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SYLLABI FOR MASTER OF BUSINESS ADMINISTRATION (BIOTECHNOLOGY )
FOR THE EXAMINATION OF 2012-2013
Note:

1. Examination in each subject will be of 3 hours duration except for Strategic
Management (MVBABT7201).

2. Theduration of Strategic Management (MBABT7201) will be 4 hours.

3. Maximum Marks for external/written examination is 50 marks and internal assessment
is 50 marks except for seminar and workshop courses.

Instructions to the paper setters: (Except for MBABT7201: Strategic Management).

IF THERE ARE TWO UNITS- Set, 0 questions in 2 Five questions from each unit The
students are required to answer five questions in a, s ecting at _east 2 questions from each unit
IF THERE ARE FOUR UNITS: Set ., questions in A, Two or three questions from each unit
The students are required to answer’“ive questions in a se]ecting at ]east one question from
each unit

N.B: §se of non programmab. e ca cu ators by the students in the Examination Ha]] is anowed
The cacuy ators wi]] not be provided by the Fpiversity

SCHEME OF EXAMINATION FOR MBA
(BIOTECHNOLOGY)
Subject Code Paper Title Marks

FIRST SEMESTER
MBABT | ¢ B WSINESS ECONOMICS

MBABT [, 2 B {SINESS STATISTICS ::
MBABT | o}  MANAGEMENT ACCO QNTING o
MBABT [, 4 ORGANISATIONAL BEHA_ IO R o
MBABT 5 MARKETING MANAGEMERT o
MBABT | . { _ORKSHOP ON B §SINESS COMP §IING A
MBABT | o, aDORKSHOP ONB RSINESS COMM RNICATION g
| TOTAL i ;
SECOND SEMESTER
MBABT 19. B §SINESS EN. IRONMENT o
MBABT b 2 H gMAN RESON\RCE MANAGEMENT o
MBABT 19'1 OPERATIONS MANAGEMENT o
MBABT b 4  FINANCIAL MANAGEMENT o
MBABT 19' 5 LEGAL ASPECT OF B §SINESS s
MBABT 19' {  ORKSHOP ON RESEARCH METHODOLOGY o
MBABT b SYMMER TRAINING REPORT AND 1 A OCE’ x
o, \A\A A - 00

* At the end of the examination of 2™ Semester the students will undergo compulsory summer
training for a period of 6-8 weeks. Every student will submit the Summer Training Report
within two weeks from the start of teaching for 3™ Semester.






FIRST SEMESTER

MBABT6101: BUSINESS ECONOMICS

Objective: The objective of this course is to equip the students with basic'h now, edge of the

1
concepts and tools of economic ana, ysis as re; evant for business decision md ing

UNIT I

Nature and scope of business econofics concepts of economics and ﬁlanageria] decision



MBABT6102: BUSINESS STATISTICS

Objective: The objective of this paper is to acquaint the students with various statistica] tools and

1
techniques used to business decision md ing

UNIT-I

Construction of frequency distributions and their ana, ysis in the form of Measures of centra] tendency
and variations types of Measures & ewness Meaning and co efficient of S ewness Kurtosis Index

Numbers® Definition and Methods of Construction of Index Numbers, Tests of consistency Base

shifting sp]icing and Defl ation, Prob] efs in construction iMportance of index numMbers in



% Bhardwaj R S Business Statistics Excel Bodh s

~

Gupta S P & Gupta M P. Business Statistics Su]tan Chand & Sons Del hi

S Levin & Rubin Statistics for Management Prentice Ha]] of India New Del hi

MBABT6103: MANAGEMENT ACCOUNTING

Objective: The objective of this course is to acquaint the students about the roje concepts

techniques and ﬁlethodology re]evant to accounting function and to iMpart q now]edge

regarding the use of cost accounting information in m anageria] decision m ing
UNIT -1

