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SYLLABI FOR MASTER OF BUSINESS ADMINISTRATION (MBA) FOR

THE EXAMINATION OF 2012-13
Note:
1. Examination in each subject will be of 3 hours duration.
2. Maximum Marks for external/written examination is 50 marks and internal assessment is






Note:- The student has to continue with the functional group opted by him/her in the 3" Semester
and opt for two papers out of the papers offered.

FOURTH SEMESTER
SUBJECT



Paper Code: MBAPM-1001 PRINCIPLES AND PRACTICES OF Credit=4
MANAGEMENT Marks = 100
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Paper Code: MBAPM-1004 BUSINESS STATISTICS Credit=4

Marks = 100
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SECTION - A
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Paper Code: MBAPM-1006 LEGAL AND ETHICAL ASPECTS OF BUSINESS Credit=4
Marks = 100
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Paper Code: MBAPM-1008 WORKSHOP ON SOFT SKILLS Credit=2
Marks = 50
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Paper Code:MBAPM-2003 PRINCIPLES OF MARKETING Credit=4
Marks = 100
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SECTION-C
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Paper Code: MBAPM-2004 HUMAN RESOURCE MANAGEMENT Credit=4
Marks = 100
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t, Hue an souf partn nt nalg,(ganjaton—lt s bas” A, Qn fn‘v&;t, 4 ang gj 1, ,‘up an
r Sour - "r [N ob v s to attra fortan a ot vat an r sour 3 na

an;atogl' ” ~Er: n‘()':t %all 'ﬁa unt g tas Sran‘ﬂar{ﬁtor?t“u’— St
& / W, e * st g n“a 8 tas "oran, & Ogd,

SECTION - A .. .. ..
Introduction to HRM: ana " Fun ~0n% @ o H™ "I portan ¢ o H> H" anyg H D a
4 1 i
¢ paratv_anal, s s Un ve—sta auf, ort C, all g s o Hue an “sour .c ang # nt—
Job Andly&is and "Desigr: Con pto T T



Paper Code: MBAPM-2005 WORKSHOP ON MANAGEMENT Credit=2
INFORMATION SYSTEMS Marks = 50
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SECTION - A
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SECTION -B
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Paper Code:MBAPM-2006 SEMINAR ON RESEARCH METHODOLOGY Credit =2

Marks = 50
Objectives: ., #an o v o { s sub 4L s to, f.  Stug Nts to Unyg rstang 4, natur ' s ’
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Paper Code: MBAPM-2007 INDUSTRIAL PHARMACY AND Credit=4
PHARMACEUTICAL TECHNOLOGY



Paper Code: MBAPM-2008 QUALITY ASSURANCE AND INVENTORY
MANAGEMENT



Paper Code: MBAPM-3001 PROJECT PLANNING AND ANALYSIS



Paper Code: MBAPM-3002 OPERATIONS RESEARCH AND Credit=4
TOTAL QUALITY MANAGEMENT Marks = 100
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Paper Code: MBAPM-3003 MEDICAL PHARMACOLOGY Credit=4

Marks =100

Objectives: SAR 1, sul L to stu nts  as Iar wi man
4
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Paper Code: MBAPM-3004 PHARMACEUTICAL MARKETING Credit=4
Marks = 100

Objectives:



Paper Code: MBAPM-3005 BRAND MANAGEMENT






Paper Code: MBAPM-F-3007 INVESTMENT ANALYSIS AND Credit=4

PORTFOLIO MANAGEMENT Marks = 100
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Efficient Market Theory:



Paper Code: MBAPM-H-3008 INTERNATIONAL HUMAN RESOURCE Credit=4

MANAGEMENT Marks = 100
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Paper Code: MBAPM-0-3009 SUPPLY CHAIN MANAGEMENT Credit=4
Marks = 100

Objectives:






Paper Code: MBAPM-F-3011 STRATEGIC COST MANAGEMENT Credit=4
Marks = 100
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Paper Code: MBAPM-H-3012 ORGANISATIONAL DEVELOPMENT Credit=4

