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SYLLABI FOR MASTER OF BUSINESS ADMINISTRATION (MBA) FOR 

THE EXAMINATION OF 2012-13 
Note: 

1. Examination in each subject will be of 3 hours duration. 

2. Maximum Marks for external/written examination is 50 marks and internal assessment is 





Note:- The student has to continue with the functional group opted by him/her in the 3
rd

 Semester 

and opt for two papers out of the papers offered.  

 

FOURTH SEMESTER  

SUBJECT 



Paper Code: MBAPM-1001 PRINCIPLES AND PRACTICES OF 

MANAGEMENT 

Credit = 4 

Marks = 100 

 
Objectives: The objective of the paper is to acquaint the students with the importance of management in our 
day to day life, help student to trace the evolution of Management thought and appreciate the various functions 

of management. 

 

SECTION - A 

Management: Definition, nature, purpose and scope, Functions of a manager, Ethics and social responsibility 

of management, Organizational Environment. 

 

SECTION - B 

Evolution of management thought, Contribution made by Taylor, Gantt, Gilbreth, Fayol, Weber, Elton 
Mayo, Chester Bernard, Likert and McGregor, Peter F. 







Paper Code: MBAPM-1004 BUSINESS STATISTICS Credit = 4 

Marks = 100 

 

Objectives: Decision Making is a simple function of Management. Data need to be analyzed, classified and 

interpreted to facilitate decision making. Statistical Analysis is a fundamental method of quantitative reasoning 
for managerial decision making. The objective of the course is to equip the students with techniques for data 

analysis 

 

SECTION - A 

Classification of data and construction of Frequency Distribution: Graphic Presentation of Data. 

Introduction of Descriptive Statistics: Measures of Central Tendency, Measures of Dispersion- Range, 

Quartile Deviation, Mean Deviation, and Standard Deviation, Skewness & Kurtosis. 

Index Numbers: Definition and Methods of Construction of Index Numbers, Tests of Consistency, Base 

shifting, Splicing and Deflation, Problems in Construction, Importance of Index Numbers in Managerial 

Decision Making. 

 

SECTION - B 

Theory of Probability: Basic concepts, Additive and Multiplicative Rule, Idea of Conditional Probability, 

Concept of Random Variable and its Mathematical Expectation. 





Paper Code: MBAPM-1006 LEGAL AND ETHICAL ASPECTS OF BUSINESS Credit = 4 

Marks = 100 

 

Objectives: The objective of the paper is to create Legal Awareness, to give exposure to various laws and acts 

which have impact on business and industry, to give inputs relating to procedure of starting a new company. 
The paper also aims to make the students understand the concept of Ethics and its role in b s 





Paper Code: MBAPM-1008
 

WORKSHOP ON SOFT SKILLS 

 

Credit = 2 

Marks = 50 

 

Objective: To encourage the all round development of students by focusing on soft skills and to make student 

aware about the importance, the role and the content of soft skills through instruction, knowledge acquisition 
and practice. 

SECTION – A  

Meaning and importance of communication in business: Process, types of communication: formal and 

informal and their characteristics, essentials of effective business communication, Channels of communication, 
their effectiveness, limitations, Barriers of communicat







Paper Code:MBAPM-2003 PRINCIPLES OF MARKETING  Credit = 4 

Marks = 100 

 

Objectives: The main aim of the paper is to understand the nature, tasks and the environment under which 

marketing operates, to study the theory, principles and practical aspects of various marketing functions, and to 
learn to take marketing decisions.  

SECTION – A  

Introduction to Marketing: Definition, Scope and Importance of Marketing, Key Customer Markets, 
Concepts/Philosophies of Marketing, Holistic Marketing Concept, Marketing Tasks, Marketing Mix 

Marketing Environment: Marketing Environment, New Marketing Realities, New Consumer Capabilities, 

Demographic Environment, Social-Cultural Environment, Natural Environment, Technological Environment 

and Political-Legal Environment, SWOT analysis. 

�

SECTION – B  

Analyzing Markets: Marketing Research Process, Sources of data collection, factors influencing Consumer 

behavior, Buying Decision Process, Post-Purchase Behavior, Organizational Buying, Stages in the Buying 
Process. 

Market Segmentation: Levels of Market Segmentation, segmenting consumer markets, Niche Marketing, 

segmenting business markets, Michael Porter’s Five Forces Model, Analyzing competitors, strategies for 
market leaders, Targeting and Positioning. 

