
B.Sc. (Tourism Management) 

 
Tourism industry is an ever booming sector worldwide. Many countries are 

experiencing a shortage of trained, knowledgeable travel professionals due to this high 
growth industry.  
 

Research studies conducted by the World Travel & Tourism Council (WTTC) suggest 
that travel & tourism are expected to create nearly 10 million new jobs globally, for a total of 
234.3 million jobs or 8.7 per cent of total employment. 

 
Richard Miller, Executive Vice President of WTTC said, "Although events like the 

tsunami, bombings and hurricanes, as well as a major increase in the price of oil, could have 
dampened demand, it appears that consumers are becoming more resilient, and travel & 
tourism continue to be a significant part of everyday life.”  

 
UIHMT has designed this UG programme in Tourism with prime objective to 

develop a global way of thinking- a valuable asset and an important skill for all tourism 
businesses today. UIHMT’s B.Sc. (Tourism Management) programme is unique among 
tourism and travel programs because it focuses on preparing graduates to be leaders 
who possess a deep knowledge of the global tourism.  
 

The  B.Sc. (Tourism Management) programme provides learners with an opportunity for 
specialisation in core areas of tourism with core competence in tourism and travel- the largest 
global industry today, it prepares learners for this and also an opportunity to diversify in other 
sectors of global businesses.  
 
Programme aim 

The programme of study aims at preparing students for taking up employment in a tourism 
and hospitality organisation or self employment and/or carrying forward their family’s travel 
related businesses. The learner would have the options of specialising in two electives of his/her 
choice, subject to availability of such courses at the respective centre.  

 
Programme goal 

Main goal of programme is to support the employability, the professional success of our 
graduates. This programme prepares students for immediate employment in the relevant 
functional area in industry/take-up entrepreneurship individually as against the model that just 
provides a degree without ensuring employability. Further nurturing expert professionals by 
providing an overall exposure of tourism and hospitality industry. The professionals, who are 
ready to serve at managerial level positions in tourism and hospitality industry.  

 
Focus of the programme 

This B.Sc. (Tourism Management) programme focuses at students who strive for 
a better career, either abroad or in an international company established locally (i.e. 
within India). The alumni of the programme are able to take over leading management/ 
supervisory positions in leading companies, with a clear focus on strategic challenges.  
 
 
Objectives of the programme    



The educational objectives of the B.Sc. (Tourism Management) program of UIHMT at are as 
under 

i) 





BTM-36 Principles of Marketing 
FOURTH SEMESTER 
BTM-41 Global Tourism 
BTM-42 Tourism Impact 
BTM-43 Guides & Escorts 
BTM-44 Tourism Research 



          
UNIVERSITY INSTITUTE OF HOTEL MANAGEMENT AND TOURISM 

(UIHMT) 
PANJAB UNIVERSITY, CHANDIGARH 

CURRICULUM STRUCTURE: B.Sc. IN TOURISM MANAGEMENT  
FIRST SEMESTER 
BTM-11 Basics of Tourism 
BTM-12 Geography for Tourism 
BTM-13  Indian Society and Culture  
BTM-14 Business Communication  
BTM-15 Principles of Management 
BTM-16 Accounting for Managers 
SECOND SEMESTER 
BTM-21 Components of Tourism 
BTM-22 Tourism Products of India: Art and Architecture 
BTM-23 Legal Environment for Tourism  
BTM-24 Introduction of Statistics 
BTM-25 Business Economics  
BTM-26 Environment Studies 
THIRD SEMESTER 
BTM-31 Travel Agency & Tour Operations 
BTM-32 Policy and Planning for Tourism Development 
BTM-33 Hotel Operations 
BTM-34 Business Environment 
BTM-35 Computer Applications in Tourism 
BTM-36 Principles of Marketing 

FOURTH SEMESTER 
BTM-41 Tourism Promotion. 
BTM-42 Itinerary Preparation 
BTM-43 Ticketing & Transportation 
BTM-44 Tour Package Design (excluding itinerary) 
BTM-45 Seminar on Contemporary Issues in Tourism 
BTM-46 Entrepreneurship Development 
(There will be 6 weeks On Job Training after 4

th
 semester) 

