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FACULITY OF BUSINESS MANAGEMENT AND COMMERCE

MASTER OF BUSINESS ADMINISTRATION (EXECUTIVE)



SYLLABI FOR MASTER OF BUSINESS ADMINISTRATION (EXECUTIVE ) FOR THE
EXAMINATION OF 2011-2012

“ Comprehensive Viva-Voce of 2™ Semester would be based on papers taught in 1 and 2™
Semester.






MBAEX6102: BUSINESS STATISTICS

Objective: T¢ ob ect ve of t s paper stoacquantt e students wt var ous stat st cal tools and
s A A A A A A A A

tec n ques used to bus ness dec s on Ma_ ng
L I\ TN} 7Y

UNIT-I

Construct on of frequency d str but ons and t e ranalys s nt e form of Measures of central tendency and
var at ons: types of Measures ewness Mean ng and co effcent of _ewness Kurtoss Index
A A K A Y'Y e A

Numibers: Def n t on and Met ods of Construct on of Index NuMbers; 1sts of cons stency: Base s ft ng

spl c ng and Deflat on; Problems n construct onr Mportance of ndex nuMbers n Manager al dec s on
A A A A A A A A A A A

P’lanng
UNIT-I1

Correlat on analys s Meanng & types of correlaton Karl Pearsons coeff cent of correlaton and
l ? > l 2
spearfMan:s ran correlat orr regress on analys s Meanng and two I nes of regress on -relatons p

between correlat on and regress on co eff c ent: t Me ser es analys s MeasureMent of trend and seasonal

var at ons t Me ser es and forecast ng
A A A A A

UNIT-1I

Probab] ty basc concepts and approac es addton Multpl caton and Bayes: t eoref> probab] ty

d str but ons Mean ng types and appl cat ons: b nom al: Po sson and norfal d str but ons.
A A A A A A A A A A A A



References

.- Anderson- Statistics for Business & Economics  OfMson Learn ng: Bombay.
2. Anderson Quantitative Methods in Business:  OfMson Learn ng: Bombay.

B ardwa}\ . » Business Statistics Excel Boo .

4. Gupta .P. & Gupta M.P.» Business Statistics ultan C and & ons: Del .

5 Levn & ub n- Statistics for Management: Prent ce Hall of Ind & New Del _

MBAEX6103: ORGANISATIONAL BEHAVIOUR

Objective: T S course emp as zes t e Mportance of uman cap‘tal Jn t e organ zat ons of






UNIT — 11

Prnc ples of oral comMun caton speec es: speec of ntroductor of t an x> occas onal
speec es t efle speec - Master ng t e art of gyvng ntervews nt e follow‘ng: select‘on or
placement Jterv ews appra‘sal Jterv ews ext nterv ew. group cofiMun cat on: Meet ngs and
group d scuss ons report wrtng prncples of effect ve presentat ons nclud ng use of aud o

v sual Med & bus ness and soc al et quette
References

Courtland: B. L. and T P J.“., Business Communication Today, Pearson Educat on
2. Loc ar K O. and Maczmarc » .K. Business communication: Building Critical Skills Ata
McGraw H ]l Compan es
3. Murp y» HA and H lderlrand: _. and 4. omas P.J., Effective business communication ~ata
A A T .Ia
McGraw H I Compan es.
4 O our ¢ J..» Management communication: A case analysis approach. Pearson Educat on

5. N 20, . .. Handbook for writers and editors “‘nas Publ s ng House Pvt Ltd



UNIT — 11



MBAEX6202: BUSINESS ENVIRONMENT

L ,

Objective: Jud c ous dec s on ang na bus ness organ zat on requ res t e proper nnowledge

oft eenvronfMent nw c¢ t asto functon s course a Ms at or ent ng t e students w t all
A A PN A T s N A

t e external env ronfental forces w ¢ affect t e dec s on rﬂa“ng process of an organ zat on
UNIT I

Concept of bus ness env ronflent: ts s gn fcance and nature nteract on Matrx of d fferent

env ronfent factors: process of env‘ronrﬂental scann ng env‘ronrﬂental scann ng of Mportant



Ind an bus ness Mpact of Mass Med a on Ind an bus ness ¢ ang ng role of rural sector n Ind a:

rural icome and rural demand of consumer durable.

Reference:

¥

Ad il A.» Economic environment of business, ultan C and & ons

2. Ad ‘nary, L Q'CA' pr' hess

10



UNIT 111

PR T/CPM: d fference between PR T and CPM networnconstruct‘on, calculat ng E T EF.[e
L T LFT and floats probabl ty cons derat ons n PR 1 tfMe cost trade off: dec s on t eory:
AA A A A A A A

l ? >
dec s on A a,,ng under uncerta nty and LS Bayes an analys s dec s on tree analys s
UNIT IV

Gamme t eory pure and M xed strategy gafes prnc ple of dof nance two person zero suf?

gaMe queu ng t eory: concept assufipt ons and appl‘cat‘ons, analys‘s of queue systef» Po‘sson

d str buted arr vals and exponent ally d str buted servce tMe Mmodels MM, and MMK)
A A A A A A A A ‘

s Mulat on; Mean ng process advantages 1M tat ons and appl cat ons

References:
Kalavat y. .. Operations Research as Publ s ng House New Del .
A A N

2. Kapoor “.K, Operations Research» ultan C and & ons New Del _

[}

PaneerselvamP , Operations Research. Prent ce Hall of Ind @ New Del :

4. arfMa J. K. Operations Research: Theory and Applications Macmllan Ind a Ltd: New
Del .
A

5. e H. A.» Operations Research: An Introduction. Prent ce Hall of Ind & New Del .

v~. _ora ND- Quantitative Techniques in Management; Ata McGraw HIl Publs ng
“ A A A
Company Ltd

MBAEX6204: COMPREHENSIVE VIVA-VOCE

11



MBAEX6205: WORKSHOP ON BUSINESS RESEARCH

Objective: 0 eXpose t e students to t e bas ¢ concepts of researc Met odology and appl cat on
t roug pract‘cal exerc ses nt e area of comMerce and ManageMent.