�

SECTION – C  

Product Decisions: Product characteristics, classifications, differentiation, packaging and labeling, Product 

Life Cycle. 
Pricing Strategies: Understanding Pricing, Setting the Price, Initiating and Responding to Price Changes, 

Reactions to Competitor’s Price Changes. 
 

SECTION – D  
Marketing Channels: Marketing Channels, Role of Marketing Channels, Identifying Major Channel 

Alternatives, Types of Intermediaries, Channel-Management Decisions, Retailing, Wholesaling. 

Marketing Communication: The Role of Marketing Communications, Communications Mix-Advertising, 



Paper Code: MBAPM-2004 HUMAN RESOURCE MANAGEMENT 

 

Credit = 4 

Marks = 100 

 

Objectives: The objective of the paper is to make students aware of the various functions and importance of 
the Human Resource department in any organization. It is basically concerned with managing the human 

resources, whereby the underlying objective is to attract retain and motivate the human resources in any 

organization, which is the most challenging and daunting task for any organization today. 

 

SECTION – A  

Introduction to HRM: Meaning, Function, Scope of HRM, Importance of HRM, HRM and HRD a 
comparative analysis, Line vs. staff authority, Challenges of Human Resource Management. 

Job Analysis and Design: Concept of 



Paper Code: MBAPM-2005
 

WORKSHOP ON MANAGEMENT 

INFORMATION SYSTEMS 

Credit = 2 

Marks = 50 

 
Objectives: This course offers a good understanding of basics of Information Systems. It has been designed to 
acquaint the students about the evolution of computer-based information systems, basic computer software, 

types of information systems that are needed to support the various levels of a business enterprise and how IT is 

helpful in Business.  

 

SECTION – A 

Introduction: Definition & Significance, Foundation of IS in Business, MIS Support for Programmed and Non-
Programmed Decision Making, and Model of Decision Making. 

Structure of MIS: Based on Management Activity & Organisational Function, Conceptual & Physical 

Structure of MIS, Systems Concept: Definition of a System, Types of Systems. 

 

SECTION – B 
Microsoft Access: Creating and opening database, Importing data, Tables, keys, Field names, Data types, 



Paper Code:MBAPM-2006 SEMINAR ON RESEARCH METHODOLOGY Credit = 2 

Marks = 50 
 

Objectives: The main objective of this subject is to help the students to understand the nature, scope, 

complexities and process of defining a business, research question. The learning focus is on developing 
business research skills to underpin the approach taken to a work integrated project. 

 

SECTION – A  
Introduction: Meaning, Features, Objectives/Motives & types of Resea



Paper Code: MBAPM-2007 INDUSTRIAL PHARMACY AND 

PHARMACEUTICAL TECHNOLOGY 

Credit = 4 



Paper Code: MBAPM-2008 QUALITY ASSURANCE AND INVENTORY 

MANAGEMENT 

 



Paper Code: MBAPM-3001 PROJECT PLANNING AND ANALYSIS 

 



Paper Code: MBAPM-3002 OPERATIONS RESEARCH AND  

TOTAL QUALITY MANAGEMENT 

Credit = 4 

Marks = 100 
 

Objective: To understand the basic concepts of operations research and its usage for business managers. The 

paper also deals with understanding Total Quality Management 



Paper Code: MBAPM-3003 MEDICAL PHARMACOLOGY Credit = 4 

Marks = 100 
 

Objectives: The objective of the subject is to make students familiar with main  

molecules (drugs) available in the market for various ailments and to introduce them to the brands of those 
drugs. Also, the subject throws a light on the current scenario of the global brands in Pharmaceutical industry 

giving an insight to existing scenario. 

 

SECTION – A  

Introduction and General Pharmacology: Introduction to the basics, pharmaco-dynamics, pharmaco-

kinetics. Principles of immunology, Adverse Drug Reactions and Clinical Toxicology, Pharmaco-genomics, 
Pharmaco-kinetics/Pharmaco-dynamics in Drug Development. 

Autonomic Nervous System: Principles of Neurotransmission, adrenergic pharmacology, cholinergic 

pharmacology. 

 

SECTION – B  

Analgesics: Anti-Inflammatory Drugs, Analgesics. 

Respiratory and Gastro Intestinal System Drugs: Laxatives, Antacids & Acid controlling drugs, 
Bronchodilators, Expectorants & Mucolytics. 