Conceptua] basis of accounting Nature and purpose of accounting basic accounting concepts
and conventions under]ying preparation of financia] stateMents forMs of business
organization accounting records ba]ance sheet equation corﬂp]eting accounting cyce

preparation of profit and

oss account and ba]ance sheet as per schedu]e “I of coMpanies act
o5

1

UNIT - 11

Revenue recognition and MeasureMent , AS 9) fixed assets | AS, 'i inventory Va]uation
‘AS 2) depreciation accounting ( AS ) intangib]e assets accounting ( AS 2 1} financia]
statement ana]ysiS° ratio ana]ysis comimon size stateMents coMlparative ana]ysis trend
ana, ysis cash flow ana, ysis accounting for price]eve] changes human resource accounting
socia] and environrﬂenta] accounting

UNIT — 11

Cost accounting objectives cost accounting and ManagemMent accounting understanding and
c]assifying costs overhead a.ﬂocation preparation of cost sheet introduction to Methods of
costing techniques of costing ﬁlargina] costing and its ﬁlanageria] iﬁlp]ications budgetary

controI standard costing and variance ana, ysis

UNIT - IV






pO]itiCS‘ concept consequences reasons and Management of politica] behaviour worh stress-
causes organizationa] and extra organizationa] stressor individua] and group stressor effect

of stress stress coping strategies
UNIT IV

Confjict and | 1553 P2, 455 o 841dz



UNIT 11

Product p]anning and pricing’ product concept types of products Major product decisions

brand ManageMent product ]ife cyee new product developrﬂent process pricing decisions

deterMinants of price pricing process policies and strategies

UNIT I

Promotion and distribution decisions* comMunication process profmotion tOO]S‘ advertising

persona, se]]ing pub]icity and saes promotion distribution channe] decisions types and

functions of interMediaries s ection and ManageMent of interMediaries

UNIT IV

Maft eting organization and contr0]° organizing for m ath eting maf eting iﬁlp]eﬁlentation &

controI ethics in Mar eting emerging trends and issues in Mar eting' consumerism. rura,

mar eting societa] maf eting direct and on]ine maf eting green m ath eting retai] maf eting

customer re; ation Mari eting



MBABT6106: WORKSHOP ON BUSINESS COMPUTING

Objective: The objectives of this paper are to develop ) i]]s in hand]ing computer and use it

as a strategic resource in Managefent
UNIT-1

Overview of computer app, ications in pub]ic services business and industry. Microsoft word
rﬂai] Merge hyper]ifﬁs and boc‘ﬁma‘ﬁ, Microsoft excey ﬁlatheﬁlatica] ca]cu]ation
sorting fi]tering pivoting chart Macra using financia] accounting and statistica] forﬁlu]ae,

introduction to database and operationa] 16V of



UNIT -1

An introduction to business comMunication e]erﬂ ents of the comMunication ﬁlode]s types of
comMynication barriers to comMunication princip]es of written comMunication Business

]etterS' their basic qua]ities Mechanics of]etter



UNIT I

Concept of business environfMent- its significance and nature interaction Matrix of different
environmMent factors process of environrﬂenta] scanning environrﬂenta] scanning of
iMmportant industries of India viz tractors pharﬁlaceutica] industry food processing

e]ectronics felrti.J izers steeI soft drifﬁ s and T
UNIT 1l

Economic environMent" the phj]osophy strategy and p]anning in India Monetary po]icy and
their iMpact on Indian business industria] po]icy foreign trade po]icy and their iMpact on
Indian business po]itica] environMent* re]ation between business and governMent of India
Constitutiona] provisions re]ated to business concept of state intervention in business

ideo]ogy of different po, itica] parties bureaucracy and Indian business
UNIT I

Techno]ogica] environMent po]icy for research and deve]oprﬂent in India appropriate
technology debate of technology vs ]abour MNC as a source of transfer to techno]ogy and
its im P ication institutiona] infrastructure for exports in India India s export imMport po, icy
g]oba] business environMent significance of foreign investMent in India opportunities and
threats in | TO and the new internationa] trading regime tariff and non tariff barriers in

g]oba] trade
UNIT - IV

Socio cu]tura] environMent in India‘ sa]ient features of Indian cu]ture vajues and their
irﬂp]ication for Indian business rﬂidd]e ¢ ass in India and its iﬁlp]ications on industria]
growth in India consuMerism as eMerging force socia] responsibi]ity of business business
ethics and Indian business iMpact of Mass Media on Indian business changing roje of rura,

sector in India- rura] income and rura] demand of consumer durab]e

References:

