PANJAB UNIVERSITY, CHANDIGARH

OUTLINES OF TESTS, SYLLABI AND COURSES OF READING FOR MASS MEDIA
AND VIDEOGRAPHY (ADD-ON COURSE) FOR THE EXAMINATIONS OF 2014.

(CERTIFICATE COURSE)

PAPER A: THEORY Marks: 100

(A) Course Objectives:

The purpose of the course is to introduce the students to the profession of Journalism and its management. By the
end of the course the students will be conversant with (i) what are news and features, the basic areas in reporting and
various types of features. They will also be able to identify news values and the essentials of recognizing a good
feature (ii) the process of management, overviews of media industry in India & their membership pattern.

(B) Pedagogy of the Course Work:

Lectures (including expert lectures). Tests, assignments and class room participation should be given due space
during the course of instruction.

Instructions for paper setters and candidates:

1. The maximum marks for the paper will be 100 and the time allowed will be 3 hours.

2.



Unit - 111
e Basics of TV script writing techniques
e Basic production process: pre-production, production & post production
e Above-the-line and below-the-line function.
Unit - IV
e Basic camera shots & angles
¢ Language of camera movement; static camera movements and moving camera moments
e  Camera composition and camera perspective

¢ Basic language of vision mixing

PAPER B: PRACTICAL Marks: 100
1. A 10-minute classroom presentation on a current topic related to mass communication. 25
2. Preparing a report on the functions being performed by any one mass medium of your choice. 25

The report of about 500-750 words should be based on observation and analysis of mass
media messages.

3. Identification of camera shots and angles used in a t.v. programme of three minute duration 25
of your choice.

4. Choose a 3-minute clip of a t.v. programme and identify (i) the compositions of shots based 25
on principles of compositions and (ii) the transitions used.
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