UNIT-I

Introduct on to busness  researc : defntom c aracterstcs types researc process — an
overv ew: rev ew of | terature — ts role and s gn f cance nt e stages of researc process t eory
buldng et cal ssues n busnessresearc - forfulat on of t e researc problem and researc

proposal ypot ess defnton forMulat on and types - researc des gn defnton types
secondary data — defnton types sources evaluaton and searc es prfary data collect on

Met ods surveys observat on and exper Ments.

UNIT-II

F‘eldworn preparat on of data collect on nstrufents MeasureMent and scal ng concepts
MeasureMent scales  quest onna re “nstrurﬂentp des g safpl ng des gn and sampl ng
procedures safple s ze estMaton ,f‘eldworn process ng of data data analys's basc data
analys s » ypot es s test ng —t test-c _ square test test of proport or b var ate analys s tests of
d fferences and Measures of assoc aton t roug use of parafetrc and non parafetr c tests

report Wr t ng use of computers Jnresearc .

References

Bryman A & Bell: E» Bus ness Research Methods Oxford Wn vers ty Press New Yorn
2. Carver™ .H & Nas » 1.G.» Data Analysis with SPSS: Cengage Learn ng: New Del
3.

12



THIRD SEMESTER

Note. . Examnaton n eac subect wll be of 3 hours durat on except trateg ¢
Management '53 2p

2. T¢ durat on of trateg ¢ ManageMent '53 2pw Il be 4hours.

3, Max Iﬂulﬂ Iﬂarns for external wr tten exam Jaton s 5. mar ns Internal
Assesslﬂent 5. rﬂarns

Instructions to the Paper Setters : (Expert for MBA 532: Strategic Management)

THé EA E UNI :oet questons n all. Fve questons from eac unt T¢

F
students are requ red Q» answer f Ve quest ons n all select g at least 2 quest ons froM eac unt

IF THé EAE 'l‘é EE UNIT ©oet -0 quest ons n all  ree or four quest ons from eac
unt g e students are requ red to answer f ve quest ons n all select ng at least one quest on and
not More t an two from eac un t

. 1
IF THé EAE FOﬁ‘ UNIT :oet -0 quest ons n all WO Or o ree quest ons from eac unt
T¢ students are requ red to answer f ve quest ons n all select ng at least one quest on from eac
un‘t

F THé EAE FOﬁ‘ UNIT :oet -0 quest ons n all WO quest ons from eac unt T¢
students are requ red to attefpt f ve quest ons n all select ng from eac unt

N.B. Wse of non programmable calculators by t e students 2t e Exam nat on Hall s allowed
1 © Calculators w Il not be prov ded by t e Wn vers ty.

THIRD SEMESTER

Mb.e 5:. Huma® esource Management and Industr‘af‘ elat ons 00
Mb.e 5,, Marnet‘ng Management 00
Mb.e 5,2 F nanc al Management 00
Mb.e 573 N \or > opon Computer Data Process ng 5.

ot 3 5.

13



Group A:
Mb.e

Mb.e
Mb.e
Group B:
Mb.e
Mb.e

Mb.e

Group C:
Mb.e
Mb.e

Mb.e

Group D:
Mbe
Mbe

Mb.e

5.4

55

5‘—«

5,8

59

52
52

522

50
524

525

FOURTH SEMESTER

ANY ONE GROUP EACH HAVING 3 PAPERS

MARKETING MANAGEMENT

Advert s ng and Consuffer Be av our

i
ales and D str but on Management 00
Mar_et ng‘ esearc and Product Management
K s i
HUMAN RESOURCE MANAGEMENT
Organ sat on Development 00
Labour Leg slat on 00
Negot at ng nlls & Part ¢ pat ve Dec s on Manng 00
FINANCIAL MANAGEMENT
F nanc al Eng neer ng 00
Management Control ystem 00
trateg ¢ F nanc al ManageMent 00

PRODUCTION AND TECHNOLOGY MANAGEMENT

.lotal Qual ty Management

00
1€ nology Management 00
Advanced Product on ManageMent 00

14



Mb.e

Mb.e

Mb.e

Mb.e

Mb.e

Mb.e

Mb.e

Mb.e

52

528

529

532

5%3

FIFTH SEMESTER
ANY THREE OF THE FOLLOWING
Management Inforfat on ystefs

00

myll Bus‘ness Management 00
Management of Env‘ronrﬂent 00
Internat onal Bus ness 00
Management of‘ ural Development 00
Marnet‘ng of erv ces 00

SIXTH SEMESTER
trateg ¢ Management 00

ANY TWO OF THE FOLLOWING

a Money & Cap tal Marnet

b Pro ect ManageMent

C Management of ¢ ange

d Log st cs Managefent

e Internat onal Marnet‘ng

f Comipensat on Managefent

15



M.B.A Executive Third Semester

Mbe. 510 : HUMAN RESOURCE MANAGEMENT & INDUSTRIAL RELATIONS

Objective : 1 © course afis at fam]arz ng t e partcpants wt te uMan resource
ManageMent & Industr al relat ons w t respect to Ind a

U’n‘t |

Nature and cope of ®M: Mean ng: Defnton cope of B M Ob ect ves and funct ons of

B M

N ole and qual t es of B M Mangers LY Pol ¢ es and Pr nc ples of H .M. Model
Evolut on of B M Organ zat on of B M Departfent Env ronfent of B MM ole of

GovernMent and ot er external and ‘nternal forcess w C effect IET M ﬁmct‘ons

Humar® esource Plann ng and DevelopMent of Humar® esource InforMat on  ysteffs ‘IET I
Job analys s Job Descr pt on & Job spec f cat on

Hurﬂarf‘ esource ProcureﬂlentA[‘ ecru tMent Process and s effect‘veness, elect‘on Process &

s effect veness Or entat on & PlaceMent: Human®™ esource 14,0,ng & Development & ts

effect‘veness

U’n‘t 11

Human® esource Potent al appra sal ystef: perforMance Appra sal ‘rﬂean‘ng and defn t or

