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PANJAB UNIVERSITY, CHANDIGARH 

 

OUTLINES OF TESTS, SYLLABI AND COURSES OF READING FOR  

MA (JOURNALISM AND MASS COMMUNICATION)  

 FOR THE SESSION OF 2024-25 

 

 

 

FIRST SEMESTER 

 

Paper I Introduction to Communication  (100 Marks) 

4 credits  

Theory Exam = 75 

Internal Assessment = 25 

 

Paper II Basics of Print Journalism (100 Marks) 

4 credits  

Theory Exam = 75 

Internal Assessment = 25 

 

Paper III History of Press  (100 Marks) 

4 credits  

Theory Exam = 75 

Internal Assessment = 25 

 

Paper IV Radio & TV Communication-I (100 Marks) 

4 credits  

Theory Exam = 75 

Internal Assessment = 25 

 

 

Paper V Media Ethics & Laws (100 Marks) 

4 credits  

Theory Exam = 75 

Internal Assessment = 25 

 

Paper VI Practical 
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COMPONENTS AND BREAKUP OF MARKS: 

 

Paper – I to V of the semester will be of 100 marks each. 75 marks will be for theory examinations and 25 marks for continuous internal 

assessment. The latter will comprise of two mid semester exams and attendance and class room participation. 

 

Paper – VI of the semesters will comprise of Practicals:  

 

Lab Journal (Student Reporter): 30 Marks. A Lab Journal based on the theoretical components of Paper II and Paper V. The marks will be 

awarded on a weekly basis by the subject teacher(s) concerned and the mean will be taken at the end of the semester 

 

Wall Newspaper (Campus Flash): 10 Marks. A daily Wall Newspaper based on the theoretical components of Paper II and Paper V. The 

marks will be awarded on a daily basis by the subject teachers concerned and the mean will be taken at the end of semester.  

 

Radio Practical: 15 Marks. Community Radio activity based on the theoretical components of Paper IV. Marks will be awarded by the 

teacher concerned on weekly basis and the mean will be taken at the end of the semester.  

 

Television Practical: 15 Marks. Field Activity/Studio Activity based on the theoretical components of Paper IV. Marks will be awarded by 

the teacher concerned on weekly basis and the mean will be taken at the end of the semester. 

 

Communication Theory Practical: 10 marks will be awarded by the teacher concerned at the end of semester. 

 

Press History Practical: 10 marks will be awarded by the teacher(s) concerned at the end of semester. 
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FIRST SEMESTER 

 

 

PAPER – I: INTRODUCTION TO COMMUNICATION 

 

(A) Course Objectives: 

 

The objective is to sensitize the students to the field of communication by exposing them to its different forms; to understand the basic 

concepts and terminology specific to communication and media; to sensitize them to the practical importance of intrapersonal, 
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  The first question is compulsory comprising 8 short answer type questions spread over the whole syllabus to be answered in about 

100-150 words each. The candidates are required to attempt 5 questions. Each question shall be of 3 marks. (5X3 = 15 marks) 

 Rest of the paper shall contain four units. Two questions shall be asked from each unit and the candidates shall be given internal 

choice. The candidates shall attempt one question from each unit. Each question will carry 15 marks.     (4X15 = 60 marks)  

UNIT – I  

 

• 
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9.  Kramer, M. & Call, W. (2007) Telling True Stori
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• Party Press (1801- 1833): Dark Ages of journalism, 
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ESSENTIAL READING 

1 Machin, David & Niblock, Sarah, (2006),   News production: Theory and Practice, Routledge, New York, 

2 Shrivastava, K.M., (1989), Radio and TV Journalism, Sterling Publishers, New Delhi. 

3 Cohler, David Keith, (1985), Broadcast Journalism,  Prentice-Hall, New Jersey. 

4 Fedler, Fred, bender, John R., Davenport, Huanda, Drager, Michael W., (2005), Reporting for the Media, Oxford 

University Press, New York, 

5 Kaushik, Sharda, (2000), Script to Screen: An Introduction to TV Journalism, Macmillan, New Delhi, 

 

ADDTIONAL READING 

1 Cohen, Akilia A, (1987), 
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Unit-II 

 

Media specific laws (inclusive of major amendments): 

• Press Council Act, 1978; Cable TV Networks Regulation Act, 1995. 

