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SYLLABI FOR MASTER OF BUSINESS ADMINISTRATION (MBA) FOR
THE EXAMINATION OF 2012-13

Note:
1. Examination in each subject will be of 3 hours duration.
2. Maximum Marks for external/written examination is 50 marks and internal assessment is

50 marks except for seminar and workshop courses.

Instructions to the paper setters:
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FIRST SEMESTER

SUBJECT
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Note: -The student has to opt for two functional subjects in the 3™ Semester out of the papers
offered.

THIRD SEMESTER
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Note:- The student has to continue with the functional group opted by him/her in the 3" Semester
and opt for two papers out of the papers offered.
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Paper Code: MBABI-1001 PRINCIPLES AND PRACTICES OF Credit=4
MANAGEMENT Marks = 100
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Paper Code: MBABI-1003 ACCOUNTING FOR MANAGEMENT Credit=4
Marks = 100
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Paper Code: MBABI-1004 BUSINESS STATISTICS Credit=4
Marks = 100
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Paper Code: MBABI-1006



Paper Code: MBABI-1007 WORKSHOP ON INFORMATION Credits = 2
TECHNOLOGY AND SYSTEMS Marks = 50
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Paper Code:MBABI-2002 FINANCIAL MANAGEMENT Credit=4
Marks = 100
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Paper Code:MBABI-2003 PRINCIPLES OF MARKETING Credit=4
Marks = 100
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Paper Code: MBABI-2004 HUMAN RESOURCE MANAGEMENT Credit=4
Marks = 100
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Paper Code: MBABI-2005 WORKSHOP ON MANAGEMENT Credit=2
INFORMATION SYSTEMS Marks = 50
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Paper Code:MBABI-2006 SEMINAR ON RESEARCH METHODOLOGY Credit=2
Marks = 50
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Paper Code: MBABI-3002 OPERATIONS RESEARCH AND Credit=4
TOTAL QUALITY MANAGEMENT Marks = 100

Objective: | o un"rstan‘{, bas cQn -Pts 0 Op rat ONS I S ar.,caneg tSUS@  Or busn ss ang Is—,,
r‘n » | 4 - w 4 | 4 - -
pap r also g als Wi un"rsta 8  otal ualt ang @ Nt QN -Pt any prn -pl s anegf, _var ous tool's
4 ) '1h/" »w » y. v w7
avalael to Qe V. otal” ualt ang # tan‘ to rcat” awar n ss about 4, U3 an‘\ -t aton
4 'SSEI tsn"or ’ /s-t,r o »w » »w » Cwry v
p > nW ¥ I‘ w Y»
SECTION - A
Operations Research:



Paper Code: MBABI-3003 INTERNATIONAL BANKING AND



Paper Code: MBABI-3004 MANAGEMENT OF BANKING SERVICES  Credit=4
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Paper Code: MBABI-F-3007 INVESTMENT ANALYSIS AND PORTFOLIO Credit=4
MANAGEMENT Marks = 100
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Paper Code: MBABI-0O-3009 SUPPLY CHAIN MANAGEMENT Credit=4
Marks = 100
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Paper Code: MBABI-M-3010 ADVERTISING AND SALES MANAGEMENT Credit=4
Marks = 100
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Paper Code: MBABI-F-3011 STRATEGIC COST MANAGEMENT Credit=4
Marks = 100
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Paper Code: MBABI-H-3012 ORGANISATIONAL DEVELOPMENT Credit=4
Marks = 100
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Paper Code: MBABI-4001 STRATEGIC MANAGEMENT Credit=4
Marks = 100
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Paper Code: MBABI-4002 SEMINAR ON CORPORATE GOVERNANCE Credit=2
Marks = 50






Paper Code: MBABI-4006 REGULATORY FRAMEWORK OF BANKING Credit=4
AND INSURANCE Marks = 100
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