Appra sal Process Past Or ented Met ods new approac es

16






KK Aua
Arun Monappa
0. Jon T Dunlop

P.P Arya and B.B. .[andon

Industr‘af‘ elat ons : I €ory and Pract ce

Industr af‘ el at ons

A

Industr aP elat ons ystem

A

Human M esource Development 3rd ed

" 998

- .D. 1 pat & P.P. Arya Trade U’n‘on Managelﬂenf‘ elat ons Ind a

.2 PP Arya Trade U’n‘on Jn Inda : Growt and
recogn t on

) N - Dw ved Manag ng Human N esources :Persones
Management n Ind an Context

Mbe. 511 : MARKETING MANAGEMENT

Objective : T¢ obectve of t s course s to elp t e partcpants to understand t e

conceptual fralﬂewornof rﬂarnet‘ng ManageMent. It also lntends to expose t €

18



U’n‘t 11

Dec s on relat ng to product pol cy nclud ng brand ng and pac“ng; prce pol c es and strategy

¢ annel dec s ons; Management of P ys cal d str but on

U’n‘t III

Promot onal dec s.on nclud ng ManageMent personal sell ng ManageMent of advert s ng and
. N . .
sales profiot ons ; plann‘ng and organ zaton M arnet‘ng, Marnet‘ng Control ; Internat‘onal

Marnet‘ng

Boo .E: ecommended

.- Cund ff tll & Govon :  Fundamentals of Modern Marnet‘ng
2. P 1 p Kotler :  Mar_etng Management : Analys s
AN Y [}
Plann ng & Control
3. Hunt  elby : Modern Marnet‘ng T ory
4. tanton :  Fundamentals of Marnet‘ng
5. P 1 p Kotler : Prnc ples of Marnet‘ng
=, N obert Buzell : Marnet‘ng Management
N .
; .[aull, . Ka le C" . : Marnet‘ng ManageMent
Kelley & Lazer :  Manager al Marnet‘ng : Perspect ves and
ew Po nt
O. .J. Meart y : Basc Marnet‘ng — A Manager al Approac
e ub as C Me ta : Ind an Consufers
... D olana, K urana : Marnet‘ng Management- cases & Concepts
A . Neelameg am : Marnet‘ng Management and t e Indan
Economy.

19



M.B.A. (EXECUTIVE) 3%° SEMESTER

Mbe. 512 : FINANCIAL MANAGEMENT
Objective : .- Establ s a fralﬂewornfor corporate f nanc al dec s ons
2. Wnderstand ma or dec s ons obect ve funct on of t e f M and Ma or

20



U’n‘t 11

21



[\
Brealey,[‘ .A and Myers .C‘?.."S »

2. C andra Prasnna '?“ 5p

1ans
3. G tman L. ‘?.. 4
4. “an orne '?. ° 4p

5. Pandey: LM S5p

"

Mbe. 513 :

Objective :

22

ecommended® ead ngs :

Prnc ples of Corporate F nance Aata
McGraw H1l ' ed ton
A 7 A

F nanc al ManageMent £ta McGraw
H‘ll,;"t ed t on

Corporate F nance Pearson Educat or
t

-0 ed‘t‘on

F nanc al Management Pearson
Educat on _ 2" ed ton
A ¥ A

F nanc al Management
A A

yS publ‘s g
House> 9" Ed t on

WORKSHOP ON COMPUTER DATA PROCESSING

T © course sees to prove an understand ng of t e wor ng of t e computer



Ut‘l es Data Base Management
Art f c al Intell gence
AL A A
Flow C arts and Data Flow D agrams

U’n‘t III

End Mser cofput ng us ng M Off ce pac age

a,0rd Process ng nclud ng Ma 1 Merge: transfer ed t ng

eads eet Des gn- Grap cs Macros

Data Base Management Concepts

Networnng Concepts

U’n‘t I“

Netware Bas ¢ .lools and erv ces on Internet Brows ng: t e Net Gop e

F‘le ystems, Netware Menus
Electron ¢ Ma ]

Fundamentals of | ebs te Des gn

Data ComMiun cat on
1 ]
C ‘ent/ erver qec nology

Interact ve CoMputer Grap cs

Computer __ruses
\Y 5
. R a)af‘ aman
2. Hunt and elley
3. M Offce9
v T

[}

eferences

Fundamentals of Computers
Computers and ComMonsense

4,0,ng Manual

23



Group : A
Mbe. 514:

Objective :

FORTH SEMESTER

ADVERTISING AND CONSUMER BEHAVIOUR

T¢ obectve of t s course s to elp students understand ng t e varous
factors effect ng consufer be avour and to understand t e process of
consufler buy ng. Based on t e understand ng of Consufer be avour t e
students are expected to des gn t e advert s ng strategy. I © course also a Ms

at g lgtngt eadvertsng cenaro nlnda

U’n‘t |

AD“E‘ L ING

24



Jwolvement dec s on process ocal and Culture Env ronfflent econof ¢ defflograp cs Cross

[\

cultural and sub cultural nfluences socal strat f cat on™ eference and famly reference 1 fe

style researc and rﬂarnet‘ng strategy.

Psyc olog cal foundat ons : Learn ng and be av our Mod f cat on nforMat on process ng H g

Jwolvement dec s.on process problem recogntom searc process non rﬂarneter dom nated
format on sources: D ffus on of nnovaton Alternat ve evaluat on process ¢ angng bel efs
and att tudes: ¢ o ce and outcofe and purc asng be avour and retal strategy: Brand loyalty:

repeat purc ase be av our.