Cardiovascular System: Anti-hypertensives & Diuretics, anti-lipemic Drugs, angina & shock. 

CNS: Drugs for Mental Depression, Drugs for Psychophrenia/Schizophrenia, Epilepsy etc. 
Endocrines: Anti-diabetic agents, corticosteroid. 

 

SECTION – C  
Anti-infectives and Anti-neoplastic Drugs: General Characteristics, Unique uses and Problems; Antiseptics 

and Disinfectants, Systematic Antimicrobials, Antimycobacterials, Antifungals and Antivirals; Antineoplastic 

Drugs, Development, Research and Combinations; Paraciticides, Immunzing agents.  

 

SECTION – D  

Best Selling Drugs-Globally & in India: An overview of current scenario, Market size, future growth; 

Quality assurance and control, Biotechnology and Drugs, Pharmaceutical necessities. 
 

Suggested Readings:- 

1. KDTripathi: Essentials of Medical Pharmacology, Jaypee Brothers. 
2. Mamichair Ebadi: Clinical Pharmacology, CRC Press. 

3. Gilbert S. Banker and Christopher T. Rhodes: Modern Pharmaceutics, Marcel Dekker . 

4. Rick Ng: Drugs From Discovery to Approval, Wiley-Blackwell. 
5. Michael J. Neal: Medical Pharmacology-at a Glance, Blackwell Publishing 

6. Remington: The Science and Practice of Pharmacy, Wolters Kluwer. 

7. H.H. Siddiqui: Essentials of Medical Pharmacology, Globalmedik.  

  



Paper Code: MBAPM-3004 PHARMACEUTICAL MARKETING Credit = 4 

Marks = 100 
 

 

Objectives: 



Paper Code: MBAPM-3005 BRAND MANAGEMENT  





Paper Code: MBAPM-F-3007 INVESTMENT ANALYSIS AND 

PORTFOLIO MANAGEMENT 
 

Credit = 4 

Marks = 100 
 

Objectives: The course has been designed to develop understanding of different concepts relating to analysis 

of investment and portfolio management and to provide exposure to derivatives market, its working and inputs 
on strategies used in derivatives market. 

 

SECTION-A 
Introduction to Investment Management: Concept and objectives of investment, Difference between 

Investment and Speculation, Investment and Gambling, Meaning of Investment Management, Investment 

Management Process, Investment Alternatives, Features of Investment Avenues, Types of Management 

Strategies, Approaches to Investment. 
Risk and Return: Concept of Risk, Components of Investment Risk, Measurement of Risk through Standard 

Deviation, Regression Equation, Covariance, Concept of Return, Expected Yield, Actual Yield, Holding 

Period Yield, Relationship between Risk and Return 
Valuation of Security: Valuation of Equity Shares: Balance Sheet Techniques, Relative Valuation 

Techniques, Discounted Cash Flow Techniques, Valuation of Bonds: Bonds with a Maturity Period, Perpetual 

Bonds, Valuation of Preference Shares.  

 

SECTION-B 

Efficient Market Theory:



Paper Code: MBAPM-H-3008 INTERNATIONAL HUMAN RESOURCE 

MANAGEMENT 

 

Credit = 4 

Marks = 100 

 

Objective: The objective of this course is to give students a complete exposure to all aspects of International 
HRM. The course emphasizes importance of Human Capital in the organizations of today. It also provides a 

comprehensive overview of International Human Resource Management (IHRM) practices being used by 

IHRM practitioners in multinational enterprises. 



Paper Code: MBAPM-O-3009 SUPPLY CHAIN MANAGEMENT 

 

Credit = 4 

Marks = 100 
 

Objectives:





Paper Code: MBAPM-F-3011 STRATEGIC COST MANAGEMENT 

 

Credit = 4 

Marks = 100 
 

Objective: To enable the students to understand cost management system and develop an insight into 

application of cost analysis from strategic perspective.   

 

SECTION – A  

Strategic Cost Management: Meaning, Nature and Significance of Strategic Cost Management, Limitations 

of Traditional Costing, Difference between Conventional Cost Analysis and Strategic Cost Analysis, Financial, 

Operational and Strategic Views of Cost, Contemporary Cost Management Tools, Activity Based Costing and 

Activity Based Management: Treatment of Cost, Steps, Advantages, Disadvantages. 
 

SECTION – B  

Value Analysis: Meaning of Value Analysis and value addition, Strategic Application of Value Chain 
Analysis. 