Marks =100
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Paper Code: MBAPM-4001 STRATEGIC MANAGEMENT Credit=4
Marks = 100

Objective: o obl . ?v' 0 ~I,/ s qurs_ s to S at'/ n"pt' un"rstan‘



Paper Code: MBAPM-4002 SEMINAR ON CORPORATE GOVERNANCE Credit=2
Marks = 50
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Paper Code: MBAPM-4003 WORKSHOP ON DEVELOPING Credit=2
ENTREPRENEURIAL SKILLS Marks = 50






Paper Code: MBAPM-4007 ADVANCED SUPPLY CHAIN Credit=4
MANAGEMENT Marks = 100

Obj ectlves S o‘u s nt to rov ng ., ts ntof, stratg - . U . an anga # nt n
J * l -n‘v‘ p %“ 14 I‘- t(i/ fOl.(ﬁ pp"’C’/ ng-ﬂ-/
¥y are atut n‘u str, —

-

SECTION -A
Introduction to SCM: at ra Ha J& asta Control, A .ca & /a~@ a. \{ Dgor  ang
Inv ntor s Just n e J % our.g -son % uppl G an sl k;§~0n0 sou% ~t aHIR: ragat on
A w{ A 2 ‘-/ % v N v
oV n‘or V near p r o anl ¢ valuat on v n‘or rag onal/ -t O trate ~csour -8 'S uppl I “lat ¢ ons, p
ang ns, ™ Contra t or pro‘u .tcavalabl L= g

| A
SECTION -B
Logistics and ,SCM a twor n & C ,Copttv agvan@ f rogs, IQ st sa suppl
. Ak >y /"J LS
# ang # nt, sponsvt, uppl, G, an Bullw,p Lg . 2o S8V w o, ! /ﬁS'V wo
< C ColTaboratv supﬁl_, .1:a n, 'Lra" 0 ransporfat on ang -nt ]Z{ Iopn nto Artn s, p—
SECTION C
Reporting Tools and Export-Import Procedures: portg tools or nan < x C ,F nan -al & suppl,
aAn-ang o nt u ntal tools, Augl. an‘ "anfrol o ‘str ‘ut on, Ia port /fo rﬁur S E;port
/To ~gur S v ntor Contrd any, ts Is pa fon turn on Inv stn nt—
SECTION-D &
IT & SCM: Coor‘naton nt,&, uppl, Qan,ln ora aton'L dole t,&, uppl, WA N, bus{n ss | ~I,
suppl, s, n% ustang on p'ttv a vantg € C pro s nte rat on’ p [ oM an.-ce asur ¢ nt an‘
utur suppl ﬁj} n, .Q‘OH _Pata Int r.iag 'EDI E Co™ T2 Bar Co‘g :nol@
| 4 | 4 '

Suggested Readings:
= bnal‘ H- Ballou¥& an/rt’% D vastava. Busn 88 Lg SO X uppl, Qan ang -a nt arson
| 4

§ .&5 on— | A
as ant. % uppl, Q an ang ¢ or s an‘ Ra & ¢ B santra Innovat on n  ang # nt—
Y% ar a ul arn an‘ are 2 uppr C, am  ang - & Cr atg U g/ s” or Fast £Blsn ss
- - Y /n!( » » vy »

urlkaroun% / .GraWL‘I-;II -
4- 'ﬁaral‘ 5 0 tal,E‘rﬁ uppl, G,an ang i ntan‘ vrs L st$prg rIn‘
_‘Jg'n—'L— trs'Fun;ap ntal 0§ upﬁ Qan " ana i nt wv[{rvrso 60np tv Avantg

_spons B'O(j(s, a el :«tt on— "

| 4 4 — o )
_ J%:;s';{.rll)_u > anyg —bé a m ar ,E‘rg uppl, G, an ang - 'nt II /‘EH,"raba‘an‘ .w C'ntur,
- b '; B- Han‘ I‘ Ny Ern st L H@Ias’ Jr— Intro‘u .}~0n t&s uppl, G, an ang 'nt /:arson
on—

f"’— R a,a, (E‘—‘-En 'g/g Issu.s/!5 uppl, Qan an@ * nt am:/llan—



Paper Code: MBAPM-4008 PATENTS AND DRA Credit=4
Marks = 100



Paper Code: MBAPM-M-4009 INTERNATIONAL BUSINESS Credit = 4
MANAGEMENT Marks = 100