 FIFTH SEMESTER 
BTM-51 Global Tourism 
BTM-52 Tourism Impact 
BTM-53 Guides & Escorts 
BTM-54 Tourism Research 
BTM-55 Organizational Behaviour 
BTM-56 Foreign Language (French) 
(Allocation of topic for project to be undertaken after fifth semester). 
SIXTH SEMESTER 
BTM-61 Trade related Issues and Frontier Formalities  
BTM-62 Environment and Tourism 
BTM-63 Adventure Tourism 
BTM-64 Air Transport & Cargo Management 
BTM-65 Project report 
BTM-66 On Job Training Report  
BTM-67 Viva-Voce 



 
Each paper will be 100 marks composed of external 70 and internal 30 except for papers BTM-26, BTM-
45, BTM-65 & BTM-66.Paper BTM-26 will be of 50 marks; Paper BTM-45 will be internal only with 50 
marks; Paper BTM-65, BTM-66 and BTM-67 will be of 100 marks. 



 
 
 
 

 
COURSE CURRICULUM 

 
 
 

 
B.Sc. (TOURISM MANAGEMENT) 

 
 (First Semester)  

 
 
 
 
 
 
 
 
 
 
 
 
 
 







Flora & Fauna, Economy, Population, Transportation & 
Communication. 

UNIT-3 Case Studies of selected Indian States: Himachal Pradesh, 
Rajasthan, Uttar Pradesh and North Eastern Hill States (Relief, 
Climate, Natural Vegetation, Wildlife, Economy, Transportation, 
Fairs & Festivals, Important Tourist Centres of each State) 

UNIT-4 Case Studies of selected Indian States: Madhya Pradesh 
Orissa, Kerala & Tamil Nadu (Relief, Climate, Natural 
Vegetation, Wildlife, Economy, Transportation, Fairs & 
Festivals, Important Tourist Centres of each State) 

REFERENCES: 

 

Boniface, B.G. and Chris Cooper, The Geography of travel and 
Tourism oxford: Butterworth Heinemann.  

Hall C.M. and Stephen, J. Page, The Geography of tourism 
and  recreation. Environment, place & space, London: 
Routledge.  

Pearce Douglas, Tourism Today: A Geographical Analysis; 
New York: Longman.  

Singh R.L., India- A Regional Geography, Varanasi: National 
Geographical Society of India  

Seth P.N., Successful Tourism Management, Sterling 
Publisher: New Delhi 

Sarina Singh et. al., India, Lonely Planet Publications 

 

COURSE CODE: BTM-13 

COURSE TITLE: INDIAN SOCIETY AND CULTURE 

COURSE OBJECTIVES: It is the Indian society and culture, which is the main tourist 
product of India. A thorough knowledge about this is required 
for any tourism professional, so that it can be utilised in future. 
This course will brief learner about the core understanding of 
Indian society, culture and various religions in India.  

EVALUATION: The performance of the students will be evaluated on the basis 
of class participation, house tests, regularity and assignments 
carrying 30 percent of the total credit and rest through 
semester end examination of 3 hours duration.   

INSTRUCTIONS FOR PAPER 
SETTING:  

 

The paper will be divided in two parts  

 Part A: There will be ten short answer questions covering 
whole syllabus of course. This part will be of 30 marks.  

 Part B: Students will have to attempt four questions in total, 





nature of complaint, handling objections, responding to a 
complaint & negotiation,  resolving conflict. 



REFERENCES: 

 

Srinivasan, R. and S.A. Chunawalia,Management Principles & 
Practice,  Himalaya Publishing House, New Delhi. 

Prasad, L.M., Principles & Practice of Management, Sultan 
Chand & Sons, New Delhi. 

Koontz Harold and Heinz Weihrich, Management, Mc Grwa Hill 

Burton and Thakur, Management Today- Principles and 
Practices, Tata Mc Graw Hill 

 
 
 

COURSE CODE: BTM-16 

COURSE TITLE: ACCOUNTING FOR MANAGERS 

COURSE OBJECTIVES: The course intends to give learners an understanding of the 
accounting procedures in an organization.  It will help to 
students to understand and apply the concepts of accounting to 
solve business problems. 

EVALUATION: The performance of the students will be evaluated on the basis 
of class participation, house tests, regularity and assignments 
carrying 30 percent of the total credit and rest through 
semester end examination of 3 hours duration.   

INSTRUCTIONS FOR PAPER 
SETTING:  

 

The paper will be divided in two parts  

 Part A: There will be ten short answer questions covering 
whole syllabus of course. This part will be of 30 marks.  

