


SYLLABI FOR MASTER OF BUSINESS ADMINISTRATION (INTERNATIONAL
BUSINESS) (MBA-IB) FOR THE EXAMINATION OF 2012-2013

Note:

1. Examination in each subject will be of 3 hours duration except for Global Strategic
Management (MBAIB7101).

2. The duration of Global Strategic Management (MBAIB7101) will be 4 hours.
3. Maximum Marks for external/written examination is 50 marks and internal assessment is






“BAB - m? P Mk a1

MBAB i Gy AR LATNG cd & G
MBAB A& “mNamA "M A%(f‘ G ° \-

|

7 |
“BAB ""“‘A 7? MY UN T



FIRST SEMESTER
MBAIB6101: ORGANISATIONAL BEHAVIOUR AND

INTERNATIONAL HUMAN RESOURCE MANAGEMENT
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MBAIB6102: MARKETING MANAGEMENT
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MBAIB6103: BUSINESS STATISTICS
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MBAIB6105: SEMINAR ON FOREIGN TRADE POLICY AND
MANAGEMENT
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MBAIB6106: SEMINAR ON MICRO ECONOMICS
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MBAIB6107: WORKSHOP ON BUSINESS COMPUTING
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MBAIB6108: WORKSHOP ON BUSINESS COMMUNICATION
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MBAIB6201: INTERNATIONAL BUSINESS ENVIRONMENT
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MBAIB6203: WORKSHOP ON FOREIGN TRADE DOCUMENTATION
AND TRADE FINANCE
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