Objective: 0 n% ,'t n t' Stug Nnts on Int rnat onal Bus n ss Envrone nt’ w' ", n lgg S Nt rnat onal
ar tg g tO Stuk I, . pa {0¢ Iobal Jat onfonI anI str. — ¥
kw n‘ ™ y n‘u
SECTION - A

Introduction to International Business: D, nas o Int rnat onal Bus n ss’ Int rnat onal Loy A:' or s

Bus{n ss Ie pl/ aﬁons’ L0 -8S 0 Gioba/;(ivat on’ Grobar Bus{n s/s 'En\;ronn nt 011‘ k}g’
L) . _ d
En\;rom it “,5 a3 L{i al Culfuraks o 8l A e e nsons
SECTION-B
Strategies and Structures of International Business: Int rna} onal Bus{ n ss& trate, s’é & an <t onal
< tru .t@r S an‘ trag s o Int rnat onal Bus n ss Int rnat ondl Entm tratg S trate, s All an As 0
' w 14 | ] »rw | ]
GA f
SECTION-C '
Marketing fanng or Int rnat onal ta & Vv rs as }g s ar,f aNyg In ore at oms _ st * ,
Forg n tEntr\ trat@ fnt rnat onlélf P rat ons an@ 'nk nt 4‘anng or Int rnat onal tg
v > ™ v v w o,
é VIS as s arm Forg n  ar tEntrs trat@ s 'b S ons &0‘11L]§ran‘g ar 8
tg" D str ku'{on an‘ al al Sang /Tonkot on D -3 on> K
SECTION-D

Emerging Issues: Eas g 8 E-QilOﬂ S,E busn ss'§ P ratg  na Borg o ss 011 E sport Ao ot on’
E sport 0 up nts ang 10 -gur s’ Eport s Tnstran - - aor probl o 0‘-[ an E s,pos, .t@r— d
¥ g 0 g Y { iy

Suggested Readings:, .
— ) \ Y . Com
~ Jo, n:it)m]l)an Is’ ‘a"bag  Angs ull/ van Int'rna} onal Bus{ n ss En\; rona -nt Ny op'ra£ ons /rarson

- /I C Z n oa’ A— bn a n n Ny ,.i’a,l H- o tt Int rnat onal Bus n ss—
. k T*= 14 4 o
L On rCaV @/t Gart’ n‘JQ' n -8 nbg "r. Int rnat onal Bu§n Ss strate, ang ¢ nt
‘an‘t, h wr a't s /“arson at on— e d e
4— s' Q' an 50s' .Int rnat onal B(us n ssf 5. Or: i)v Is g, A ss—
5 ol v ¥
- —B‘ L Int rna; Qnal n‘F nan ~al Env rons nf’ Ann Boo, s—
L, v v » - ,
— Alan - y-'an’ -ar —Ho, tts . Int rnat onal Busn ss < & -c ang @ nt Approa,.c , ata
/ i 14 v w ™ U
Graw I-}II—
- J%brll a(})rr:;l_ssan-'Lransnat onal Corporat tons na D A Iop a E oo o In‘an E pron ;5 a

f")— B n?l tt ) r Int rnat onal Busn ss’ ;"tn an /ﬁH/S'/Q —
o— Fran ~§ G, run Jas" Int rnat onal I“:-QHOR/ &  ata  Graw HII-
.= - —D <t~Env rone ntal a ters ‘I vant oL trat@ Fors "ulat on’ In‘an ang # nt ASSO;@£ on—