Strategic Positioning Analysis: Critical Success Factors and SWOT Analysis. 

Cost Volume Profit Analysis: Cost Behaviour Pattern, Cost Estimation Methods, Assumptions of CVP 
Analysis, Applications of CVP, Break Even Analysis, CVP Analysis in the choice of Cost Structure, Multiple 

Product Analysis. 

 

SECTION – C  

Variance Analysis: Basics of Standard Costs, Material Variances, Labour Variances, Overhead Variances, 

Difficulties in Measuring Variances, Evaluation of Control based on Standard Costing, Numerical Problems 

Valuation of Intangible Assets: Meaning of Intangible Assets, Acquired and Generated Assets, Importance, 
Methods of Valuation for Goodwill, Human Resource, Brands, Patent, Relevant Indian and International 

accounting standards, Current Scenario in India, Numerical Problems. 

 

SECTION – D  

Responsibility Accounting: Activity based Responsibility Accounting, Behavioural aspects of responsibility 

accounting, Transfer Pricing.  
Performance Evaluation: Traditional Framework of Performance Evaluation, Performance Measurement 

System, Balanced Scorecard, Implementation, Strengths and Weaknesses of Balance Scorecard, Behavioral 

Views, Rewards to performance, Incentive Compensation.  
Productivity improvement: Various tools and techniques including Kaizen and Six Sigma. 

 

Suggested Readings: 
1. John K. Shank, Vijay Govindarajan: Strategic Cost Management, Free Press. 

2. 



Paper Code: MBAPM-H-3012 ORGANISATIONAL DEVELOPMENT 

 

Credit = 4 

Marks = 100 

Objective: The aim of this course is to provide valuable insight in managing change in such a way that 

knowledge and skills are transferred to build the organization’s capability to achieve goals and solve problems. 

It provides a critical assessment of the symptoms, mechanisms and dynamics of Organizational Development 

(OD) and evaluate the range of OD Interventions. 
 

SECTION – A  

Introduction to OD: Definitions of Organizational Development (OD), Growth and Relevance of OD. 

History of OD: The Laboratory Training, Survey Research and Feedback, Action Research, Socio-technical 
and Socio-clinical Parallels, Second Generation OD. 

Underlying Assumptions and Values: Assumptions about people as individuals, Assumptions about people 

in groups and about leadership, Assumptions about people in organizational systems, Assumptions that relate 
to values in the client organization, Values and belief system of behavioral scientist change agents. 

Foundations of OD: Models and Theories of Planned Change, Systems Theory, Participation and Empowerment, 

Teams and Teamwork, Parallel Learning Structures, Normative Re-educative Strategy of changing, Applied 

Behavioural Science, Action Research and Varieties of Action Research. 
 

SECTION – B 

OD Interventions - An Overview: A definition of OD interventions, nature of OD interventions, the major 

families of OD interventions, classification schemata for OD interventions. 
Team Interventions: Teams and Work Groups - Strategic Units of Organizations, Team Building 

Interventions, the Family Group Diagnostic Meeting, The Family Group Team-Building Meeting, Role 

Analysis Technique Intervention, Role Negotiation Technique, Responsibility Charting, the Force Field 
Analysis Technique, Gestalt Orientation to Team Building. 

Intergroup Interventions and Third- Party Peacemaking Interventions: Intergroup Team-Building 

Interventions, Third-Party Peacemaking Interventions, Organization Mirror Interventions, Partnering. 
 

SECTION – C 

Personal, Interpersonal and Group Process Interventions: Employee Empowerment, Sensitivity Training 

Laboratories, The Johari Window Model, Transactional Analy





Paper Code: MBAPM-4001 STRATEGIC MANAGEMENT Credit = 4 

Marks = 100 
 

 

Objective: The objective of this course is to create indepth understandi



Paper Code: MBAPM-4002 SEMINAR ON CORPORATE GOVERNANCE Credit = 2 

Marks = 50 
 

 
Objectives: The subject would enable the students to understand the parameters of accountability, control and 

reporting system by the corporate board and also help the students to have an insight into the interactive 

relationship among various corporate and related constituents in determining directions and performance of 

business organisations. 
 

SECTION – A  

Corporate Governance: Introduction and Overview.  
Corporate Board: Attributes, Duties, Responsibilities, Liabilities, Shaping Directorial Competence and Board 

Effectiveness, Financial Institutions and Nominee Directors. 