Adhfi ari A. Economic environment of business, Su]tan Chand & Sons
Adhii ary M. Business Economics, Exce] Bodh s New De]hi
Aswathappa K. Essentials of business environment, Hima]aya Pub]ishing House

Cheru]inum. F. Business Environment, Hil'ﬂa]aya Pub]ishing House

th a0

Puri “K and Misra S K. Indian economy, Hirﬂa]aya Pub]ishing House



MBABT6202: HUMAN RESOURCE MANAGEMENT

Objective: The course is designed to give an understanding of the various aspects of the
ManageMent of huMan resources their interaction in the execution of ﬁlanageria] functions
and faci]itating ]earning of various concepts and 4 i]]s required for uti]ization and

deve] opMent of these resources for organizationa] functions.
UNIT I

Human resource ManageMent Functions scope and ﬁlode]s HRM environMent and
environrﬂenta] scanning huMan resource p]anning job ana]ysis and job designing

recruitMent se]ection induction and P aceMent training and developl'n ent job eva]uation

UNIT NI



MBABT6203: OPERATIONS MANAGEMENT

Objective: The objective of this paper is to acquaint the students with various quantitative

techniques which are of great i portance for quantitative decision m ing
UNIT I

Operations research eVO]ution ﬁlethodology and roje inm anageria] decision mal ing ]inear

programfing: Meaning assulptions advantages scope and ]irn itations forﬁlu]ation of
plrob]el"n and its solution by graphica] and sirﬂp]ex Methods specia] cases in sirﬂp]ex Mmethod
infeasibi]ity degeneracy unboundedness and rﬂu]tip]e optirﬂa] solutions dua]ity

UNIT NI

Transportation prob]erﬂs inc]uding transshipMent prob]elfIIS' specia] cases in transportation
prob]erﬂs unba]anced prob]erﬂs degeneracy Maximization objective and rﬂu]tip]e optirﬂa]
solutions assignMent prob]erﬂs inc]uding trave]]
assignMent prob]e:HIS' unba]anced prob]erﬂs Mmaximization objective and rﬂu]tip]e optirﬂa]

ing sa]esrﬂan,s prob]eﬁl. specia] cases in

SO] utions

UNIT I

PER"I; CPM- difference between PERT and CPM netwofi construction ca]cu]ating EST
EFT LST LFT and floats probabi]ity considerations in PERT time cost trade off decision

theory" decision m ing under uncertainty and rid. bayesian ana, ysis decision trees
UNIT IV

Game theory pure and Mixed strategy games princip]e of dominance two person zero sum
game queuing theory concept assuMiptions and app]ications ana]ysis of queue systenl
Poisson distributed arriva]s and exponentia]]y distributed service tife ﬁlode]s‘ MM and

MMK) sirﬂu]ation. Meaning process advantages .imitations and app]ications

1

References:

Ka] avathy S.



3 Paneerselvarﬂ. R. Operations Research Prentice Ha]] of India New De]hi

4 Sharma J K. Operations Research: Theory and Applications Macmi]]an India Ltd New
De]hi

S Taha H A. Operations Research: An Introduction Prentice Ha]] of India New De]hi

1 “ohra N D. Quantitative Techniques in Management Tata McGraw Hi]] Pub]ishing
Company Ltd

MBABT6204: FINANCIAL MANAGEMENT

Objective' To provide an understanding of the function the roes the goays and the processes
of corporate financia] ManageMent covering the sourcing of finances and their issues in

investMent and operations
UNIT I

Introduction' concept of finance scope and objectives of finance profit maxiMization vs

wea]th Mmaximization functions of finance Manager in Modern age financia] decision areas