 Part B: Students will have to attempt four questions in total, 
one question from each unit with one internal choice. All 
questions will carry equal marks (10 marks each). Each Unit 
will contain two questions and there may be short notes in 
these questions.   

UNIT-1 Accounting-Meaning, Objectives, Classification, Accounting 
Equation, Accounting concepts and conventions, Profit and 
Loss Account and Balance Sheet. 

UNIT-2 Finance & Financial Management – Meaning, aims, Nature, 
Scope, Objectives and functions of financial management. 
Sources of finance, Statement of Changes in Financial position 
– Funds flow Analysis. Cash Flow Analysis – Ratio analysis. 

UNIT-3 Working Capital Management –Significance, Classification, 
Theory and Planning of Working Capital, Estimating need for 
working capital, Techniques of Forecasting Working capital 
requirements. 

UNIT-4 





 
 

COURSE CURRICULUM 
 
 
 

 
B.Sc. (TOURISM MANAGEMENT) 

 
    

     
(Second Semester)  
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SECOND SEMESTER 
 

Course structure for B.Sc (Tourism Management) Semester - 2 
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BTM-21 Components of Tourism 30 70 100 

BTM-22 Tourism Products of India: Art and 
Architecture 

30 70 100 

BTM-23 Legal Environment for Tourism 30 70 100 

BTM-24 



 

COURSE CODE: BTM-21 

COURSE TITLE: COMPONENTS OF TOURISM 

COURSE OBJECTIVES: This course will brief learners about the various components of 
tourism, enabling them to understand the concept of tourism in 
detail. In this course learner will try to relate tourism with its 
core sectors. This knowledge will be helpful in shaping a future 
tourism professional.  

EVALUATION: The performance of the students will be evaluated on the basis 
of class participation, house tests, regularity and assignments 
carrying 30 percent of the total credit and rest through 
semester end examination of 3 hours duration.   

INSTRUCTIONS FOR PAPER 
SETTING:  

 

The paper will be divided in two parts  

 Part A: There will be ten short answer questions covering 
whole syllabus of course. This part will be of 30 marks.  

 Part B: Students will have to attempt four questions in total, 
one question from each unit with one internal choice. All 
questions will carry equal marks (10 marks each). Each Unit 
will contain two questions and there may be short notes in 
these questions.   

UNIT-1 Approaches to study tourism: Product, Institutional, Managerial, 
Geographical and Economic Approach; Concept of 
interdisciplinary approach to study tourism; Travel Motivation: 
Categorization of tourists according to their motive of travel; 
S.C. Plog’s Psychographic classification of tourist Motivations. 
Components of the tourism System.  

UNIT-2 Tourism Product; Tourism market- a basket of goods and 
services; Various types of Tourism Attractions; Linkages 
between the major components of Tourism Industry. 

UNIT-3 Transport as a Component of Tourism, Different types of 
transportations (Rail, Road, Water and Air); Travel Business 
through the ages.  

UNIT-4 Accommodations Industry, Meaning of Accommodation, Types 
of Accommodation; Accommodation industry through the ages.  

REFERENCES: 

 

Cook, R.A., L.J. Yale, and J.J. Marqua, Tourism: The business 
of Travel, New Jercey: Prantice Hall.  

Medlik, S., Managing tourism, Oxford: Butterworth Heinemann.    

Mill, R.C. and A.M. Morrison, The Tourism System, New 
Jersey: Prentice Hall.  

Walker, J.R., Introduction to Hospitality. New Jersey: Prentice 
Hall.  

Seth P.N., Successful Tourism Management, Sterling 
Publisher: New Delhi 

 

COURSE CODE: BTM-22 

COURSE TITLE: TOURISM PRODUCT OF INDIA: ART AND ARCHITECTURE  



COURSE OBJECTIVES: A thorough knowledge about the various product offered in 
tourism is a must for a tourism professional who shall be, in the 
future involved in the product development and  in product 
sales & marketing. 

EVALUATION: The performance of the students will be evaluated on the basis 
of class participation, house tests, regularity and assignments 
carrying 30 percent of the total credit and rest through 
semester end examination of 3 hours duration.   

INSTRUCTIONS FOR PAPER 
SETTING:  

 

The paper will be divided in two parts  

 Part A: There will be ten short answer questions covering 
whole syllabus of course. This part will be of 30 marks.  

 Part B: Students will have to attempt four questions in total, 
one question from each unit with one internal choice. All 
questions will carry equal marks (10 marks each). Each Unit 
will contain two questions and there may be short notes in 
these questions.   

