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SYLLABI FOR MASTERS IN TOURISM AND TRAVEL MANAGEMENT 

2019-2020 
 

Note: 1. Examination in each subject will be of 3 hours duration.  

2. Maximum marks for external/written examination is 70 marks and internal assessment is 30 

marks except for seminar and workshop courses.  

Instructions to the Paper Setters:  

Set 10 questions in all.  Two or Three questions from each unit. The students are required to answer five 

questions in all selecting at least one question from each unit. 

Use of non-programmable calculators by the students in the Examination Hall is allowed. The calculators 
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Marketing 

MTT 202 Tourism Planning &Sustainable 

Development 

3 1 0 4 4 30 70 100 

MTT 203 Human Resource Management 3 1 0 4 4 30 70 100 

MTT 204 Accounting and Finance for 

Managers  

3 1 0 4 4 30 70 100 

MTT 205 Tourismand Hospitality Research 3 1 0 4 4 30 70 100 

MTT 206 Industry Exposure Training 

Report ** 

0 0 0 0 4 0 100 100 

 Total    20 24   600 

**After the semester end examination students will undertake 8 Weeks Industry Exposure 

Training (IET) in any tourism related organisation and will submit the report for the same within a 

week of the completion of the same.  

 
THIRD SEMESTER 

 

Course 

Code  

Course Title L 
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(Group 1 – Travel Trade ) 

(Choose any two) 

TT01 Airline Ticketing and CRS 3 0 1 4 4 30 70 100 

TT02 
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Theory. 
Leadership: Concept and theories, Trait Theory, Autocrat and 
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COURSE CODE: MTT 102 

COURSE TITLE: TOURISM CONCEPTS AND PRINCIPLES  

COURSE OBJECTIVES: This course shall introduce learner to tourism’s growth and 
development. The course also highlights the role of tourism as an 
economic intervention and its significance in economy; Course 
discusses the global nature of tourism, tourism product and emerging 
trends in tourism industry. It is also important to appreciate the future 
of tourism. 

EXAMINATION 

GUIDELINES 

Examination Duration   = 3 HRS 
Maximum Marks          = 100 Marks (External 70, Internal 30) 
 
Set 10 questions in all.  Two or Three questions from each unit. The 
students are required to answer five questions in all selecting at least 
one question from each unit.  

UNIT-1 Tourism: Definitions, Historical development of tourism, Statistical 
overview of global and Indian tourism industry, Indian domestic 
tourism, Tourism elements, Characteristics of tourism, Typology of 
tourism, Classification of Tourists, Interdisciplinary approaches to 
tourism, Major motivations and deterrents to travel.  

UNIT-2 Tourism Industry- Structure and components: Attractions, 
Accommodation, Activities, Transportation, F&B, Shopping, 
Entertainment, Infrastructure and Hospitality.  
Emerging areas of tourism: Rural, Eco, Medical, MICE, Indigenous, 
Wellness, Film, Golf, Responsible tourism, Alternate tourism and 
Theme tourism.  

UNIT-3 Tourist Transportation: Air transportation: Present policies and 
practices. Functioning of Indian carriers. Air Corporation Act, Air 
charters.   
Surface Transport: Rent-a-car Scheme and coach-Bus Tour,  Transport 
& Insurance documents, All-India Permits  
Rail Transport: Major Railway Systems of World, (Euro Rail and 
AMTrak)  
General information about Indian Railways, Types of rail tours in 
India:, Palace-on-Wheels and Royal Orient, Deccan Odyssey, Toy 
Trains.  Indrail Pass.  
Water Transport: Historical past, cruise ships, ferries, hovercrafts, river 
and canal boats. 

UNIT-4 
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Chuck Y. Gee, James C. Makens & Dexter J. L. Choy, ���� �������
��������
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Larry Dwyer, Jafar Jafari, '
�!������ ��� ����
�
� �!���

!�; Emerald 
Group Publishing Limited 

Melanie Smith, Nicola Macleod & Margaret Hart Robertson, "�!
���	��
�������
�
( SAGE Publications 

Pearce Douglas, ����
�
� �����$� �� #��	����
!��� ������
�(� New 
York:Longman.  

Peter Burns , ����������!�
����������
�
���������������	�;Routledge 
Glenn F. Ross , �������!����	���������
�
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Keay John: ���
�$���)
�������Harper Collins  
LuniyaB.N.:��!
���� ���
���,��������LaxmiNarain Educational Publisher, 

Agra�  
PattanaikDevdutt: A )���.��/����)
�����������	� , Penguin Global 
Brown Percy, ���
�����!�
��!����%��
Venkataraman Leela: ���
���,����
!���'��!���Roli Books 
ThaparRomila and Percival Spear: 
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Publication. 
Negi J.M., ��������	��!�����������������
��$�,��!�����������
�!
����� 

New Delhi: Kanishka Publishers & Distributors. 