14 ] _ v w
T, —Giu - Bu§n.ss /5! ~an‘ trate, - n nt .GrawI{III



Paper Code: MBAPM-F-4010 INTERNATIONAL FINANCIAL Credit=4
MANAGEMENT Marks = 100



Paper Code: MBAPM-H-4011 INDUSTRIAL RELATIONS Credit=4

AND LABOUR LAWS Marks = 100
Objectives: n, ana -nt o plo, S bof, /n‘/‘uall ang QI &v- reans a N:nbtral
atur o &F an mtonal 1T — - *s qufs s an 'att n pt to un"rstan‘ 1, on —ptual anyg Te a
- » ) Y » 5L/ wy | ] 1 -
asp-I@O i pIQ,"r-Iagons at~t,'n a,r@an‘n I@I Is—
SECTION - A

-

Overview OfJndustriaI Relations: Con Ppto I atur ol f b .}V S0 I ~ Evolut on o I ~n In‘a
» JR 14
or so 1% _ st sapproa.ftol =~

"I‘racﬁz'Unlonlsm Con ~;pt o  ray Raons " Fun §~0ns Loy Raons Approa.ig s tru i@r sO | rag

ons— 1-
i =, L
T&%e Trade Unions Act, 1926: 'Lra" ﬁ}on g, strat on o 'Lra" i)ons ? S an‘ abl t s 0 re',/st'r"
tra" un ons—
SECTION -B
Grievance Handling: Gg _van -2 Caus s, our .8 0 Gr van.s’ Gr Van~ ‘r ssal

Asp tso 4, Gr van ¢ . ssal o™ ~yur n'I bon st' mnalfr -
The"Industrial I5|'sputes Act,"947: In‘u _:‘ or# an’ In‘ustr 4. ]5 sput s
stis nto str al Sputsi, tr s ang kb -couts’ Ug,o ANy e n.ig'u nt
CollEctive B{argalnlng Con ~;pt 43 ang d B tvso ~V bar a & 05 a;g t'ﬁd} qu.s any

S!(”S fo ;sso lel-§v-bag z}r}g fvpaid} OII'§V'Bag z}r}g—

r bt slatv
L{: l/-

dsac N
o wy

.I‘ O‘S an‘ aut, 055-8 or I, .

SECTION-C
The Workmen's Compensation Act, 1923: ork'n an’ FEa pl(_),_r»s l/ab/l/g, to pa, @ p'nsa}on
D sael«+ nt' As ounto ¢ p nsa}on—
Tripartits and bipartite bodle's or, rs Arf -paton n ang # ni-
Factories Act, 1948: Fa .t@r or r' anu a far@ pro ss Iovs/ons 0 s, alt,% a _, Ny lar’
ork/g ours o a‘ultsﬁ p ~§] pro sonsr Iatg to .fl‘r n Annuarl aV wt, Ya s— T

SECTION < D
Industrial Relations and emerging scenario . In‘ust$al ‘Iat ons an‘t OIQ A 5 g > Int rnat onal
Lhboug & an sat on 1§ 4 ; .}~V san‘f tru .t@r Futur & fn‘ust$ al Iat ons
Standing Orders ACt 1948 tan‘g or"rs "C rt :«tton 0 ‘rat stan‘g or"rs Durat on anyg

agono gt
Er%BﬁJyee’s Statg Iﬁ§urar¥:‘e Act, 1948: Contr but on’ /Tn~pl * plo, r In ‘at waplg ' D roant
| 4 e

) Y »w»

Suggested Readings:
- nu Aul -UabourJ& n‘ustr al Law’ Alla, aba‘ Lhw A N
L. 5, ra. Lhbour I n‘ustr al thw’ C ntral Law Ml :«tthS—
r— CB- /al,ogaan‘Gan ar ,a; oga D nan so 1 stral ‘Ia}ons H ala, a Mol s, a Hous -
f_f— " ata atnae In‘us!ir al Iat onsf % or‘vf vV 18 g, * 58—
-— AT onappa.In‘ustg al Iat ond ata Gra



