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PANJAB UNIVERSITY, CHANDIGARH

Outlines of tests syllabi and courses of reading for Post-graduate Diploma
in Mass Communication (Semester System) for the examination
2020-21, 2021-22, 2022-23

SEMESTER |
NOTE: There will be four theory papers each carrying 100 marks in each
semester. One practical assignment of 50 marks is compulsory in each
semester.
PGDMC 101 Introduction to Mass Communication
PGDMC 102 Print Media
PGDMC 103 Electronic Media
PGDMC 104 Advertising and Public Relations
PGDMC 105 Practical Assignments
SEMESTER 11
PGDMC 106 Introduction to Mass Communication
PGDMC 107 Print Media
PGDMC 108 Electronic Media
PGDMC 109 Advertising and Public Relations
PGDMC 110 Practical Assignments
NOTE: The assignments are required to be submitted in the portfolio 20 days before

the commencement of the theory exams as mentioned in the Academic
Calendar. No assignment will be accepted thereafter and the candidates’

defaulter in this regard will not be issue the roll numbers for the theory papers.



Post-Graduate Diploma in Mass Communication

(FIRST SEMESTER)

PGDMC 101: INTRODUCTION TO MASS COMMUNICATION Marks = 100
OBJECTIVE: The course objective is to sensitize the students to the field of communication by exposing them
to its different forms; to understand the basic concepts and terminology specific to communication and media; to
sensitize them to the practical importance of Intrapersonal, interpersonal, group and mass communication.

Instructions for paper setters and candidates:

1.



PGDMC 102: PRINT MEDIA Marks = 100

OBJECTIVE






PGDMC 104: ADVERTISING AND PUBLIC RELATIONS Marks = 100

OBJECTIVE: The course will sensitize students to the basic concepts of advertising and public relations. The
Paper will impart knowledge about types of advertising & advertising media, and introduce with ethics in
advertising and PR field.

Instructions for paper setters and candidates:
1. The maximum marks for the paper will be 100 and the time allowed will be 3 hours.

2. There shall be 9 questions in all and the candidates will be required to attempt 5 questions.

The first question is compulsory comprising 10 short answer type questions spread over the whole syllabus
to be answered in about 75-100 words each. The candidates are required to attempt 5 questions. Each
question shall be of 4 marks. (5X4 = 20 marks)

3. Rest of the paper shall contain four units. Two questions shall be asked from each unit and the candidates
shall be given internal choice. The candidates shall attempt one question from each unit. Each question will
carry 20 marks.  (4X20 = 80 marks)

Unit - |
®  Definition, scope, concept and function of Advertising
e Advertising in marketing — mix;
e  Types of Advertising : media based classification, purpose base classification

Unit -11
e  Advertising Media: characteristics: Selectivity, Proximity, Trade Acceptability, Flexibility, Reach



Additional Reading

1 Brierley Sean, (2002), The Advertising Handbook, Routledge
2 Caywood, Clark L., (2004), The Handbook strategic Public Relations and Integrated Communications. Tata
McGraw hill, New York
3 John Philip Jones, (2002), The ultimate secrets of Advertising. Sage Publication Inc.
4 Newsom D, Turk, JV and Kurckeberg D., (2000), This is PR: The Realities of Public Relations, \Wadswoth,
Singapore
5  Zettl, Herbert, (2003), Television Production handbook. \Wadsworth, CA.
PGDMC-105 Practical Assignment Total marks
S. NO. ASSIGNMENTS NOS. MARKS
1 News Stories — Covering major events in your areas 4 8
2 Interviews of prominent persons 2 8
3 Identify Classified, & Classified Display ads, Display ads; Product 1 8
ad; Institutional ad; Transit ad, Outdoor ad, Direct Mail ad, POP ad
4 Review of any radio prgramme (current affairs/news bulletin/ 2 6
interview based programme/feature/talk shows/ song-based
prgramme etc.)
5 Feature Writing 2 10
8 Acrticle Writing 2 10

TOTAL 50



(SECOND SEMESTER)



PGDMC 107: PRINT MEDIA Marks = 100

OBJECTIVE: The paper is designed to introduce students to bo



PGDMC 108: ELECTRONIC MEDIA Marks = 100

OBJECTIVE: The course is designed to sensitize students to the concepts of writing and scripting of Radio as
well as TV programmes; to equip the students with the skill to camera shot composition, camera movements and
basic steps of program production.

Instructions for paper setters and candidates:
1. The maximum marks for the paper will be 100 and the time allowed will be 3 hours.

2. There shall be 9 questions in all and the candidates will be required to attempt 5 questions.

The first question is compulsory comprising 10 short answer type questions spread over the whole syllabus
to be answered in about 75-100 words each. The candidates are required to attempt 5 questions. Each
question shall be of 4 marks. (5X4 = 20 marks)

3. Rest of the paper shall contain four units. Two questions shall be asked from each unit and the candidates
shall be given internal choice. The candidates shall attempt one question from each unit. Each question will
carry 20 marks.  (4X20 = 80 marks)

Unit — |
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PGDMC 109: ADVERTISING AND PUBLIC RELATIONS Marks = 100

OBJECTIVE: The Paper will impart knowledge to help them analyze advertisements and advertising
campaigns in various media; train the students to write and design advertising copy; introduce with ethics in
advertising field. To device PR campaign, to understand socially relevant and public service related institutional
and apprise them of the PR process and develop skills for producing PR material.

Instructions for paper setters and candidates:
1. The maximum marks for the paper will be 100 and the time allowed will be 3 hours.

2. There shall be 9 questions in all and the candidates will be required to attempt 5 questions.

The first question is compulsory comprising 10 short answer type questions spread over the whole syllabus
to be answered in about 75-100 words each. The candidates are required to attempt 5 questions. Each
question shall be of 4 marks. (5X4 = 20 marks)

3. Rest of the paper shall contain four units. Two questions shall be asked from each unit and the candidates
shall be given internal choice. The candidates shall attempt one question from each unit. Each question will
carry 20 marks.  (4X20 = 80 marks)

Unit — |
e  Advertising Copy Writing: Definition; principles; do’s & don’ts; U.S.P.; AIDA formula, Introduction
to Advertising copy element.
e  Adbvertising layout and Design: Design vocabulary & Design principles; and stages of layout.
Unit-11
e  Advertising Agency: Structure and Functions
e Advertising Campaign: Brief Introduction.
Unit — 111

e Brief introduction to PR process
e Fact Finding & Feedback, Planning & programming, communication & action, evaluation.

Unit — IV

e PR tools: Concepts and Importance;
e Types of tools: House Journals; pamphlets; brochures; Newsletter; bill boards; press conferences,
Cable TV, Exhibitions; New Media.

ESSENTIAL READINGS

Ajanta Chakravarty, (2003), Advertising, Rupa Co.

Ghosal Subhas, (2002), The making of Advertising’, Mac Millian India Ltd.
Gupta OM, (2005), Advertising in India, Kalpaz publications

Haig Matt, (2003), Brand failures, Kogan Page Ltd.

Kapoor Jagdeep, (2002),
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