• Cinematograph Act, 1952. 

• Information Technology Act, 2000. 

• Press and Registration of Books Act, 1867. 

 

Unit-III 

 

Media related laws (inclusive of major amendments): 

 

• Official Secrets Act, 1923. 

• Right to Information Act, 2005. 

• Contempt of Court, 1971. 

• Law of Parliamentary Privileges (Article 105 [3] and 194 [3]); Parliamentary Proceedings (Protection of Publication) Act, 1977 (Article 

361-A). 

 

Unit-IV 

 

Media related laws (inclusive of major amendments): 

• Copyright Act, 1957. 

• Law of Defamation (Section 499-502 of IPC). 

• Law of Obscenity (Section 292-294 of IPC). 

• Indecent Representation of Women (Prohibition) Act,
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COMPONENTS AND BREAKUP OF MARKS: 

 

Paper – I to V of the semester will be of 100 marks each. 75 marks will be for theory examinations and 25 marks for continuous internal 

assessment. The latter will comprise of two mid semester exams and attendance and class room participation. 

 

Paper – VI of the semesters will comprise of Practicals:  

 

Lab Journal (Student Reporter): 30 Marks. A Lab Journal based on the theoretical components of Paper II and Paper V. The marks will be 

awarded on a weekly basis by the subject teacher(s) concerned and the mean will be taken at the end of the semester 

 

Wall Newspaper (Campus Flash): 10 Marks. A daily Wall Newspaper based on the theoretical components of Paper II and Paper V. The 
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SECOND SEMESTER 

 

PAPER- I: COMMUNICATION THEORY 

 

(A) Course Objectives: 

 

The paper is designed to broaden and deepen the students understanding of the field of communication by introducing them 

to important theories, models and concepts in communication. They will also be appraised with the use of various theories of 

communication in carrying out both pure and applied research in this discipline. 

 

(B) Pedagogy of the Course Work: 

75% Lectures (including expert lectures) 

25% Unit tests, snap tests, assignments, attendance and class room participation. 

 

 

Instructions for paper setters and candidates: 

• The maximum marks for the paper will be 100. The question paper will be of 75 marks and internal assessment of 25 

marks. Time allowed will be 3 hours. 

 

• There shall be 9 questions in all. 

The first question is compulsory comprising 8 short answer type questions spread over the whole syllabus to be 

answered in about 100-150 words each. The candidates are required to attempt 5 questions. Each question shall be of 3 

marks. (5X3 = 15 marks) 

Rest of the paper shall contain four units. Two questions shall be asked from each unit and the candidates shall be given 

internal choice. The candidates shall attempt one question from each unit. Each question will carry 15 marks. (4X15 = 60 

marks) 

 

UNIT – I 

 

• Media performance theories: Authoritarian, Free-press, Totalitarian, Social Responsibility. 

• McLuhan’s Media Determinism, concepts of Global Village and hot & cool media. 

• Neuman’s Spiral of Silence model. 

• Uses & Gratifications perspective: basic model; Rosengren’s model; criticism.  

 

UNIT – II 

 

• Attitude: definition, structure & role; major findings of attitude-change (persuasion) research. 

• Krugman’s Theory of Low Involvement.  

•
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3. Engage in fully remunerative writing careers. 

 

(C) Pedagogy of the Course Work: 

 

75% Lectures (including expert lectures) 

25% Unit tests, snap tests, assignments, attendance and class room participation. 