 

SECTION – B  

Corporate Governance and Security: 



Paper Code: MBAPM-4003 WORKSHOP ON DEVELOPING 

ENTREPRENEURIAL SKILLS 

Credit = 2 

Marks = 50 
 

 





Paper Code: MBAPM-4007 ADVANCED SUPPLY CHAIN 

MANAGEMENT 

Credit = 4 

Marks = 100 

 

Objectives: This module is intended to provide insights into the strategic role of Supply Chain Management in  

Pharmaceutical industry. 
 

SECTION – A  

Introduction to SCM: Material Handling & Wastage Control; Packing & Packaging; Vendor Managed 

Inventories, Just in Time (JIT); Sourcing decision in Supply Chain- selection of source, technical up-gradation 

of vendor, vendor performance evaluation, vendor rationalization; Strategic  sourcing; Supplier Relationship 

Management (SRM); Contract for product availability. 

 

SECTION – B  

Logistics and SCM: Network design in SCM; Competitive advantage through logistics and  supply chain 
management; Responsive Supply Chain & Bullwhip effect in SCM; Process view of SCM; Pull/ Push view of 

SCM; Collaborative supply chain; Trade off in Transportation Management, Development of Partnership. 

 

SECTION – C  

Reporting Tools and Export-Import Procedures: Reporting tools for finance in SCM; Financial & supply 

chain management fundamental tools; Audit and control of distribution; Import Procedures; Export 
Procedures; Inventory Control and its Impact on Return on Investment.  

 

SECTION – D  
IT & SCM: Co-ordination in the Supply Chain; Information Technology & the Supply chain; e-business & the 

supply chain; Sustaining Competitive advantage – SC process integration, performance measurement and 

future supply chain; Electronic Data Interchange (EDI), E-Commerce, Bar Coding Technology. 
 

Suggested Readings: 

1. Ronald H. Ballou, Samir K. Srivastava: Business Logistics - Supply Chain Management, Pearson 
Education. 

2. RP Mohanty: Supply Chain Management - Theories and Practice, Biztantra Innovation in Management. 

3. Sarika Kulkarni and Ashok Sharma: Supply Chain Management - Creating Linkages for Faster Business 

Turnaround, Tata McGraw Hill. 
4. Harald Dyckhoff et al (Ed.): Supply Chain Management and Reverse Logistics, Springer (India).  

5. John. T. Mentres: Fundamental of Supply Chain Management, Twelve Drivers of Competitive Advantage, 

Response Books Sage Publication. 
6. Jayashree Dubey and M.L. Saikumar (Ed.): Supply Chain Management, IIPE Hyderabad and New Century 

Publication. 

7. Robert B. Handfield and Ernest L. Nicholas, Jr.: Introduction to Supply Chain Management Pearson 
Education. 

8. B.S. Sahay, (Ed.): Emerging Issues in Supply Chain Management, Macmillan. 

 

  



Paper Code: MBAPM-4008 PATENTS AND DRA Credit = 4 

Marks = 100 

 

 



Paper Code: MBAPM-M-4009 INTERNATIONAL BUSINESS 

MANAGEMENT 

 

Credit = 4 

Marks = 100 

 

Objective: To enlighten the students on International Business Environment, which includes international 
Marketing and to study the impact of globalization on Indian Industry. 

 

SECTION – A 
Introduction to International Business: Dynamics of International Business, International Trade Theories 

and Business Implications, Process of Globalization, Global Business Environment, World Marketing 

Environment, Political/ Legal/ Cultural/ Social/Psychological dimensions. 

 

SECTION – B 

Strategies and Structures of International Business: International Business Strategies, Organizational 

Structures and Strategies of International Business, International Entry Strategies, Strategies Alliances, Role of 
GATT / WTO. 

 

SECTION – C 
Marketing: Planning for International Marketing - Overseas Marketing Research and Information System, 

Foreign Market Entry Strategies, International Operations Management, Planning for International Marketing, 

Overseas Marketing Research, Foreign Market Entry Strategies, Decisions-Product Branding, Packaging, 

Pricing, Distribution and Sales, Sales and Promotion Decision. 
 

SECTION – D 

Emerging Issues: Emerging Economies, E-business, Operating in a Borderless World, Export Promotion, 
Export documents and Procedures, Export Risk Insurance, Major problems of Indian Export Sector. 