UNIT IV

Dividend decision’ concept of retained earnings and ploughing bad of profits reevance and

irre]evance theories of dividend decision: A a]ter, S



UNIT — 1l

Objectives of foreign exchange ManageMent act provisions of FEMA dea] ing with regu, ation
and ManageMent of foreign exchange economic offences and pena]ties inte]]ectua] property

rights objectives of SEBI provisions of SEBI act dea]ing with td eover and substantia]



UNIT — 1l



UNIT NI

E]erﬂents for a programme entrepreneuria] training and developrﬂent progranmimes
entrepreneurship orientation and awareness progranifle eva]uation of various EDP
prograpinles woMen entrepreneurs —steps th en by government to promote EDP. s

institutiona] entrepreneuria] environMent in India
UNIT I

Definition of MSME ( micro, small and medium enterprises) rationa]e objective scope roe



MBABT/7102: PROJECT PLANNING, ANALYSIS AND
MANAGEMENT

Objective’ The objective of this course is to promote a sound understanding of the theory and
practice of project manageMent More specifica]]y it introduces students to the purpose
princip]es prob]erﬂs and cha]]enges concepts techniques and practice of project
ManageMent and its various facets, iMpart 4 i]]s in project p]anning execution and contro

1
Methods, introduce students to project ManageMent software and app]ications

UNIT I

P]anning and ana]ysis overview: phases of capita] budgeting 16ves of

decision mal ing resource anocation frameworh. Yey criteria for anocation of resource
e]erﬂentary investMent strategies portfolio p]anning t00]s strategic position and action
eva]uation aspects re]ating to congloﬁlerate diversification interface between strategic

p]anning and capita] budgeting generation and screening of project ideas' generation of






4 Litt]e IMD and Mirr]ees J A. Project Appraisal and Planning for Developing
Countries Oxford and IBH Pub]ishing Co

S Nevitt P K and Fabozzi FJ. Project Financing Euromoney Bodi s

MBABT/7103: BUSINESS PROCESS RE-ENGINEERING

Objective: The objective of this course is to deve]op the abi]ities of the students to design
and to eva]uate ManageMent and its existing structure and se]ect the right frame for

Reengineering
UNIT I

Definition of reengineering timMe for reengineering why business process start to faiI
exp; anation of change theory reengineering Mission and scope reengineering cost surviva]

and growth strategies rethir ing business processes
UNIT NI

The new wor]d of woll. the enab]ing roje of information technology perspectives on the
customer understanding mariets customer research within Mariets service and

specifications from the customer insights from customer ana, ysis
UNIT 111

Rhderstanding the inf]uences in the bad ground perspectives on the bad ground dynamic
nature of the industry competitive inte]] igence' Bringing the badi ground into focus Mapping

the way wofk gets done identifying areas for improvement
UNIT IV

P] anning for change refined Mission and scope design options and a]ternatives fi]]ing in the

]ine detai]s Mapping the new process developing business po, icies information channe]s and

communications feedbad for continuous iMprovement iﬁlp]eﬁlenting system and structura]
changes se]ecting the right frame the horns of the downsizing di]erﬂrﬂa Mmaximizing the
chances for reengineering success resistance to change the transition process revita]izing

the organization for 1ong term durab]e change reengineering experience



References

Dey B R. Business Process Reengineering & Change Management, Dreamtech Press
Edition
2 Hammer M and Champy J. Reengineering the Corporation - A manifesto for business
resolution Nicho as Brea]ey Pub ishing Limited London
3 Jawadd ar A Rede3|gn|ng the business organization, Tata McGraw
1] Pub. 1sh1ng &bﬁl pany Limited






factors influencing growth use of anilﬂa] and pjant ce, cuture structure and organization of

anima, ce;p primary and establlshed cey qine cu]tures b



reciprocating and centrifugaI flow Meters, Mixing' theories of Mixing Mixing devices
propeyers turbines and padd]esi power estiMations se]ection of amixing device Mixing of
S0 ids, centrifugation princip] es of centrifugation industria] centrifuges