UNIT-1 Elements of Indian Art; (Dance, Music, Literature, Cinema, 
Handicrafts).   

UNIT-2 Indian Sculptures- Ancient, Medieval and Modern; Evolution 
through the ages; Main tourist centers in India 

UNIT-3 Indian Architecture- Ancient, Medieval and Modern; growth and 
development through the ages; Different style of architecture in 
India - Hindu, Buddhist and Islamic. 

UNIT-4 Indian Paintings - Ancient, Medieval and Modern; Various 
schools of Paintings; Important Museums, Art Galleries and 
Libraries of India. 

REFERENCES: 

 

Agrawal V.S.: The Heritage of Indian Art, Govt. of India Publication. 
Basham A L: The wonder that was India, Tapling Publishing Co., New 

York 
Christopher Tadgell : The History of Architecture in India, Penguin, 

New Delhi  
Daljeet and PC Jain: Indian Miniature Paintings, Brijwasi Art Press 
Dalmia Yashodhra: 



endeavours.  

EVALUATION: The performance of the students will be evaluated on the basis 
of class participation, house tests, regularity and assignments 
carrying 30 percent of the total credit and rest through 
semester end examination of 3 hours duration.   

INSTRUCTIONS FOR PAPER 
SETTING:  

 

The paper will be divided in two parts  

 Part A: There will be ten short answer questions covering 
whole syllabus of course. This part will be of 30 marks.  

 Part B: Students will have to attempt four questions in total, 
one question from each unit with one internal choice. All 
questions will carry equal marks (10 marks each). Each Unit 
will contain two questions and there may be short notes in 
these questions.   

UNIT-1 Indian Contract Act, 1972, Contract of Indemnity and 
Guarantee, Contract of Agency; Partnership Act 1932, Sale of 
Goods 1930 

UNIT-2 Companies Act 1956: Nature and Types of Companies, 
Formation, Memorandum and Articles of Associations 
Prospectus. 

UNIT-3 Negotiable Act 1881: Nature and types Negotiation and 



 
whole syllabus of course. This part will be of 30 marks.  



utility, Law of substitution & Consumer Surplus; Demand 
Analysis, Law of Demand, Determinants of Demand, Elasticity 
of Demand, Demand forecasting. 

UNIT-3 Economics of Production Analysis: Return to scale, Law of 
Returns and Production Function, Concept of Profit and Break-
even Analysis. 

UNIT-4 Concept of Price determination: Price determination under 
perfect,  imperfect, monopoly & oligopoly. 

REFERENCES: 

 

Chopra O.P., Managerial Economics, Tata MC Graw Hill. 

Mehta P.L., Managerial Economics, Sultan Chand New Delhi. 

Agarwal H.S., Micro Economics, Ane Books. 

Jeoldean, Managerial Economics: Prentice Hall of India. 

 



 

 

COURSE CODE: BTM-26 

COURSE TITLE: ENVIRONMENT STUDIES 

COURSE OBJECTIVES: The knowledge of environmental studies is the need of hour 
these days. It is pre-requisite for every young professional to 
understand and appreciate this knowledge, so that he/she can 



reduction, recycling and reuse, vermicomposting and 
vermiculture, organic farming. 
Indoor Environment: 
Pollutants and contaminants of the in-house environment; 
problems of the environment linked to urban and rural 
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THIRD SEMESTER 

 
Course structure for B.Sc. (Tourism Management) Semester - III 
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BTM-31 Travel Agency & Tour Operations 30 70 



Detailed contents of Course Curriculum of B.Sc. in Tourism Management  
 

COURSE CODE: BTM-31 

COURSE TITLE: TRAVEL AGENCY AND TOUR OPERATION 

COURSE OBJECTIVES: This course shall introduce learners to travel agency and tour 
operations. The course also highlights the procedural aspects 
of setting up a travel agency. 

EVALUATION: The performance of the students will be evaluated on the basis 
of class participation, house tests, regularity and assignments 
carrying 30 percent of the total credit and rest through 
semester end examination of 3 hours duration.   

INSTRUCTIONS FOR PAPER 
SETTING:  

 

The paper will be divided in two parts (Total 70 marks) 

 Part A: There will be ten short answer questions covering 
whole syllabus of course. This part will be of 30 marks.  