Paper Code: MBAPM-0-4012 ENTERPRISE RESOURCE PLANNING Credit=4
Marks = 100

q -
Objectives: ., sul tcae satprovesd a @ prs, NSV ovrIv wo app ‘{’tﬁ ons o Ent rprs ~sour -¢
fanng or Us n 35 ang rs—1It woul‘ also a qu5 nt ~t,' sfu"Tlts wi, é'nnowl ¥ ) .Ql' pu't r J;

’ - - | 4 - - -
progll {-on'gg at Al str but’on s,St# O a'e anuafgrg QF an mton anyg dnal s f, ~ utur_ prosp s
g ar% E “Mar t‘s— d " d v > > >
» ¥ kw

1 SECTION -A
Introduction.§ vrv w to E A oD @ Busnss fo.ss or low Fun‘ap ntals’ Fun t~onal t s

t
9 9 — ) //- 9
Bn ts rn Bus™ ss Con - pts"E'Con e 1-Z Agvan -~ fann a e ‘ul 7’ Busn ss Anal’ T "
e Oy, Y P » v Y 5 v $ e Y o by ¥
IV -cOr Nt wari,et Tor -
vy ®» 7w -‘ ) | ]

’

SECTIQN -B -
Issues, Concerns and Purchasing.D sagvanta s o E ¥ out onsg.  rs" D v lop rs’ Custm rso E A
wfS@ Or§ utsour .@ nma " Ar.asa’ ang on'o E~®" ang" & 4 pl -+ ntat On partn rs’
E@‘r‘;;trai’ (‘:tons a/@rs :a {gét on— e ¥ 'l'§ was P"ﬂ -y O PR,
- P i A N

SECTION-C

Implementation of ERP.Ts pl ¢ ntatonplano E ~A ¢ Oy ANy tools’ Bus n ss pro -ss# appa = Gap
anal_ ss’ rs sa p n.-$ %Mo "tte In plan’ " tq¢ an mt Qn plarg} "tru tar "a /g " Data
STy "wy Pl S de 7w e v /&, o -bn,‘ﬁ

¢ raton a _ stor Qr Qr froof,p tsta rtrang pre ras nowl ¢ # ang # nt Dsastr
? 14 U ¥ wy Yy . -‘ - v y 1]
r v r, plan DBX Data 0 f un afons st-e 8flargwar r qure nt as pl s st ars,gt tor —

1 ] Yy v > ¥ LR I I "> e Y w 1 ]

SECTION -D

-

ERP Projegt.Success gnd failure . Intro‘u .}aon toE AP0 1-su -2ss ang alur wi, as stu‘ s’ Curr nt

~ b . sy Aw v, » | 4 w »
A utur E ~/ ar t fa_ 15 a ar %, ,ars ar tIssus Cont nuous ‘us nss-eprove nt n
E‘ Xa ™ » o » n‘ kw L kw » 14 vy » v p » w7

Suggested Readings: _
— A-A :Ent rprs TS squr - fann g ar L bl s rs—.
. L S R

Y » »~ » w w ,
n ar & a — . n ta an. Ent rprs  “sour .- fanng . Con -pts a Ma 1o ¢
xMoy e ar DE dng oy Pps, Jsourss fange Pls ang T



Paper Code: MBAPM-M-4013 INDUSTRIAL AND RURAL MARKETING Credit=4
Marks = 100

Objectives: ., o v s o f qurs ar to a.quant{f Stugnts wf 4 ntr rag o .Qn-Pt
» Il' e » ! : Y, 7 »wy w » !

u ntal s anyg P ay:{t SO n‘ustr%ﬂ ar ta an‘rura]'n ar tg —,, Qurs aw sat’e parta I:
» 4 14 Ol(-/ K At w w v |4 Yy H'w
nowl about{ n‘ustr dar ta an‘alsot Or Nt Stuy nts to4,* 1 al/} so rurals ar, ta nlnga ts
tr g t: s"W a n'ss s’ opporturft s Ny, T ats n; " w8 Bé Jobal Gnt” STt woul‘ n {, | arn rs to
Ung ISta 5skt07 ow f, ear ta stratg ~ s/ar ¢ rnt n n‘ustr altar, tsas par' o "onste r
2 ar tS—n‘ " » kowr »rw » Y »e v v 14 kw »¥ >

kw

SECTION - A



MANAGEMENT OF FINANCIAL SERVICES Credit=4
Marks = 100

Paper Code: MBAPM-F-4014

Objective: ., ob v o0 1 rs stoaquantd stug nts wi ¢ varous Fnan . rv -8 an
) t e -&- t'--Qu-/ .qu/ I‘- ‘v /t't'- 14 [4 /&-/; ¥