UNIT 11

(



FOURTH SEMESTER



4 Hitt Michae] and Hodl isson Robert E. Strategic Management: Competitiveness and

Globalization, South acstern Thomson



in customer privacy CRM MeasureMent Ana]ysis of CRM strategies and approaches



UNIT I

Introduction to TQM- History aifs objectives benefits gurus and their princip]es TQM
reasons for use of TQM proven exarﬂp]es and benefits Methods to assist the progress of
TQM introduction to too]s and techniques® brainstorMing affinity diagram benchmard ing
fishbone diagram ched sheet flow chart ]ine graph run chart histogram Pareto diagram
FMEA scatter diagran! contro] chart QFD tree diagram. force fie]d ana]ysis seven w and
i§ is not questions why why diagrams tota] qua]ity controI qua]ity assurance* practices and
techniques TQM and manageMent - new ManageMent cha]]enges trends and contribution of
TQM

UNIT 11

Customer focus® Defining externa] and interna] customlers steps in custoMer ana, ysis
Methods of getting customer inputs Methods of Measuring custoMer satisfaction continuous
iMproveMent process’ what is continuous imMproveMent the iMportance of continuous
improveMent and princip]es of continuous iMproveMent processes how to Manage
processes  roje of TQM s contro] and iMprovement process designing for qua]ity'
opportunities for iMproveMent in product design eary warning concept and design
assurance designing for basic functiona] requireMents re]iabi]ity avai]abi]ity safety
ﬁlanufacturabi]ity cost and product perforMance wofl force teams: team wott for qua]ity
types of teams and tadh s involved characteristics of successfu.J and unsuccessfu] teams
barriers to team wofi. benchmari ing' defining iMportance and benefits types basic steps
pitfa]]s JIT: definitions benefits JIT cause and effects JIT iﬁlp]eﬁlentation in

Manufacturing
UNIT HI

TQM for Mat eting Function’ Qua]ity in mafi eting and sa,es factors for excey ence BPR
and IT- business process ManageMent qua]ity contro] SQ(; SPC: statistica] process controI
change ManageMent technology and product qua]ity qua]ity of after sa,es services’ qua]ity
MeasureMent in custoMer service organization for qua]ity' qua]ity circ]es se]f Managing
teams qua]ity director re]iabi]ity of qua]ity characteristics ‘qua]ity ]eadership' developing a
qua]ity cu]ture techno]ogy and cu]ture Motivation qua]ity]iﬁ'i ed productivity



UNIT IV



UNIT IV
Metabo]ic engineering and industria] products- p]ant secondary rﬂetabo]ites contro] Mechanisms
and manipu] ation of pheny] propaniod pathway shift imate pathway a‘]ﬁ a]oids terpenoids
industria] enzymles antibodies edib]e vaccines purification strategies, introduction to the
ba]anced sa]t so]utions and silﬂp]e growth medium_ brief discussion on the chel'ﬂica.I physica]

and m etabo] ic functions of different constituents of cuture Medium lﬂicrobia] biotechnology

References

Kuby J. Immunology , H Freeman & Co. New Yot

MBABT7207: SEMINAR ON INTELLECTUAL PROPERTY RIGHTS
AND BIOTECHNOLOGY

Objective: The focus of this paper is to sensitise the participants on the inte]] ectua] properties
its various 1inds of infringeMents and the 1589 reMedies avai] ab]e for its protection

Emphasis is on the case 13ws for better understandi



MBABT7208: WORKSHOP ON INSTRUMENTATION IN
BIOTECHNOLOGY

Objective: The objective of this course is to introduce the students to the theoretica]
foundations and practica] exposure of biotechnology

UNIT I
Theoretica] foundations and practica] exposure to fo]]owing experiments: SDS PAGE
separation of proteins ( sodium dodysy] su]phate po; yacry, amide g e]ectrophoresisi
iso] ation of DNA and RNA chem ica] ana, ysis of RNA and DNA agarose g8 e]ectrophoresis
of RNA and DNA restriction enzynle sites in DNA

UNIT NI
Theoretica] foundations and practica] exposure to fo]]owing experiments- po]yrﬂerase chain

reactions nugear Magnetic resonance spectroscopy spectroscopic ana]ysis TEM SEM

absorption spectra for nuey eic acids and proteins

References

Manua]s of various equipMents cited above