 Part B: Students will have to attempt four questio





COURSE CODE: BTM-33 

COURSE TITLE: HOTEL OPERATIONS 

COURSE OBJECTIVES: It is prerequisite for any tourism professional to have an 
understanding the hotel operations. The knowledge of these 
operations would be helpful for the learners to have an 
understanding of breadth of tourism discipline.  

EVALUATION: The performance of the students will be evaluated on the basis 
of class participation, house tests, regularity and assignments 
carrying 30 percent of the total credit and rest through 
semester end examination of 3 hours duration.   

INSTRUCTIONS FOR PAPER 
SETTING:  

 

The paper will be divided in two parts (Total 70 marks) 

 Part A: There will be ten short answer questions covering 
whole syllabus of course. This part will be of 30 marks.  

 Part B: Students will have to attempt four questions in total, 
one question from each unit with one internal choice. All 
questions will carry equal marks (10 marks each). Each Unit 
will contain two questions and there may be short notes in 
these questions. This part will be of 40 marks.    

UNIT-1 
Hospitality - Services for those away from home, major sectors 
in service sector like travel, lodging, eating, entertainment and 
recreation, Types of hotels and resorts, Classifications, 
Categorization and gradation of hotels.  
 

UNIT-2 
Front Office Operations: Main features of front office 
department: hierarchy, various divisions, roles, job description. 
 

UNIT-3 
House Keeping Operations: Main features of housekeeping 

department: hierarchy, various divisions, roles, job description. 

 

UNIT-4 
Food Production and F&B Operations: Main features of 
production and service department: hierarchy, various 
divisions, roles, job description. 

REFERENCES: 

 

Sudhir Andrews, 



COURSE TITLE: 
BUSINESS ENVIRONMENT 

COURSE OBJECTIVES: 
The Business Environment — whether Global, National, 
Regional or territorial affects individual businesses. The 
business environment of any of the above is a complex web of 
interconnected factors including social, political, economic and 
cultural. It is very important for any individual who is playing a 
role in today’s world to understand the implications and 
positions of these various factors.   

EVALUATION: The performance of the students will be evaluated on the basis 
of class participation, house tests, regularity and assignments 
carrying 30 percent of the total credit and rest through 
semester end examination of 3 hours duration.   

INSTRUCTIONS FOR PAPER 
SETTING:  

 

The paper will be divided in two parts (Total 70 marks) 

 Part A: There will be ten short answer questions covering 
whole syllabus of course. This part will be of 30 marks.  

 Part B: Students will have to attempt four questions in total, 



3 hours duration.   
 

INSTRUCTIONS FOR 
PAPER SETTING:  
 

The paper will be divided in two parts  
 
 Part A: There will be seven short answer questions covering whole 
syllabus of course. This part will be of 7 marks.  
 
 Part B: Students will have to attempt four questions in total, one question 
from each unit with one internal choice. All questions will carry equal 
marks (07 marks each). Each Unit will contain two questions and there 
may be short notes in these questions.   

UNIT-1 Computer Fundamentals: Information Concepts and Processing: 
Definitions, Need, Quality and Value of Information, Data Processing 
Concepts, Role of IT in Tourism Industry. Elements of a Computer 
System: Definitions, Characteristics of Computers, Classification of 
Computers, Limitations.  

UNIT-2 



  Part A: There will be ten short answer questions covering whole 
syllabus of course. This part will be of 30 marks.  
 
 Part B: Students will have to attempt four questions in total, one 
question from each unit with one internal choice. All questions 
will carry equal marks (10 marks each). Each Unit will contain 





 
FOURTH SEMESTER 

 
Course structure for B.Sc. (Tourism Management) Semester - IV 
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BTM-41 Tourism Promotion. 30 70 100 

BTM-42 Itinerary Preparation 30 70 100 

BTM-43 Ticketing & Transportation 30 70 100 

BTM-44 Tour Package Design (excluding 
itinerary) 

30 70 100 

BTM-45 Seminar on Contemporary Issues in 
Tourism 

50 - 50 

BTM-46 Entrepreneurship Development 30 70 100 

    550 

 

(There will be 6 weeks ‘On Job Training’ after 4th semester) 



 
 

COURSE CODE: BTM-41 

COURSE TITLE: TOURISM PROMOTION 

COURSE OBJECTIVES: 
On completion of this course students would: 
� Be conversant with the challenges raised by the 

complexity of the marketing environment for managing 
tourism products for promotion; 

� Display an awareness of conceptual understanding and 
best practices in tourism promotion in managing marketing 
operations.  