U’n‘t I“
Models of consuter dec s onMa_ ng 2z N cos a Model Howard et Model
Ar K C O\ [N
Engel Kollet Blac_weell model: et s famly dec s on Ma_ng Model: BettMan nforMat on
Ixe A [ [ 7Y Iy A

process ng Model of consufer ¢ o ce

Interrﬂed‘ate Iﬂarnets and t er be av our

Boo .5‘ ecommended

. Aaner, Myers : Advert s ng Managefent
2. a2 bogamer  onter and Advert s ng
Z&‘g‘er \ ‘
3. James . Norrs : Advert s ng
A A A
4. Long G ¢ ffMman & Kanu_ Consumer Be avour 3™ Edton Pretce Hall
A xe ) [ )
LL New Del .
5. Engell and Blacnwell : Consumer Be alv‘our"Sml Ed ton
-. ¢ [fiman and Kanun : Consumer Be av our
. alters : Consumer Be av our
7 l‘\ A
& Holleway: Mattels aedt and : Consumer Be av our
ennatesan

25



Mbe. 515 : SALES AND DISTRIBUTION MANAGEMENT

Objective : 1€ obect ve of t s course s to acquant t e students wt t e fundamentals
of sales ManageMent to bus ness 1 © course also deals wt t e relatons p
between sales funct on and d str but on

U’n‘t |

ales ManageMent Env ronfent
R outng and ¢ edul ng
Funct on and qual t es of a sales Execut ve Effect ve ales Execut vep

Internat onal sales Managefent

26



5. Benson P.  apd ro : ales Programmee ManageMent

-. R elper E Anderson J Bep E :  Professonal ales ManageMent
Haur Alex J. Bus - Mcgraw H I}
Ed
. Jo nsor Kurtz and c¢ evng .[ata : ales Management : Concepts and cases
7 A
Mcgraw H‘ll
Mbe. 516 : MARKETING RESEARCH AND PRODUCT MANAGEMENT
Objective : 1 © course s ntended to elp students plann ng to become Mar etng (o

develop t er t R about t e nature of researc n rﬂarnet‘ng to get
acqua nted w t varous researc concepts tec nques and procedures and to
develop t er ebl ty to conduct evaluate use and present researc fnd ngs
g © course w I also develop an understand ng of t e ob of t e product
Manager and of t e tools and strateges ava lable to t en for deal ng wt

d fferent stages and cont ngences nt el fe of t e brand

U’n‘t |

Product on to t eMarnet‘ng‘ esearc Process cope of Marnet‘ng
N esearc Procedure P ase A Marnet‘ng
N esearc Procedure ‘nclud‘ng‘ esearc Des gn
elected Appl cat ons of Marnet‘ngf‘ esearc
Pro)ect[‘ esearc : Develop ng Product pec fcatons and Attrbutes Product 1EStng yest
Marnet‘ng
Pacnagg‘ esearc

Advert‘s‘ng[‘ esearc : Advertsng Obect ves and Product Appeals Copy st Med a
N esearc » Measur ng effect veness of advert s ng

Mar_er and sales Analys‘s[‘ esearc Marnets Potental Analyss ales Analyss . ales
Forecast ng dent fy ng Marnet egMentat on: Consufer Panel  op Aud t ng:  op census

27



U’n‘t 11

Organ s ng for product ManageMent t e product Manager-s ob plann ng and control systefs for
product ManageMent

Product developent — processes and c allengers comMerc al zng nnovat ve tec nology.
Pro ect ManageMent and pro ect Manager n new product develop ng product portfol o plann ng.

Marnet‘ng strategy nt e follow ng type of rﬂarnets rap dly grow ng value and sat erated

Product recall: product relaunc

Wse of t e follow ng n product ManageMent d fferent at onr pos t on ng advert s ng brand ng
profot orr prc ng and d str but on

Costummer sat sfact or rﬂarnet‘ng and t e world w de web- legal restr ct ons n Manageflent

N eferences
.- Agarwal> . : Marnet‘ngf‘ esearc
2. Boyd: , estfall and tasc : Marnet‘ng ManageMent
3. Curc Il GA : Marnet‘ngf‘ esearc » Met odolog cal Foundat on
4. Crouc » . : Marnet‘ngf‘ esearc for Managers
5. Ferber . : Handboonof Marnet‘ngf‘ esearc
-. Gren Tull and Albaun_ . N esearc for Marnet‘ng Dec s on
. Tull and Haw)“ns : Marnet‘ngf‘ esearc — Measurement and Met od
&

28



Group : B

Mbe. 517:

Objective :

ORGANIZATION DEVELOPMENT

e course develops and analyt cal and Operat onal to planned system w se
organ sat onal ¢ ange Organ sat ons today are faced wt t edlemma of ow
to ntegrate t e organsatonal obectves wt te goals of t e ndv dual
wor ng for t 1° resolve t s dlemma n our rap dly ¢ ang ng env ronfent
and to ensure t at cofpet ng or conﬂ‘ct‘on groups Move towards a
collaborat ve way of wor . several ¢ anges n t e organzaton structure
process and be av our are necessary. T S S soug tto be ac eved t roug a
planned ManageMent c ange effort broadly terfled as organ zaton
development.

U’n‘t |

O.P. Concept Nature Mean ng Def n t on and Need “alues, Assumpt ons and Bel efs of O.D.

foundat ons of O.D. Process of O.D. Planned Mange.

U’n‘t 11

.[ealﬂ Intervent ons: Intergroup and T Jd Party Peace Marnng Intervent ons.

U’n‘t III

Compre ens ve Intervent ons — Manager al Gr d- Confrontat on Met ng:  urvey Feedbac..!

tructural Inter vent‘ons —

U’n‘t I“

2,01, redes gn Qual ty of Wornl‘fe, Qual ty C rcles Paralled: Learn ng

]
tructures. A br ef lntrodu‘t‘on to .[.Q. M and Bus ness Proces;‘ eeng neer ngz M B.O.O.D.
strateg es at wor

U’n‘t >

Issues n consultant cl ent relat ons p Power Pol t cs and O.D. Cond t ons and 1€¢ D ques for
successful O.D. efforts Future Prospects.