 

Instructions for paper-setters and candidates: 

 

• The maximum marks for the paper will be 100. The question paper will be of 75 marks and internal assessment of 25 marks. Time 

allowed will be 3 hours. 

• There shall be 9 questions in all. 

The first question is compulsory comprising 8 short answer type questions spread over the whole syllabus to be answered in about 

100-150 words each. The candidates are required to attempt 5 questions. Each question shall be of 3 marks. (5 X 3 = 15 marks) 

Rest of the paper shall  contain  four units.  Two questions shall  be  asked  from each  unit  and  t
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(C) Pedagogy of the Course Work: 

 

75% Lectures (including expert lectures) 

25% Unit tests, snap tests, assignments, attendance and class room participation. 

 

Instructions for paper-setters and candidates: 

 

• The maximum marks for the paper will be 100. The question paper will be of 75 marks and internal assessment of 25 marks. Time 

allowed will be 3 hours. 

• There shall be 9 questions in all. 

The first question is compulsory comprising 8 short answer type questions spread over the whole syllabus to be answered in about 

100-150 words each. The candidates are required to attempt 5 questions. Each question shall be of 3 marks. (5X3 = 15 marks) 

Rest of the paper shall contain four units. Two questions shall be asked from each unit and the candidates shall be given internal 

choice. The candidates shall attempt one question from each unit. Each question will carry 15 marks. (4X15 = 60 marks) 

 

UNIT-I: 

• Sources of news copy; editing different types of copy; rewriting mofussil copy 

•  Headlines: significance and functions, typographical patterns of writing headlines,  

• Do’s and Don’ts of headline writing, headline schedule 

• Copy marking and editing symbols 

 

UNIT-II: 

 

• Significance of pictures: briefing the cameraman, selection, editing and cropping of pictures, writing 

• Cutlines. Journalistic Style and the Stylebook 

 

• Using computer programs for online editing of text and pictures 

 

Unit-III: 

 

• Design Vocabulary: Point, line, plane (shape, size), scale, perspective, value, texture & pattern, colour (hue, value, 

intensity, colour schemes), space (positive, negative), type (width, weight, posture).  

• Importance of Form-storming. 

• Importance of a grid system and types of grids; placement, alignment, grouping, framing and layering of design 

components. 

• Science of eye movement; type as para-language; space as connector and divisor; colour psychology. 

 

 

Unit-IV 

 

• Design Principles: foundational principles of balance and contrast; attendant principles of dominance, motion (hierarchy, 

rhythm, pattern and direction), harmony; overarching principles of Gestaltian unity (simplicity, similarity, continuity, 

closure, proximity, figure & ground). 

• Types of Layout:symmetrical, asymmetrical and dissymmetrical, static and dynamic, regular and irregular. 

• Types of page makeup: vertical, horizontal, diagonal and quadrant, frame, brace, circus/jazzy. 

• Front page layout – Poster and Signal & text front page. 

 

Practical Skill Component: Students will design a pop-up digital magazine as an end-semester group project using publication design 

softwares. 

Essential Reading 

1. Evans, Harold, (1974), Editing and Design (Five Volumes) (William Heinamann, London) Book One: 

Newman’s English 

Book Two: Handling Newspaper Text 
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Book Three: News Headlines 

Book Four: Picture Editing Book 

Five: Newspaper Design 

2. George, T.J.S. , (1980), News Editing 
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Paper V: Media Management 

 

(A) Course Objectives: 

This paper is designed to provide students with detailed insight into the structures, management, processes, and economics of 

media industry in India. This course will provide a firm foundation for understanding how the media industries operate in the 

globalized scenario. Upon completion of this course students should be able to demonstrate an enriched understanding of the 

organizational structures and functioning of media industries. They will be adept atcreating their own jobs through entrepreneurial 

media ventures. They will also be able to understand the impact of Convergence, Blockchains and new technologies on the media 

landscape. This course is industry oriented and has good employment opportunities in the management side of media 

organisations.  