 

COURSE CODE: 
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COURSE CURRICULUM MTTM 

SECOND SEMESTER 

 

COURSE CODE: MTT 201 

COURSE TITLE: TOURISM AND HOSPITALITY MARKETING  

COURSE OBJECTIVES: Marketing is the core of any business activity today. It is therefore 
important for a manager to understand the concepts of marketing and 
refer to same in managing, planning and controlling. The objective of 
this course is to acquaint the participants with concepts and 
techniques used in marketing both at micro and macro levels. 

EXAMINATION 

GUIDELINES 

Examination Duration   = 3 HRS 
Maximum Marks          = 100 Marks (External 70, Internal 30) 
 
Set 10 questions in all.  Two or Three questions from each unit. The 
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Tourism 

REFERENCES "����
��.�������
�
$���#��.���������!�
�� by Rob Harris, Tony 
Griffin, Peter Williams , Butterworth –Heinemann.  

"����
��.�������
�
 by S.P. Sing, http://www.bagchee.com/  
Sustainable Development of Tourism: An Annotated 

Bibliography by World Tourism Organization.  
Cases in Sustainable Tourism; an Experiential Approach to 

Making Decisions by lrene Herremans.  
Sustainable Tourism; Theory and Practice by David Weaver 

Powell’s City of Books  

 

COURSE CODE: MTT 203 

COURSE TITLE: HUMAN RESOURCE MANAGEMENT 

COURSE OBJECTIVES: The awareness about human behaviour enhances the 
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New Delhi. 
Griffins, ����	�
���, Houghton Miffin Company. 
Ian Beardwell& Len Holden, )�
���������!������	�
���$���

!����
����������������!�
��� Macmillan 
Luthans, F.,��	��
���
��������
���. Prentice Hall of India, New 

Delhi. 
Madhukar, M., )�
���������!������	�
���� 
������
�
 , R. 

Publications 
Robbins, S., ��	��
���
����������
���. Pearson Education, New 

Delhi. 
Stoner, Freeman and Gilbert Jr., ����	�
���% Prentice Hall of 

India, New Delhi. 
Wayne F. Cascio, ����	
�	� )�
��� ������!��$� �����!�
�
����

0���
������*��/�1
��������
��, Tata Mcgraw Hill 
Wurech Koontz, ������
�����������	�
��� , McGraw Hill 
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COURSE CODE: MTT 204 

COURSE TITLE: ACCOUNTING AND FINANCE FOR MANAGERS 

COURSE OBJECTIVES: The course intends to give learners an understanding of the accounting 
procedures in an organization.  It will help to stu
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Khan M.K. & P.K., Jain, �
���!
��� ����	�
���, Tata Mcgraw Hill 
Education. 

Maheshwari, S.N., �
���!
����!!����
�	
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COURSE CODE: MTT 205 

COURSE TITLE: TOURISM AND HOSPITALITY RESEARCH 

COURSE OBJECTIVES: The objective of this course is to make the student acquaint with the 
research methodology which will help in developing business 
strategies. 

EXAMINATION 

GUIDELINES 

Examination Duration   = 3 HRS 
Maximum Marks          = 100 Marks (External 70, Internal 30) 
 
Set 10 questions in all.  Two or Three questions from each unit. The 
students are required to answer five questions in all selecting at least 
one question from each unit.  

UNIT-1 Basic Statistics – Definitions, Importance, Uses in Business, Measures 
of Central Tendency. Measures of Variation. Correlation Analysis 
including multiple and partial correlation & Regression Analysis. 

UNIT-2 Theory of Index Numbers – Meaning & Uses, Methods of 
Construction, Test of Consistency, Fixed & Chain Base, Wholesale & 
Consumer price index.  
Time Series Analysis – Components, Trends, Least Square Methods, 
Moving Average & Ratio-&-Trend Methods. 
Theory of Probability: Basic Concepts, Additive and Multiple Rule, Idea 
of Conditional Probability and Concept of Random Variable. 
Theoretical Distributions: Binomial, Poisson and Normal Distribution. 

UNIT-3 Meaning of research; Objectives, types of research and approach; 
meaning of method and methodology, scientific research process; 
Identification and defining of research problem, research design and 
types. 
Research Design: Meaning, need and important features, types of 
research design, selection and formulation of research problem. 
Hypothesis formulation and its importance in research; types of 
hypothesis testing and major techniques (Chi-Square, ANOVA, t-test 
etc.); Measurement and scaling techniques and their importance. 
Types and sources of data, Collection Techniques, Questionnaire 
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Gaur, A.S. and Gaur, S.S., "���
��
!��� �������� ���� ���!�
!�� ����
������!�, New Delhi: Response books. 

Krishnaswami, O.R. and Ranganatham, M., ���������	�� ��� ������!��

��"�!
���"!
��!��,  Mumbai: Himalaya Publishing House. 

Punch, Keith, F., 
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COURSE CODE: MTT 206 

T