 

Suggested Readings:  

1. John D. Daniels, Radebaugh and Sullivan: International Business Environment and operations, Pearson 
Education. 

2. Michael RC Zinkola, A. Ronkainen and Michael H. Moffett: International Business. 

3. S. Tomer Cavesgit, Gary Knight and John R. Riesenberger: International Business strategy - Management 
and the new realities, Pearson Education. 

4. Rakesh Mohan Joshi: International Business, Oxford University Press. 

5. M.K. Bhat: International Trade and Financial Environment, Anne Books.  
6. Alan M. Rugman, Richard M. Hodgetts: International Business – Strategic Management Approach, Tata 

McGraw Hill. 

7. John Matinussan: Transnational Corporations in a Developing Economy – The Indian Experience, Sage 

Publications. 
8. Bennett Roger: International Business, Pitman Publishing. 

9. Francis Cherunilam: International Economics, Tata McGraw Hill. 

10. M.R. Dixit: Environmental Factors Relevant for Strategy Formulation, Indian Management Association. 
11. T. Glueek: Business Policy and Strategic Management, McGraw Hill. 

12. 



Paper Code: MBAPM-F-4010 INTERNATIONAL FINANCIAL 

MANAGEMENT 

Credit = 4 

Marks = 100 



Paper Code: MBAPM-H-4011 INDUSTRIAL RELATIONS  

AND  LABOUR LAWS 

 

Credit = 4 

Marks = 100 

 

Objectives: The  Management  of  employees,  both  individually  and  collectively,  remains  a  central 
feature  of  organizational  life.    This  course  is  an  attempt  to  understand  the  conceptual  and  legal 

aspects of employee relations at the macro and micro levels. 

 

SECTION – A  

Overview of Industrial Relations: Concept of IR, Nature of IR, Objectives of IR, Evolution of IR in India, 

Theories of IR, Systems approach to IR. 

Trade Unionism: Concept of Trade Unions , Functions of Trade Unions , Approaches , Structures of Trade 
Unions. 

The Trade Unions Act, 1926: Trade Union, Registration of Trade Unions, Rights and Liabilities of registered 

trade unions. 

SECTION – B 

Grievance Handling: Grievance, Causes/Sources of Grievances, Grievance Redressal Machinery, Legislative 

Aspects of the Grievance Redressal Procedure in India, Domestic enquiry.  
The Industrial Disputes Act, 1947: Industry, Workman, Industrial Dispute - methods and authorities for the 

settlement of industrial disputes, Strikes and Lockouts, Lay off and Retrenchment. 

Collective Bargaining: Concept, Meaning, Objectives of collective bargaining, Negotiating techniques and 
skills, Process of collective bargaining, Impact of Collective Bargaining.  

 

SECTION – C 

The Workmen's Compensation Act, 1923: Workman, Employer’s liability to pay compensation, 
Disablement, Amount of compensation. 

Tripartite and bipartite bodies: Workers Participation in Management. 

Factories Act, 1948: Factory, Worker, Manufacturing process, Provisions of health, Safety and Welfare, 
Working hours of adults, Special provisions relating to children, Annual leave with wages. 

 

SECTION – D 

Industrial Relations and emerging scenario: Industrial Relations and technological change, International 
Labour Organisation (ILO): Objectives and Structure, Future of Industrial Relations 

Standing Orders Act, 1948: Standing orders, Certification of draft standing orders, Duration and 

Modification of certified orders. 
Employee’s State Insurance Act, 1948: Contribution, Principle employer, Immediate employer, Different 

benefits. 

 

Suggested Readings: 
1. Meenu Paul: Labour& Industrial Law, Allahabad Law Agency.  

2.  S.N. Mishra: Labour& Industrial Law, Central Law Publications. 
3. C.B. Mamoria and Gankar Mamoria, - Dynamics of Industrial Relations, Himalaya Publishing House. 

4. Venkata Ratnam: Industrial Relations, Oxford University Press. 

5. A. Monappa: Industrial Relations, Tata McGraw Hill. 
6. 



Paper Code: MBAPM-O-4012 ENTERPRISE RESOURCE PLANNING Credit = 4 

Marks = 100 
 

 

Objectives: The subject aims at providing a comprehensive overview of applications of Enterprise Resource 

Planning for business managers. It would also acquaint the students with the knowledge of computerized 
production, material distribution system of a manufacturing organization and analyse the future prospects 

regarding ERP markets. 

