entrepreneurship and General Management 

Entrepreneurial Development and New enterprise 
Management  
Entrepreneurial Finance   
Infrastructure and Project Finance  
Tax planning for Entrepreneurs 
Investing in Private Equity 
Marketing for Entrepreneurship  
Legal and Government Policy consideration in new 
enterprise  

Managing Strategic Implementation and Business 
Transformation   
Managing Teams  
Managing Global Enterprise 
Organization Structure and Design  

Group B:Finance 
Financial Statement Analysis 
Financial Engineering 
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viva-voce French 
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Workshop on Teaching Theory and Practice 
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Mobile Commerce Knowledge Management 
Product Innovation in Technology Business Management of Technology 
Business Process Re-Engineering  Business Intelligence  
Systems Analysis and Design Total Quality Management 
Enterprise Resource Planning  
Management Information Systems  
Integrating E-System and Global Information System  
Group D: Marketing Group D: Marketing 
Advertising and Consumer Behavior Marketing of Services 
Global Marketing Management Workshop on Foreign Trade Documentation and Trade 

Finance 
Marketing Research and   Product Management Customer Relationship Management and Sales 

Management 
Global Supply Chain Management Application of Accounting and Finance in Marketing 
Industrial and Rural Marketing  
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 Arunachal Khosla Organizational Behaviour, HRM 
 Nidhi Gautam Information Systems, Telecommunications, Data Science, Data 

Communication, Wireless Sensor Networks, Wireless 
Communication, Information Technology, Data Analytics 

 Jagandeep Singh Marketing Management, Strategic Management 
 Manu Sharma Mergers & Acquisitions, Private Equity, Corporate Valuation 

and Financial Derivatives 
 Manjushri Sharma Hospital Management, Pharmaceutical Management, Health 

Economics 
 Ajay Kumar Dogra Hospital, Pharmaceutical Management, , Operations, HRM, 

Marketing 
 Aman Khera Law & Management (HR), HRM, Infrastructural Management. 
 Ranchita Sambyal Information Technology, Telecommunication Mgt., Digital 

Marketing, Operation Management 
 Naveen Kumar Finance, Infrastructure Management & Banking 
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c) International Marketing 

d) Internet Marketing 

b) Integrated Marketing Communications 

Group–B: Finance 

a) Investment Analysis and Portfolio Mgt. 

b) Strategic Cost Management 

c) Financial Engineering 

d) 
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UNIVERSITY INSTITUTE OF HOTEL AND TOURISM MANAGEMENT (UIHTM)  
ABOUT THE INSTITUTE 
The University Institute of Hotel and Tourism Management (UIHTM) is an upcoming premier institute of Panjab University, 
which is offering education, training and consultancy in the field of hospitality, tourism, travel and allied sectors.  Looking to 
ÔÈÅ ÄÅÍÁÎÄÓ ÏÆ ÔÈÅ )ÎÄÉÁÎ ÁÎÄ ÇÌÏÂÁÌ ÅÃÏÎÏÍÙȟ 5)(4-ȭÓ ÐÒÏÇÒÁÍÍÅÓ ÏÆÆÅÒ ÓÐÅÃÉÁÌÉÚÁÔÉÏÎ ÆÏÒ ÌÅ
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Choose any three BTM 234 Tourism Impacts DE 

BTM 235 Special Interest Tourism DE 