 

(B)Pedagogy of the Course Work: 

       75% Lectures (including expert lectures) 

       25% Unit tests, snap tests, assignments, attendance and class room participation. 

 

 

Instructions for papersetters and candidates: 

• The maximum marks for the paper will be 100. The question paper will be of 75 marks and internal assessment of 25 marks. Time 

allowed will be 3 hours.  

 

• There shall be 9 questions in all.  

  The first question is compulsory comprising 8 short answer type questions spread over the whole syllabus to be answered in about 

100-150 words each. The candidates are required to attempt 5 questions. Each question shall be of 3 marks. (5X3 = 15 marks) 

 Rest of the paper shall contain four units. Two questions shall be asked from each unit and the candidates shall be given internal 

choice. The candidates shall attempt one question from each unit. Each question will carry 15 marks.     (4X15 = 60 marks)  

 

Unit I 

 

• An overview of Media as an industry, Emergence of global media 

• Global and Indian media players and their holdings 

• Introduction to Indian Media and Entertainment Sector (IEM) comprising Filmed Entertainment, Television, Music, Radio, Print, 

Online media, Gaming, VFX, AI 

•  Management of Media organizations 

o  Management as a process. 

o Approaches to Management such as Classical school, Human Relations School, and Modern approach.  

 Unit II 

 

• Media market scenario 

o Ownership and its types, advantages, and disadvantages 

o  Cross Media ownership; Vertical and Horizontal integration. 

o Monopolies and Oligopolies 

• Economics of print and electronic media in the global marketplace 

o Consolidation and Convergence 

o  Forces affecting markets viz. economic, technological, regulatory, global, social 

• Foreign equity in Indian Media; Economic, social, and cultural effects of globalisation of media. 

• Strategic alliances in media market for newsgatheri·
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THIRD SEMESTER 

Paper I Advertising-I (100 
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COMPONENTS AND BREAKUP OF MARKS: 

 

Paper – I to V will be of 100 marks each. 75 marks will be for theory examinations and 25 marks for continuous internal 

assessment. The latter will comprise of two mid semester exams and attendance and class room participation. 

 

Paper – VI will comprise of: 

(a) 
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ESSENTIAL READING 

1 
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Practical skill component: Students will practically use these research methods to carry out their minor and major projects as well as their 

dissertations.  

 

ESSENTIAL READINGS 

 

1. Aldrich, J.O. (2018). Using IBM SPSS Statistics: An Interactive Hands-on Approach. Sage Publications. 

2. Berger, A.A. (2019) Media and Communication Research Methods. N.D: Sage Publications. 

3. Jenson, B. (2002). A Handbook of Media and Communication Research: Qualitative and Quantitative Methodologies. Routledge. 

4. Kothari, C.R. & Garg, G. (2019). Research Methodology: Methods and Techniques. New Age International Publishers. 

5. Merrigan, G. & Huston, C.L. (2019) Communication Research Methods. Oxford University Press. 

6. Mishra, A.K. (2019). A Handbook on SPSS for Research Work. Himalaya Publishing House. 

7. Reinard, John C. (2006) Communication Research Statistics, Sage Publications. 

8. User Manual for NVivo: https://help-nv11.qsrinternational.com/ 

9. Wimmer, R.D.  & Dominick,  J.R.  (2013) Mass  Media  Research: An Introduction. London: Thomson/ Wadsworth Publishers.  

 

ADDITIONAL READINGS 

 

1. Brennen, B.S. (2013).Qualitative Research Methods for Media Studies.  Routledge. 

2. Hansen, A. & Machin, D. (2013).Media and Communication Research Methods. Palgrave Macmillan. 

3. Journals: Journalism & Mass Communication Quarterly, Media Asia and online journals available in the PU Digital Library. 

