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Unit – IV 

• Media ownership and its types; Brief introduction to Govt., Corporate, Trust etc. 

• Organizational structure of Newspapers, Radio and Television 
 

PAPER B: PRACTICAL        Marks: 100  

1. Identification of news values in news stories 
 

25 

2. Identification of various types of features 
 

25 

3. Choose a media vehicle in your area. Write a note on its ownership type and 

structure highlighting its strength and weaknesses. 
 

25 

4. Choose a daily Newspaper/Radio Station/TV Channel. Prepare a note 

highlighting organizational structure, indicating different departments and 

their functions and functionaries.  
 

25 

ESSENTIAL READINGS: 
 

1. Hohenmerg, John, (January 1983), The Professional Journalist, (Holt, Rinehart and 

Winston, London). 

2. Aivar, R. Ramachandra (1979), Quest for News,  (The Macmillan Company of India, 

New Delhi). 

3. Thomas Sunny, (1997), Writing for the Media, Vision Books Ltd. N.D.         

4. Roorbach, B., (1998), Writing life stories, Cincinnati, OH: Story Press. 

5. Jacobi, Peter. B, (1997), The Magazine Article: How to Think it, Plan it, Write it, Indiana 

University Press. 

6. Kohli Vanita, (2003), The Indian Media Business, Sage.  

7. Ganaratne Shelton, (2000) Handbook of the media, Sage. 

8. Frank Thayer (1954) Newspaper Business management, Prentice hall  Inc, New York. 

ADDITIONAL READINGS: 
 

1. Hay and Vicky, (1991), The Essential Feature: Writing for Newspapers and Magazines, 

Columbia University Press. 

2. Wilber, Rick G, (1994), Magazine Feature Writing, Bedford Books. 

3. Metzler, Ken, (1996), Creative Interviewing: The Writer’s Guide to Gathering 

Information by Asking Questions, Allyn and Bacon Inc. 

4. McManus John (1994), Market-Driven Journalism: Let the Citizen Beware, Iowa State 

Press. 

5. Underwood Doug (1993), When MBA’s Rule the Newsroom: How the Marketers and 

Managers are Reshaping Today’s Media, Columbia University Press. 

6. Neuharth Al (1989), Confessions of an S.O.B., Doubleday. 
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6. Sharma, B.R., (1993), Freedom of Press – Under the Indian Constitution, Deep and 

Deep  Publications, N.D. 

7. McManus John (1994), Market-Driven Journalism: Let the Citizen Beware, Iowa State 

Press. 

8. Underwood Doug (1993), When MBA’s Rule the Newsroom: How the Marketers and 

Managers are Reshaping Today’s Media, Columbia University Press. 

9. Neuharth Al (1989), Confessions of an S.O.B., Doubleday. 

10. Adarsh Kumar Varma (2003), 121/2, Management Mantras of Journalism, Kauishtra 

Publishers, New Delhi. 

11. 
Kundra, S (2005), Media Management, Saiyauya Books Pvt. Ltd., New Delhi. 

 

ADVANCED DIPLOMA 

PAPER A: THEORY        Marks: 100 

(A) Course Objectives: 

The purpose of the course is to introduce the students to specialized forms of journalism. They 

will also gain an understanding of the importance shaping and presenting news content. The 
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Unit – II 

• Introduction to Press Laws: official secrets Act, Right to Information Act, Law of 

Defamation, Contempt of Court, Contempt of Legislature, Law of Obscenity, Copyright 

Act.  
 

Unit – III 

• Approaches to management: classical, Human Relations  

• Financial management: Budgeting, monitoring financial performance  
 

Unit – IV 

• Newspaper as an industrial product.  

• Significant aspects of newspaper industry in India. 

• Role of publisher in a newspaper organization.  
 

PAPER B: PRACTICAL        Marks: 100  

1. Prepare a file of investigative and development shoes carried out by media  25 

2. Prepare a file of legal cases involving media 25 

3. 