29



[\

eferences :
.- Organ zat on DevelopMent R C ard Bacn and
2. Organ sat on Development : garren Benn s
3. O.D. and C ange : Edgar and Huse
4. O.D. :  Frenc and Bell
5. O.D. for Operat ng Managers : ME Mcgll
-. O.D. I cory Pract ce and® esearc  :  Frenc » Bell and Zawac

. O.D. and C ange : Meena s Mal otra

7 Kt
& O.D. : Mergul es and® aa
0. O.D. : l\arner Burne
0 O.D. and C ange .[.G. Cumm ngs and CG. | \orley
- Manag ng C ange : P lp adler
A R eeng neer ng t e Corporat on A : M Hammer and J. C ampy

Man festo  for. Bus ness

evolut on
U Process Consultat on : Edger ac en
Journals
.- Cal forn a Mgt[‘ ev ew
A A A

2. Journal of Appl ed Be av oural c ences
3. Harvard Bus‘nesg‘ ev ew
4. Personnel
5. Hman Cap tal

-, }f‘ . Focus

30



Mbe. 518 : LABOUR LEGISLATION

Objective : e Obect ve of t e courses s to en ence t e part c pants understand ng of
Ind an Legal envronfent relatng ndustral relat ons Emoluments and
welfare. EMp as s would be g vento t e prov s ons and case of Law of var ous

acts.

U’n‘t |

Legal regulat on of employment cond tons nInda Law of Master and servant 1 © concept of

31



4.

P.L Mal‘n

32

Industr‘al Law



Boo .E: ecommended :

33



U’n‘t |

Introduct on of f nanc al eng neer ng> factors contr but ng to t e growt of f nanc al eng neer ng
A A A A A A A A A A A

Knowledge base and snlls requ red for f nanc al eng neer ng

U’n‘t 11

DeterM nat ons of value of fnancal nstruMents and products e value of Money t e
requ red rate of return Absolute valuatons versus relat ve valuat on Measur‘ng[‘ eturn and
s_. Portfol o Cons derat on and nvestfMent orzons. peculat on arb trage and Mar et
A e ) A ) [} Y A A xe
eff ¢ ency.

rd

U’n‘t III

P ys cal tools of t e fnancal Manager product developMent: futures forwards swaps and

opt ons Dept Iﬂarnet Jmovat ons Equ ty and Equ ty related nstrufents

U’n‘t I“
F nanc al eng neer ng processes and strateg es asset 1 abl ty ManageMent edg ng and related

LS ManageMent tec nques corporate restrctng leveraged buyouts tax dryven deals

ta_eovers synt et c nstruMents.
e A A

U’n‘t "
Future d rect ons n fnanc al eng neer ng Effect of global zat on and tec nology on f nanc al

eng neer ng Legal aspects of nnovat ve f nanc al product

[\

eferences :
. Joon E Mars all and _pul K : Fnancal Eng neerngz PH 1
\* A A A A
Bansal
2. P.G Apte :  Internat onal F nanc al Management
3. <y Joats amb g Ofson Future and Opt ons ‘Ip ‘snManagement

Bus‘ness Press

34



4. AllanC  apro : Mult nat onal F nanc al ManagefMent

Mbe. 521 : MANAGEMENT CONTROL SYSTEM (M. C.S.)

Objective : 1° developt eabl tesoft e students to des gn and evaluate M. C
Wntl

Nature and scope of M. C. . — Bas ¢ Concepts Boundar es of Management Control.

U’nderstand‘ng trateg es — Goals Concept of trategy: Corporate level trateg ess Bus ness
Un‘t trateg es Be avour n Organsaton Goal congruence Informal and Formal Control

ysteffs yypes of Organ zat on Funct ons of t e Controller.

U’n‘t 11

[\

Management Control tructure — R

espons bty Centers
N

evenue Centerss Expense Centres

Adm n strat ve and upport Centers™ esearc and Development Centers Marnet‘ng Centers:

Prof‘t Centers.

Transfer Prcng — Obect ves Met ods prc ng corporate serv ces AdM n strat on of transfer

pr ces

Measur ng and Controll ng Assents EMployed — tructure of t e analys s

Measur ng assets efployed: E“A “5‘ OL> Alternat ve Approac es

U’n‘t III

trategc Plannng - Nature Analys ng proposed New Programs Analysng on gong

Programme, T¢ strateg ¢ plann‘ng process.
Budget Preparat on Nature: Ot er Budgets Budget Preparat on Process

Be av oural Aspects Quant tat ve 1€C nques

35



U’n‘t I“
Analyz ng F nanc al PerforfMance — ar ance Analys s
A A A “ A A
PerforMance MeasurefMent — InforMat on used n control system
Performance MeasureMent 1 © 7°¢ nques Interact ve Control
Management CoMpensat on — C aracter st cs of Incent ve CoMpensat on Plans tocnOpt‘on,

P antom ares PerforMance ares PerforMance Cr ter a and Agencyt eory.

U’NIT >

36



4.

5.

Horgrew and Dater

Edw n H Caplan

37

Cost Account ng — A Manager al EMp as s

Management Accountng and Be avour



toc_ Buybac_ Dec s ons : Management Mot vat ons for s are buybac_ and f rm value.
e e L [N K L

ort qerm F nanc ng : L near Programm ng Approac Pogue and Bussard Approac ato  ort
.[erl‘n F nanc ng (

D fferences n fnancng of venture frfb Mature cofpanes n g growt stage Deal
structur ng and pr c ng: F rMs n f nanc ng d ff culty : nformat on problems. confl cts of nterest
A A A A A A A A A A A A A

and asset str pp ng: IPO-s and t e r under pr ¢ ng.

U’n‘t III

R ole of cost of captal nln w12 asset and 1 abl ty s des of bus ness: Cons stent valuat on and
cost of cap tal express ons w t corporate and personnel taxes D fferences between d scount rate
for all equ ty f nanced pro, ect and Ad usted D scoun!‘ ate

U’n‘t I“

aluat on : aluat ng alue alue Based ManageMent putt ng strategy nto s are older = alue
\A . \A Y \A . . \A
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Texts :

Gr nblatt Marn and  er dan qiMan ?..”S » Financial Markets and Corporate Strategy, 2nd
ed‘t‘on, New Del ; .[ata McGra H‘ll.