EVALUATION: The performance of the students will be evaluated on the basis 
of class participation, house tests, regularity and assignments 
carrying 30 percent of the total credit and rest through 



   

COURSE CODE: BTM-42 

COURSE TITLE: ITINERARY PREPARATION 

COURSE OBJECTIVES: 
To develop an understanding of the basic concepts of itinerary 
preparation. The purpose of this course is to impart practical 
knowledge and skills about the itinerary planning among 
learners and to make them familiar with the techniques and 
approaches for successful conduction of tour programme. 



the concept of tourism transportation.  

EVALUATION: The performance of the students will be evaluated on the basis 
of class participation, house tests, regularity and assignments 
carrying 30 percent of the total credit and rest through 
semester end examination of 3 hours duration.   

INSTRUCTIONS FOR PAPER 
SETTING:  

 

The paper will be divided in two parts (Total 70 marks) 

 Part A: There will be ten short answer questions covering 
whole syllabus of course. This part will be of 30 marks.  

 Part B: Students will have to attempt four questions in total, 
one question from each unit with one internal choice. All 
questions will carry equal marks (10 marks each). Each Unit 
will contain two questions and there may be short notes in 
these questions. This part will be of 40 marks.    

UNIT-1 
Introduction to tourism transportation as an essential feature of 
tourism infrastructure. Growth and development of transport 
industry. Types of transport, Air, Water and Surface. 
 

UNIT-2 
Organization of the air transport industry in the international 
context. Scheduled and non scheduled airline services. Rail 
transport network, Popular tourists trains, Water transport 
system in Indian history including case study of Kerala 
Backwaters. Road transport in India.   
 

UNIT-3 
IATA city code and airport code, airline designation code, 
minimum connecting time, global indicator, familiarization with 
Air tariff : currency regulation, NUC conversion factors, general 
rules. 
Familiarization with TIM: passport, visa, currency regulation, 
custom regulation, health regulation and airport tax. Passenger 
needing special attention, Credit Cards: concepts, benefits, 
eligibility criteria, validity, insurance cover, different types of 
credit card. 
 

UNIT-4 
Introduction to air fare construction, mileage principles, fare 
construction with Extra Mileage Allowance (EMA), Extra 
Mileage Surcharge (EMS),   
Practices of Passenger Ticket (issuance of ticket with 
itineraries) One Way (OW) and Return (RT) on EMA, EMS, 
HIP, CTM, BHC, mixed class, BSP procedures 

REFERENCES: 

 

ABC (red and blue) by IATA 
Travel Information Manual (TIM ) by IATA 
Mohinder Chand, Travel Agency Management, Anmol: Delhi 
Chunk, James, Dexter & Boberg, Professional Travel Agency 

Management. Prentice Hall 
D.L. Foster, The Business of Travel Agency Operations and 

Management. Singapore: McGraw Hill. 
Fay Betsy, Essentials of Tour Management New Jersey: 

Prentice Hall. 
Negi J.M., Travel Agency and Tour Operation: Concepts and 

Principles, New Delhi: Kanishka Publishers & 
Distributors. 

 

COURSE CODE: BTM-44 



COURSE TITLE: TOUR PACKAGING 

COURSE OBJECTIVES: The objective of the course is to provide in-depth knowledge 
about the Tour Packaging and to make students familiar with 
the tour packaging techniques and strategies required for 
successful handling of tours.   

EVALUATION: The performance of the students will be evaluated on the basis 
of class participation, house tests, regularity and assignments 
carrying 30 percent of the total credit and rest through 
semester end examination of 3 hours duration.   

INSTRUCTIONS FOR PAPER 
SETTING:  

 

The paper will be divided in two parts (Total 70 marks) 

 Part A: There will be ten short answer questions covering 
whole syllabus of course. This part will be of 30 marks.  

 Part B: Students will have to attempt four questions in total, 
one question from each unit with one internal choice. All 
questions will carry equal marks (10 marks each). Each Unit 
will contain two questions and there may be short notes in 
these questions. This part will be of 40 marks.    

UNIT-1 
Tour Packaging – Definition – Types - Forms and Components 
of Package Tour, Advantages and Disadvantages of Package 
Tour, Laisoning and Negotiation of Package Tour,  
 

UNIT-2 
Promotion of Tour Operation: Mix and Media, Types of media, 
Selection criteria, Case study of promotion of popular tour 
packages by leading tour operators.  
 