 

PAPER IV: INTERPRETATIVE AND INVESTIGATIVE JOURNLAISM 

 

(A) Course Objectives: 

 

The course in Print media has been designed to develop news concepts and critical thinking skills to recognize the changes 

taking place in news gathering, process and dissemination. Interpretation is the need of the hour and Investigative reporting 

has historically played an important pivotal role in policing public and private corruption, abuses of governmental authority and 

other threats to the maintenance of a democratic society. 

 

At the end of this course the student will have the ability to: 

• Comprehend the nuances of specialized news writing within the context of objectivity, accuracy and fairness 

• Generate story ideas for investigative and in-depth stories. 

• Perform primary field research and library, documen
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Unit I 

• Interpretative Writing: Backgrounding, Observation, Orientation, Analysis, Opinion, Humanising 

• Investigative Reporting: Origin, growth and relevance of investigative journalism 

• Advanced journalism: Preparing the communication package 

• Precision Journalism: Use of social science research methods for journalism 

• Data Journalism: Using Big Data for journalistic writing 

 

 

Unit II 

• Specialised writing 

o Business 

o Environment 

o Crisis situations 

o Parliament 

o Science & Technology 

o International 

 

Unit III 

 

• Planning, developing and pitching an interpretative/investigative story. 

• Problems and obstacles faced by investigative journalists. 

• Rules of Investigative Reporting 

• Sting operations: Use and abuse 

 

Unit IV 

• Computer Aided Reporting: History of CAR 

• Use of computers for news gathering, processing and dissemination 
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18. Alexander Alison, Jarice Hansen ( 2008), Mass Media and Society: Taking Sides - Clashing Views in Mass Media 

and Society, McGraw-Hill/Dushkin 

19. Potter W. James ( 2008), Media Literacy , Sage 

20. Berry Stephen J( 2008) , Watchdog journalism: Art of investigative reporting, Oxford Press 

 

Additional Reading: 

1. Malcolm Janet (1990) , The journalist and the murderer, Vintage publishers 

2. Woodward Bob, Bernstein Carl, (1994), All the presidents men, Simon & Schuster 

3. Roger Fiddler, ( 1997), Mediamorphosis, Sage 

4. Jones, Steven G, ( 1998), Cybersocieyt 2.0, Sage 

5. Jan Van Dijk, ( 1999), The network society, Sage 

6. Woodward Bob ( 2000), Shadow: 5 presidents and the legacy of Watergate, Simon & Schuster; 

Touchstone 

7. Campbell W. Joseph,( 2001), Yellow journalism: puncturing the myths, defining the legacies, 

Greenwood publishing 

8. Woodward Bob, Bernstein Carl, ( 2005), The final days, Simon & Schuster 

9. Houston, Brant, and Len Bruzzese, Steve Weinberg.( 2002).The Investigative Reporter's Handbook – A Guide to 

Documents, Databases and Techniques. Boston: Bedford/St. Martin's, 

10. Ward William B, ( 1952), Reporting agriculture, Comstock publishing association, New york Delbert Macgurie( 

1956), Technical and industrial journalism, The Stackpole Co. Pennsylvania. 

11. Williams Paul N ( 1978), Reporting agriculture, Prentice Hall, New Jersey 

12. Wolsele R E , ( 1978), The changing magazine, Hastings House, New york 

13. Malone Robert, Rubenstein Paul Max, ( 1980), Writing for the media, Prentice hall, New Jersey 

14. DeFluer Margaret H, ( 1997), Computer Assisted Investigative reporting: Development and methodology, Lawrence 

Erlbaum 

 

 

PAPER V: DEVELOPMENT COMMUNICATION 

 

(A) Course Objectives: 

The purpose of the course is to project the concept of development viz media and other civic agencies.
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Unit II 

Developmental and rural extension agencies; governmental, semi-government, non governmental organizations 

Panchayati Raj-planning at national, state, regional, district, block and village levels. 

Case Studies of social, cultural and economic barriers to development 

 

 

Unit III 

Development Support Communication for health and family welfare, environment and agricultural reforms, marginalized 

sectors and issues. 