Brealey,[‘ C ard A and tewart C. Myers

3 p Principles of Corporate Finance, 7t Ed t om
New Del ; .[ata McGraw H‘ll.

("

agcston J. Fred; MarnL M‘tc ell; and J. Harold Mul er n
Corporate Governance, New Del . Pearson Educat 0

?” 4 p Takeovers, Restructuring and

Copeland: Koller and Murr n ?...
Edtomw Jo n ley & ons (

Measur ng and Managing the value of Companies, 3rd

Damodaran. Aswat o’ Valuation, 2nd Ed t o Jo n | ley & ons

("

GROUP : D
Mbe. 523: TOTAL QUALITY MANAGEMENT
Ob ect ves :  © Paper afis at rﬂa“ng students apprec ate t e Mipact of total qual ty and

JMpart ng suffer ng nnowledge of t etec nques of qual ty ManagefMent

U’n‘t |

Introduct on to .[OM and I 09.”, .lotal Qual ty Control Costumer Focus and .lotal agdste
El m nat on 'T“E » Qual ty Assurance

U’n‘t 11

Qual ty of des gn and DevelopMent: Inspecton and MeasureMent , or nforce cAms Beac
Marnet‘ng, .[QM for ales Marnet‘ng Management

U’n‘t III

Bus‘ness Process R

eeng neer ng and InforMat on 1<¢ nology: Qual ty Control OC/ PG
1<¢ nology and Product Qualty Qual ty of After ales erv ces 1<¢ nology and Product

Qual ty

39



U’n‘t I“

Organ zat onal for Qual‘ty,[‘ el abl ty as qual ty ¢ aracter stcs Qual ty Leaders p Qual ty
L‘nned Product v ty .lotal Qual ty: Culture and Env ronfent: Cost of Qual ty

U’n‘t -

Cost of Qual ty: Qual ty Control for Export Un‘ts, Qual ty Maturty and D scpl ne .[otal
gorlﬂrg‘tglent 3for Qual ty. .[OM JMplementat on I O 9.” ser es of standards I O 9.” L 9.”
’ 0

References
. .[OM and [ Oréh” : K C Arora
2. .[otal Qual ty Control : Armand " Fe genbaum
3. .[otal Qual ty Managefent : Josep A Part‘c.; Dana .

4. Eotal Qual ty Management A Joel EM oss
ases and® ead ng

5. Eotal Qual ty Management : arv ng o 3H
ssent als
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Mbe. 525 : ADVANCED PRODUCTION MANAGEMENT
Objective : T¢ Ob ect ve of t e course n to acquants wt t e appl caton of operaton
and Mater al ManageMent to bus ness and ndustry and elp t e to grasp t e

s gn f cance to analyt cal approac to dec s on rﬂanng.

U’n‘t |

42






FIFTH SEMESTER
ANY THREE OF THE FOLLOWING

Mbe. 526 : MANAGEMENT INFORMATION SYSTEM

Objective : x © course s desgned to develop snlls 1 dent fyng and analyzng
format on needs for Manageral decson rﬂa“ng. g © course aMs at
arness ng nforMat on tec nology n var ous funct onal areas so as to equp n
develop ng prototype systefis

U’n‘t |

Introduct on to nforMat on systefs.

InforMat on systeffs for cofpet t ve advantage
ystefls approac  to problem solv ng

Develop ng: nforfMat on systef solut ons

Management of Informat on as a resource

U’n‘t 11

1€ n‘cal aspects of InforMat on systeffs
Manager al overv ew of telecomMun cat ons and database ManageMent
qfansact on process ng and report ng systeftls

Dec‘s‘on support systefilg

U’n‘t I1I

Pro ect Plann ng for M1 .
ystem Analys s and Des gn
Implementat on- evaluat on and Ma ntenance of M. 1

D ff cult es encountered n M1 . DevelopMent

U’n‘t I“
Data Flow D agrafms
Data D‘ct‘onar‘es

44



Computer __ruses
Corﬂputers}%t Ccsand oc ety

45



Growt of small bus ness nInda
mall entrepreneur n Internat onal bus ness
Problems of small bus ness
Industr al S,Cpess o .L Causes: Consequences and refled al Measures.

U’n‘t 11

Establ s ng small scale enterpr ses
cann ng of opportuntes C o ce of enterpr se
Marnet assessent for . . E —How quest on of opportunt es dent f cat on
C oceof ¢ nology and select on of s te — How quest on of Marnet entry f nanc ng t e
new and small enterpr se.
Preparat on of t e Bus ness Plan
Operatont e small scale enterpr ses
F‘nanc‘al Management Issue n . . E
Operat on Managefent Issue n . . E
Marnet‘ng Management Issue n . . E
Organ‘sat‘onaf‘ elaton n . .E
PerforMance appra sal and growt = strateg es
Management PerforMance Assessment and Control
trateg es for stab ] zat on and growt

Manag ng famly enterpr ses “‘ab‘l‘ty of Famly Busness; Famly ManageMent
Pract ces.

[}

eference
Petro, : mall Bus ness Managefent
D. Anderson : mall Industry n develop ng countr es
D. trenloff and J. Burges : mall bus ness ManageMent fundaMentals
McGrew HII | 98.
“vay K Jan : Marnet‘ng Management for mall §n ts

Management Publ cat on Company: 98..
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Mbe. 528 : MANAGEMENT OF ENVIRONMENT

Objective : T¢ obectve of t s course s to acquant t e students wt t e world of
env ronflent . s subect wll teac students as to w at are t e Mipacts and
aspects of eac bus ness act v ty n env ronfental terffs and ow bus nessfen
are respons ble towards env ronflent

U’n‘t |

Env ronMental ManagemMent : FundafMentals — usta nable DevelopMent Impl cat ons of uMan
populat on growt » L M ts to growt > Env JonfMent and Bus Jess ¢ ools; Energy Management.
Fundalﬂentals Fossl Fuels use: Energy product on and trade, Energy Balance : Ecosystem
Concepts : Bas ¢ Concepts and t er appl caton n Busness Industral Ecology and® ecycl ng
Industry.