UNIT-3 
Costing a Tour: Components, Considerations- Types of Costs-
Cost sheet, FIT Costing and Group Costing, Differential Tariff 
Plan-Accommodation Cost-Transportation Cost-Meals Plan 
etc., Pricing Strategies and Distribution Mechanism 
 

UNIT-4 
Product Oriented Package Tours and Special Interest Tours: 
Adventure tours-MICE Tours- Eco and Wildlife tours- Ethnic 
tours and Architectural tours - Farm tours- Rural/Village tour. 

REFERENCES: 

 

Mohinder Chand, Travel Agency Management, Anmol: Delhi 
Chunk, James, Dexter & Boberg, Professional Travel Agency 

Management. Prentice Hall 
D.L. Foster, The Business of Travel Agency Operations and 

Management. Singapore: McGraw Hill. 
Fay Betsy, Essentials of Tour Management New Jersey: 

Prentice Hall. 
Negi J.M., Travel Agency and Tour Operation: Concepts and 

Principles, New Delhi: Kanishka Publishers & 
Distributors. 

Sarina Singh et. al, India, Lonely Planet Publication 

 

COURSE CODE: BTM-45 

COURSE TITLE: 
SEMINAR ON CONTEMPORARY ISSUES IN TOURISM 

COURSE OBJECTIVES: 
The main objective of this course is to know the contemporary 
and upcoming trends in tourism and travel business.  

EVALUATION: The performance of the students will be evaluated on the basis 
of continuous assessment throughout the semester, which 



includes class participation, presentations, regularity and 
assignments carrying 100 percent of the total credit.   

UNIT-1 
Tourism: present scenario and prospects, Women and child 
issues in tourism:  Social responsibility and ethical concerns of 
tourism business, Upcoming trends in tourism.  
 

UNIT-2 
Climate Change: issues & implications on tourism, Inclusive 
growth & tourism: relationship and challenges, social aspects 
of tourism, tourism and poverty alleviation. 
 

UNIT-3 
STZ: features, operations & implications, GATS and tourism, 
strategic alliance & airline industry: types & operations, 
corporate restructuring in tourism industry, time share industry: 
issues and challenges in India.  
 

UNIT-4 
Terrorism and tourism, safety and security issues in tourism, 
Current Initiatives in Indian tourism, Incredible India campaign.  

REFERENCES: 

 

Pearce D.G and Batler R.W., Contemporary issues in Tourism 
Development, New York: Routledge.  

Lew, A.A., Hall, C.M. and Williams, Companion to Tourism, 
Austrailia: Backwell.  

World Tourism Organization Business Council (WTOBC), 
Tourism Taxation Striking a Fair Deal, World Tourism 

Organization Madrid, Spain: WTOBC. 
 

COURSE CODE: BTM-46 

COURSE TITLE: ENTREPRENEURSHIP DEVELOPMENT 

COURSE OBJECTIVES: The purpose of this course is to acquire indepth knowledge about the 
entrepreneurship development and to become familiar with the 
techniques and approaches required for a successful entrepreneur. 
 

EVALUATION: The performance of the students will be evaluated on the basis of 
class participation, house tests, regularity and assignments carrying 
30 percent of the total credit and rest through semester end 
examination of 3 hours duration.   

INSTRUCTIONS FOR PAPER 



people, etc. Planning, Setting up a tourism enterprise- steps, 
procedures, licenses, registration etc 

REFERENCES: 
 
 
 
 
 
 

IGNOU MTM-8, Managing Entrepreneurship and Small Business in 
Tourism.  

Mohanty, Sangram Keshari, Fundamentals of entrepreneurship, New 
Delhi: Prentice Hall of India. 

Sido-online. Portal of MSME, Government of India 
(www.smallindustryindia.com) 

Scarborough, N.M. and Zimmerer, T.W. , Effective Small Business 
Management, 5/e, New York: Prentice Hall, Inc.  
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FIFTH SEMESTER 
 

Course structure for B.Sc (Tourism Management) Semester - 5 
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BTM-51 Global Tourism 30 70 100 

BTM-52 Tourism Impact 30 70 100 

BTM-53 Guides & Escorts 30 70 100 

BTM-54 Tourism Research 30 70 100 

BTM-55 Organizational Behaviour 30 70 100 

BTM-56 Foreign Language (French) 30 70 100 

    600 

 

(Allocation of topic for project to be undertaken after fifth semester). 