Using Mass Media for development: Framing, writing/scripting, producing development messages for urban, semi urban and rural 

audiences. 

Case studies on development communication programmes. 

 

Unit IV 

Using Interpersonal Communication and Folk Media for development: Using Interpersonal Communication and Folk Media 

for development: music, dance, pantomime, versification, epic ballad recitation, religion and festival peasantry, puppetry et 

al. 

Case Studies on development communication programmes using traditional media. 

 

ESSENTIAL READING 

1 Wilbur Schramm, (1964), Mass media and National Development Stanford, Stanford Univ. Press 

2 Schramm and Lerner, (1967), Communication and change in the developing countries. Honululu, East West 

Center Press 

3 Daniel Lerner, (1958), The Passing of Traditional society Glencoe, Free Press 

4 Eliegel et al, Agricultural Innovation of Indian Villages 

5 B.S. Thakur & Binod C. Agarwal, (1989), Media Utilization for Development of Women and Children, Concept 

Publishers, Delhi 

6 S.R. Mehta (ed.), (1992), Communication in Social Development. Rawat Publications. Jaipur 

7 
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FOURTH SEMESTER 

Compulsory Papers 

Paper I Advertising-II (50 
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FOURTH SEMESTER 

 

PAPER – I: ADVERTISING-II 

 

(A) Course Objectives: 

In this semester the first unit will provide understanding of Advertising appeals, advertising campaign. The second unit shall 

provide knowledge regarding Advertising testing and Advertising Ethics with a view to make the student
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4. Quera, Leon. Advertising Campaigns: Formulation and Tactics. Columbus, Grid. 

5. Wiseman, Mark. Anatomy of advertising: an analytical approach to campaign planning and advertisement making. 

 New York, Harper. 
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PAPER III: CONVERGENCE JOURNALISM   

 

( A ) Course Objectives: 

 

This course assumes that the students already have basic skills as a journalist. They can gather information, organize it 

efficiently and write an acceptable story. The Course will enable the students to 
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4. Bradshaw Paul, (2011) The Online Journalism Handbook: Skills to survive and thrive in the digital age, Longman Practical 

Journalism Series 

5. Brian Caroll (2014) Writing and Editing for Digital Media. Routledge 

6. Jennifer George-Palilonis (2012)The Multimedia Journalist: Storytelling for Today's Media Landscape. Oxford University Press 

7. King Luc (2008), Internet and the mass media, Sage publication.  

8. Pappacharissi, Zizi (2009), Journalism and citizenship: New agendas in communication Routeledge 

9. Richard Koci Hernandez and Jeremy Rue (2015) The Principles of Multimedia Journalism.Routledge 

10. Rodenberry Jack, Burton St John, (2009), Public Journalism: The promise and reality of citizen engaged press, Rutledge. 

11. Usher, N. (2016). Interactive journalism: Hackers, data, and code. University of Illinois Press 

12. Vincent F. Filak (2019) Convergent Journalism: An Introduction. Rutledge 

13. Zimmermann, P. R., & De Michiel, H. (2017). Open Space New Media Documentary: A Toolkit for Theory and Practice. Routledge. 

14. Singh.Archana.R (2024), Beyond the Hashtag: A Decade of Twitter Activism in India, Vitasta Publishing Pvt. Ltd. New Delhi.  
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Instructions for paper-setters and candidates: 

 

• The maximum marks for the paper will be 50. The question paper will be of 40 marks and internal assessment of 10 marks. Time 

allowed will be 2 hours. 

• There shall be 5 questions in all. 

The first question is compulsory comprising 7 short answer type questions spread over the whole syllabus to be answered in about 75-

100 words each. The candidates are required to attempt 5 questions. Each question shall be of 2 marks. (5 X 2 = 10 marks). Rest of 

the paper shall contain two units. Two questions shall be asked from each unit and the candidates shall be given internal choice. The 

candidates shall attempt one question from each unit. Each question will carry 15 marks. (2 X 15 = 30 marks) 

 

Course content: 

 

Unit I 

 

• Characteristics of a networked society: creation,curation, connection and community. 