 

 

SECTION – A 

Introduction: Overview to ERP, Typical Business Process Workflow, Fundamentals, Functionalities, 

Benefits, Modern Business Concepts, E-Commerce, Advance Planning and Scheduling, Business Analytics, 
Service oriented architecture. 

 

SECTION – B 

Issues, Concerns and Purchasing: Disadvantages of ERP Solutions, Users, Developers, Customers of ERP, 
Purchasing or Outsourcing, Planning, Purchasing and Selection of ERP, Managing implementation partners, 

ERP strategy options and risk mitigation.  

 

SECTION – C 

Implementation of ERP: Implementation plan of ERP, Methods and tools, Business process mapping, Gap 

analysis, risks and dependencies, Project timeline plan, Project organization plan, Structure and coding, Data 
migration and historical record, Prototype testing, User training program, Knowledge management, Disaster 

recovery plan, RDBMS, Data communication system, Hardware requirements, Sample system architecture. 

 

SECTION – D 
ERP Project Success and failure: Introduction to ERP Project success and failure with case studies, Current 

and future ERP market, Key Players and Market Shares, Market Issues, Continuous business improvement in 

ERP. 
 

Suggested Readings: 

1. A. Pandey: Enterprise Resource Planning, Variety Publishers. 
2. Vinod Kumar Garg and R.K. Venkita Krishnan: Enterprise Resource Planning: Concepts and Practice, 



Paper Code: MBAPM-M-4013 INDUSTRIAL AND RURAL MARKETING Credit = 4 

Marks = 100 

 

Objectives: The objectives of the course are to acquaint the students with the entire range of concept 
fundamentals and practicalities of Industrial Marketing and rural marketing. The course aims at imparting the 

knowledge about industrial marketing and also to orient students to the realities of rural marketing in India, its 

strengths, weaknesses, opportunities and threats in the changing global context. It would enable the learners to 
understand as to how the marketing strategies are different in industrial markets as compared to consumer 

markets. 

 

SECTION – A 



Paper Code: MBAPM-F-4014 MANAGEMENT OF FINANCIAL SERVICES 

 

Credit = 4 

Marks = 100 

 
Objective: The objective of the course is to acquaint the students with the various Financial Services and 
Techniques to manage them. 

 

SECTION – A 

Financial Services: Introduction of Financial Intermediaries and Financial Services, Organisation of the 





Paper Code: MBAPM-O-4016 PRODUCTIVITY MANAGEMENT Credit = 4 

Marks = 100 
 

Objectives: This course aims at providing the understanding of concepts, techniques and attitude required for 

effective management of productivity in modern organizations.  

 

SECTION – A  

Introduction: The concept of productivity, Needs for productivity culture, Management and productivity, 

Factors affecting productivity, Efforts in productivity management, Organizational effectiveness and 

productivity.  

Sources of productivity: Labor, capital, efficiency in use of labor and capital, productivity and standard of 
living. 

 

SECTION – B  

Measurement of Productivity: Productivity cycle, Productivity measurement and its need, Total productivity 

mode, Limitations of partial measures of productivity, Productivity evaluation in organizations, Productivity 

and industrial relations. 
Productivity and business cycles: Cyclical pattern of labor productivity, market impact on productivity. 

 

SECTION – C  
Productivity and Planning: Productivity planning and improvement concepts, Strategies for productivity, 

International productivity management and experience, Indian experience in productivity. 

Productivity and price trends: Factors influencing relative price, relationship of price and output. 

 

SECTION – D  

Productivity and Government Policies: Productivity trends in selected industries: engineering, fertilizers, 

textiles and in energy, Impact of government policies on productivity. 
Productivity differences among countries: International differences in labor productivity, role of central 

planning errors and business cycles on productivity. 

 

Suggested Readings: 

1. D.J. Sumanth:  Productivity Engineering and Management, McGraw-Hill. 

2. P.R. Brahmananda:  Productivity in Indian Economy, Himalya Publications. 
3. Chandra: Dynamics of Productivity, South Publisher. 

4. Solomon Fabricant: A primer on Productivity, Prentice Hall India. 

5. Prokopenko: Productivity Management, Oxford & IBH. 

6. Prem Vrat, G.D. Sardano and B.S. Sahay: Productivity Management - A Systems Approach, Narosa 
Publishing House. 

7. Ratnakar Gedam: Indian Industry – Productivity Management, Anmol Publications.  

 

 