 





COURSE TITLE: TOURISM IMPACTS  



of class participation, house tests, regularity and assignments 
carrying 30 percent of the total credit and rest through 
semester end examination of 3 hours duration.   

INSTRUCTIONS FOR PAPER 
SETTING:  

 

The paper will be divided in two parts (Total 70 marks) 

 Part A: There will be ten short answer questions covering 
whole syllabus of course. This part will be of 30 marks.  

 Part B: Students will have to attempt four questions in total, 
one question from each unit with one internal choice. All 
questions will carry equal marks (10 marks each). Each Unit 
will contain two questions and there may be short notes in 
these questions. This part will be of 40 marks.    

UNIT-1 Tour Guiding: Concept-History-Dimensions and Present 
S52(r)-4.35041(s)-6.0n



one question from each unit with one internal choice. All 
questions will carry equal marks (10 marks each). Each Unit 
will contain two questions and there may be short notes in 
these questions. This part will be of 40 marks.    

UNIT-1 Introduction: Meaning, objectives and significance of research, 
types of research, research process. Ethics in research. 
Tourism research: Major Areas for research in Travel and 
Tourism, Challenges and status of Tourism research in India. 



will contain two questions and there may be short notes in 
these questions. This part will be of 40 marks.    

UNIT-1 
Foundations of Organisational Behaviour: - The nature and 
determinants of organisational behaviour,  need for knowledge 
of OB, contributing disciplines to the field, OB Model, Individual 
Behaviour: Biographical characteristics, Ability, Learning 
Values, Attitudes & Job satisfaction 
 



INSTRUCTIONS FOR PAPER 
SETTING:  

 

The paper will be of 70 marks. 

 There will be four parts in total covering whole syllabus of 
course. Students will have to attempt four questions in total, 
one question from each unit with one internal choice. All 
questions will carry marks as per the details given in course 
curriculum.     

UNIT-1 
1. Conjugation of verbs from the text to be put in present tense 
only…….                                                                       10 marks 
 

UNIT-2 
A series of exercises covering the grammar                 25 marks 
 

UNIT-3 
Translation of sentences from the text form French to English 
and English to French                                                   20 marks 
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COURSE CODE: BTM-62 

COURSE TITLE: ENVIRONMENT AND TOURISM  



COURSE OBJECTIVES: Adventure tourism is considered as an essential part of tourism 
and an understanding of this type of tourism is required for any 
tourism professional. This course would provide a basic 
knowledge of adventure tourism’s technicalities and an 
understanding of various organisations working in the related 
field.   

EVALUATION: The performance of the students will be evaluated on the basis 
of class participation, house tests, regularity and assignments 
carrying 30 percent of the total credit and rest through 
semester end examination of 3 hours duration.   

INSTRUCTIONS FOR PAPER 
SETTING:  

 

The paper will be divided in two parts (Total 70 marks) 

 Part A: There will be ten short answer questions covering 
whole syllabus of course. This part will be of 30 marks.  

 Part B: Students will have to attempt four questions in total, 
one question from each unit with one internal choice. All 
questions will carry equal marks (10 marks each). Each Unit 
will contain two questions and there may be short notes in 
these questions. This part will be of 40 marks.    

UNIT-1 Introduction of Adventure Tourism, Definition and history of 
adventure tourism, various components of adventure tourism. 

 

UNIT-2 
Types of adventure tourism (land, air and water), various 
adventure tourism activities and major centers in India.  
 



 
EVALUATION: The performance of the students will be evaluated on the basis 

of class participation, house tests, regularity and assignments 
carrying 30 percent of the total credit and rest through 
semester end examination of 3 hours duration.   
 

INSTRUCTIONS FOR PAPER 
SETTING:  

 

The paper will be divided in two parts (Total 70 marks) 
 



 

 
Evaluation:  Student presentations would be organised based on their project reports. 
Presentations would be organized according to a predetermined schedule.  A panel of teachers 
would evaluate the presentations, draft reports and participations. They would give students 
feedback on their project reports.  Based on feedback, students would submit a final project report 
which would be evaluated by an external examiner, nominated by the University, out of 100 points. 
 



 
 
 

 

 

Course Code BTM-66 

Name of course ON-THE-JOB TRAINING PROJECT 
 

Course Objective The objective of this course is to enable students to  

• develop and relate theory to practice 

• help themselves in making an informed career choice after exposure 
to the actual work environment 

• observing the systems, processes, interactions and human relations 
in the organization 

•