SECTION - A

Int ar s ang F nan .a& rv
S LR /@h-/

Financial Services. Intro‘u .}aon 0 P;nan;@l Sé a ar}saﬁon o 1,
| 4 | 4 | 4






Paper Code: MBAPM-0-4016 PRODUCTIVITY MANAGEMENT Credit=4
Marks = 100

Objectives: 5, s IS am Sat proved f, Ung Irsta | 0 DSt N qu S ang att tug T qUT o OF
) Al -Qllt./ﬂ Pt/‘Q I‘- n‘v nfg -Qﬂ.:p -ﬁ‘/q- n‘ 14 -q/ -‘
Ve ang 4 Nto progl LVt o n Q¢ an st ons—
--§ -ﬂ ng-ﬂ- p .}/"/ ﬂo‘v ® Yy v

SECTION -A

Lr;trgtrjsucatllon- g T ~1PtVO prO‘uogsv I’n r"‘S Oxf Pm‘uaﬁ"t' -Illl:u;; anangt gn%ﬂnt Uy p\for?us? Vat
fors a 48 "progy L, pRys syt w afa’p o0 §% ap atBod v

pr 2V L, -

lS»surc;? s of productivity . Lhbsor’ ap tal’ L, 8hss nus o labor anyg &Btal progu yx;g, ANy Stanyaly O

14 /Q
SECTION -B

Measurement of Productivity . fogu L L, ~1~’ fr Ogll LoV [ ¢ asure ntang tsn_ fLOtal Progt 4V £

U
¢ tatons o par}al # _asur s o progu &vt /To‘u &vt varuat on n Q; anm. m{ons ot &V £,
ng s\t}r{al rhl at ons—

Productivity and "business cycles: C :«d patt rno labor progu .}Vt i ark t# pa £on progu &vt -

SECTION-C

Productivity and Planning: Rogu .yvg, planng dny ‘¢ prov ¢ nt .QHA;ptﬁ trate, S or progu ?‘;Ib
Int rnat onal pr Vi e ang ¢ nt ang P T Y nm In‘an ;p'-{/ n-c npro‘u .}~Vt —
Pr5duct|V|ty an prI({e trends. Fa ¥, .t@rs nlu n eg r Iat v_pr ~¢’ r I tons' po pr man‘output—

SECTION -D
Productivity and Government Policies: /To‘u yvt tr n‘s ns " n‘ustr S-. g/n”{/g .rﬁlfj.rs
t stl sang n ng_ "I pa tog ov roe ntpol msonpro‘u \;g
Proalictivi y fifferences among cBuntfies: Th 1 fhatonal y " fn-s nlabor progu LV rd o atral
planng rors an‘bus n ss mks On prog &Vt - T > "

Suggested Readings:
« DJ& w ang, - A VI’ Eg nrag a nt’ Graw Hll-
_ _\_Bra‘n ana O‘u?O}u ~\;t n'{ angmm H'n al,a /ﬁbl/ Qéons_
Y- Qa a.D ), nae 0 o‘uyvti, ou, /‘tlbls, r—
4—& Olon on Fabr ant. Aprn ron /To‘u VI’ &nt -cHall In‘a_
S Ao op nko /To‘u ~V§, * nt? S Oryy! BA- W
— /r# e GG ar‘ano an‘B,—¥ xa, a, - /To‘u &vt ang ¢ -nt A _,st: S Approas,c = arosa
/ﬁ‘l s, a Hous -
- ‘atna "ar G R In‘an In‘ustr /ro‘u .}ﬂ; t, ang * 'nt Am o /ﬁbl/ &5 ons—