U’n‘t 11

Env ronfMental Managefent ystef™ : EM  tandards I O éh”, Env ronMental Aud t ng
Clearance Perm ss ons for establ s ng ndustry; Envronmental Managelﬂent & _ aluat on;
Env ronfental Account‘ng, Econorﬂ‘cs - Env‘ronrﬂental 2xes Jfts» Green Fund ng,\Corporate
Mergers: Env‘ronrﬂental Et Cs; Env‘ronrﬂental Managelﬂent, .[rade and Env‘ronrﬂental
Management Debt and Env ronfent.

U’n‘t I1I

GATT A .[O Provsons, Env ronrﬂental Laws; Acts Patents Ip A ole of NGO-s PIL;
Pollut on¥&  aste Managelﬂent —Apr ,ater Land Pollut o .[rade n , . astes; _ater Forest
& B od vers t Management: aterf‘ eso\rces, Dams and t e r role; Fores&product and trade.

R ole of B od Jvers ty n Internat snal .[rade Approac es to Corporate Et cs;Boet cs
uggestec[‘ ead ngs
. U’bero‘, N K :  Envronmental Management Excel A 45
Narana P ase - New Del ?...
2 Pandey: G.N. :  EnvronMmental Management as Publ s ng
[} A Y'Y

House New Del K 997

¥

47



3

Gupta: N. Dass
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U’n‘t III

Marnet‘ng — Agrcultural produce: Develop ng Goofs and ofe based ndustry N yral
dustr al zat on and ts effects: Cooperat ve Marnet‘ng tructures.

U’n‘t I“

An evaluaton of rural DevelopMent trateges Qualty of 1fe How can be Mproved
Develop ng rural entrepreneurss: Mass Mob I sat on & awa en ng tec nques Meda & tsrle n
develop ng leaders p grass root deMocracy.

Y

Boon ecommended
. Arord . . N yral Development n Ind a
2 A Desa_ . N yral Development
3 AK rvastava . N yral Development
4 Netra Pal Ja n . N uraf econstructonInd a & C na

5 N oyral Development D gest N.1 C.D. Hyderabad ‘Quarterlyp
Yogna

Agr cultural tuaton nlInd a Mont lyp
A A A A A ‘
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Fre g t qfansportat on erv ces Marnet‘ng

Mar_et ng of F nanc al erv ces
Y [} ) )
Ban_ Mar et n
] K 2 g
Hous ng and F nanc al Intermed at on
A A A A A

Mutual Fund Marnet‘ng

Mar_et ng of Comimun cat on and InforMat on erv ces
R [N A )
.[elecorﬂ erv ces Marnet‘ng‘.[elep one Pag ng: D> Cellular Fax and Ot ersp
Computer Networ_  erv ces nclud ng Internet
xe A [} [}

Courer and peed post Marnet‘ng erv ces

U’n‘t 11

Mar_et ng of Med a erv ces
K A [} [}
Newspaper Marnet‘ng
Broadcast ng erv ces Marnet‘ng

Mar_et ng Profess onal erv ces
KA A A

51



M.B.E. 532 :

ODb ect ves :
3 A

SIXTH SEMESTER

STRATEGIC MANAGEMENT

T¢ ob.ect ve of t s course on corporate strategy s to develop nt e students

an abl ty to analyse t e strateg c s tuat on fac ng t e organ zat on- to access
A A A A A A A

t e strategc optons avalable to t e organzaton and to Mpleflent t e

strateg ¢ ¢ 0 ces Made by t Extens ve use of a var ety of case stud es wll elp

JMeetngt eobectvesoft s course

Era semester paper : 1 © paper w Il be of four ours and w I carry 5. marns

Section A w 1l be of 2. mMar_s cons st ng of f ve quest on 2 quest ons w Il be
A [] e TN A A A A

set from eac unt T¢ students are requ red to answers two quest on select ng

one from eac unt Section B w 1l be of ”S. rﬂarns cons st ng of a compulsory

casc.

U’n‘t |

Introduct‘on to corporate strategy

An overvew of forfulat on and MpleMentaton of strategy _nclud ng varous Models of
strategy forrﬂat‘on and ‘Iﬂplementat‘onp (

M_ss on nclud ng var ous approac es to bus ness Model

Env ronfental analys s “nclud‘ng var ous tools of analys sp

Corporate resources and core coMipetenc es.

Personal goals and asp rat ons of top ManageMent

oc al respons b I ty and corporate governance
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8 Gupta Gollanota and rnvasan :  Busness Pol cy and trateg ¢ Managefent —
Concepts and Appl cat or- Prent ce Hall of

Ind a ?..’ .
9 Pett grew & Fenton ‘eds » :  Innovat ng Organ sat o  age ?....
-0 P tts : trategc Managefent : Buldng and

ustanng Compettve Advantage out

Ml b D X
a estern x Ofson 2 4

ANY TWO OF THE FOLLOWING:

Mbe. 533 (a) Money and Capital Market

T © course afs at an analyt‘cal study of t e cofpos t orr nature and funct‘on‘ng
of t e Money and cap tal rﬂarnets at London ‘U'. K pand New Yor.uﬂ' Apand nlInda n general

and nvestMent ManagefMent n part cular.

Wntl
Funct‘ons of Money and cap‘tal Iﬂarnets — Money organ zat ons econofM ¢ forces at WOI‘.! Jn
Money and cap‘tal rﬂarnets; t e Money Iﬂarnets — coMpos t ons nst tut on and operat ons ofte

i ) ) >
sub It arnets T¢ cap‘tal n arnets CoMpos t on: Inst‘tut‘ons and operat ons.

U’n‘t 11

Central ban . and t e Money rﬂarnet a study of t e Federal reserve system bannof England and

R eserve bann ofIndavs a-vsterrole nregulatng t e operatons of Money Iﬂarnet and

54



for select on of ecur t es from debentures preference s ares equ ty s ares Govt and Mun ¢ pal
bonds and securtes of fore gn coMpanes assessMent of new ssues; qfansact ons and
Mec ancs of stoanxc anges Pol t cal rs . of nvestMent effect of Monetary and f scal of

Governfent on prces of s ares.

Boo .E: ecommended
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U’n‘t |

Pr vate Comimerc al cr ter a for pro ect ¢ o ce: Pro ect cycle: Feas bl ty, Mar_et ng Feas b 1 ty
A A A A 4 A 4 A AA .! A A AA

F nanc al feas b ty.
A A A AA

U’n‘t 11

Br ef outl ne of socal cost benef t analys s; rat onale WNIDO and L tte M rrlees approac es

WNIDO IDCA Manual  adow prces and convers on factors: Appl cat ons nInd a

U’n‘t III

Plann ng and ¢ edul ng Networ x> Crtcal Pat PR T Model CPM Model PE T CO T

N esource level ng and allocat on

N
Boon

ecommended
. WNIDO : Gu del nes for Pro ect Evaluat on. §gn ted Nat onss _ 9 2.
A A E A A 'Y ¥ 7

2 Mannual for t e preparat on of Industr al Feas b1ty tudes §nted Nat ons 9 8
A A A AL A A A ¥ 7

3 Manual fort e Eva]uat‘on of Industr‘al Pro ects U’n‘ted Nat ons 98..

4 IMD I ttle and J. A M rrlees : Pro ect Appra sal and Plann ng n Develop ng Countr es

5 Prasanna C andra : Pro ects ; Preparat o Appra sal Budget ng and Control.
. D. , Pearce & C ANas : ocal Appra sal of Pro ects

; J.D. l‘est and EK Levy : A ManageMent Gu de to PR T/CPM, ‘PH Ind ap
Mbe. 533 (c) MANAGEMENT OF CHANGE

Objective : T € ¢ ange norganzaton as way of I fe T¢ dynam ¢ env ronffents are
not lett ng t e organ zat ons Ma nta n quo for a s ort span even Wnplanned
¢ ange can be armful for t e success of any organ zat on T¢ ob ect ve
t scourse sto elp student learn ow to brng about planned ¢ ange to
Meet ¢ ang ng env ronMent
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U’n‘t |

Need for brng ng organ zatonal ¢ ange D Mensons of tec nologcal ¢ ange ocal and
be avoral ¢ ange Turbulent env ronflent . e nature of organ zat onal ¢ ange Affect of
organ zat onal ¢ ange on Wornforce

U’n‘t 11

U’nderstand‘ng corporate outl ne roots of culture Non adopt ve cultures Preparng t e
organ zat on for ¢ ange.

U’n‘t I
Hol st ¢ Approac es TQ“& Bus ness Proces® e eng neerng 4 e learn ng organ zat on
U’n‘t I“

T¢ Process of Mplementat on of ¢ ange Models of Management of C ange Few Case
stud es perta n ng to ManageMent of ¢ ange.

[}

eferences

,- P lp adler : Manag ng C arge

2. .[ofﬂer Alv a Corpe Adopt ve Corporat ve

3. Gupta Nma K and A med Abad : Manag ng qfans tons

4. Becnwarcf‘ C ard & Prt ard | endy : C angngt e Essence

5. Kotler J. P and Henett JL :  Corporate Culture and PerforfMance
~. ac etn Edgen : Organ zat onal Cultural & Leaders p
; Mal otra Meena I : Organ zat onal DevelopMent & C ange

Mbe. 533 (d) LOGISTICS MANAGEMET

Objective : T S course wll deal wit t e corporate p ys cal dstrbuton actvtes as
an ntegrated systef

 © Varous cofiponents of t s system would be cons dere
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U’n‘t |
Log st cs concept and Marnet‘ng, P ys cal d strbut on defnton ntegrated systefs concept

act v ty: centers. Integrat on between rﬂarnet‘ng elements and d str but on Concept of custoer
serv ce.

U’n‘t 11

qransportat on and P ys cal d str but on

58
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B4

Y

Management Internat‘onal D str but on
Bus ness Log st cs
A A A
Internat onal D str but on
A A A A
Indan  ppng
ystefs Approac  to carr age and IIft

Jpment of Expert Cargo freg t

eferences

R
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aentwort and C r stop er
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U’n‘t I“

Ind an export and fport pol cy. Export profot ons organ zat ons Export ncent ves T¢
procedures are pract ces nt e context of process ng of an export order — produc ng for exports.
Export qual ty Control Export fnance  pMent and produces t ereof; Export docuMent;
process ng of and export order.

[}

eferences

M racle and Albaum : Internat onal Marnet‘ng Management

Jo n Fayeweat er : Management of Internat onal Operat ons
3 Mart n T 1 per : Access ng Export Potent al
4 N ernon : Manager nt e Internat onal Economy
5 G. . Lall : Fnance of Foregn Trade and Fore gn

Exc ange
i Kr pl an‘\‘.H : Internat onal Marnet‘ng
[\ .
; At ore B. : Export Marnet‘ng
8 .C Jan : Export Procedures and Documents
Mbe. 533 (f) COMPENSATION MANAGEMENT
Objective : x cobectveoft scourse stoorentt e students towards t e systef of
Corporat on ManageMent extens ve use of cases s all be Made.
U’n‘t |

Compensation Management : Nature and s gn fcance of CoMpensaton ManageMent
Ob ect ves Funct ons Organ zat onal L fe Cycle Elements of Compensaton; Prnc ples of
compensat on factors nfluenc ng pay. I cores of Compensat on — Econom cs and Be av oral
Compensat on Managefent n a DevelopMent Economy. T¢ st tut onal framewor of
Comipensat on Managefent Un‘on GovernMent Laws. Managefent ob ect ves and Un‘ons
Ob ect ves n Compensat on CoMlpensat on and Manag ng D ssat sfact onr Forfulat on of
Company ComMipensat on Pol ces.
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U’n‘t I

Corﬂpensat‘on urveys
Mean ng and Ob ect ves of ob evaluat on
How to go about ob evaluat on

61
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