• CMC Terminologies: filter bubbles and echo chambers; online virality and social contagion; crowd sourcing and crowd funding; dumb 

pipes, smart pipes and walled gardens; digital visitors, residents and cyborgs.  

• The 7 ‘laws’ of the Web (of network articulation, of network externality, of network extension, of small worlds, of limits to attention, 

power law in networks and of trend amplification). 

 

Unit II 

 

• ICT applications in the governance, education, commerce, agriculture and health sector. 

• ICT applications for senior citizens, differently-abled, LGBTQ
+
 community and other marginalized population sectors.  

• ICT Issues: heterogenization, homogenization, pluralism, fragmentation and polarity; activism, slacktivism and vigilantism; 

mobilization, stagnation, socialization and isolation; info-drought and infoglut; addiction; generative AI. 

 

Practical skill component: Students will present a practical demonstration (powerpoint presentation/short film) on any course 

component.  

 

 

ESSENTIAL READINGS 

 

1. Castells, M. (2000) The Rise of the Network Society. Wiley-Blackwell. 

2. Gane, N. & Beer, D. (2008) New Media: The Key Concepts. Oxford and New York: Berg. 

3. Green, L. (2010) The Internet: An introduction to New Media. Oxford and New York: Berg. 

4. Jenkins, H., Ford, S & Green, J. (2013) SpreadbxYUx–CdE0bxC EO&bHxH0YCAEWb03xkYx–IHITdu[CSEO&b30Y&xCpEOWbYW&W3CrEOYbxUYkYCeE&Hbx0k–CaEO3kCUx–EYbYW&W3CrEOYbxUYkYCeE&Hbx0k–CaEO3kCUx–EYbYW&W3CrEOY New Med
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PAPER V: INTER-CULTURAL COMMUNICATION 

 

(A) Course Objectives: 

This course aims at helping the students: (1) realize a theoretical and practical understanding of how cultural 

similarities and differences are rooted in communication events and practices; (2) comprehend theories and concepts 

of inter-cultural communication; (3) understand the role of communication in culture; 

(4) recognize cultural variables; (5) familiarize with the communication norms, rituals, and taboos of other cultures; 

(6) learn about barriers to intercultural communication, adjustment to other cultures, and culture shock, understand 

communication activities as they would be done in other cultures; (7) learn how differences in intercultural 

communication manifest themselves in different professional settings; (8) increase sensitivity to their own cultural 

background and its impact on how they communicate, increase knowledge of ethical issues in communicating inter-

culturally, and increase sensitivity to communicating with people from different cultures. 

 

(B) Pedagogy of the Course Work: 

40% Lectures (including expert lectures) 

10% Unit tests, snap tests, assignments, attendance and class room participation. 

 

Instructions for papersetters and candidates: 

• The maximum marks for the paper will be 50. The question paper will be of 40 marks and internal assessment of 10 

marks. Time allowed will be 2 hours. 

 

• There shall be 5 questions in all. 

The first question is compulsory comprising 7 short answer type questions spread over the whole syllabus to be 

answered in about 75-100 words each. The candidates are required to attempt 5 questions. Each question shall be of 2 

marks. (5X2 = 10 marks) 

 

Rest of the paper shall contain two units. Two questions shall be asked from each unit and the candidates shall be given 

internal choice. The candidates shall attempt one question from each unit. Each question will carry 15 marks. (2X15 = 30 

marks) 

 

UNIT I 

 

Culture: Meaning, Definition, Nature, Scope; Types of Culture: Macro and Micro 

Intercultural communication: Meaning, Definition, Nature, Scope, Historical Background, Components, Context & Power; 

 

Cultural patterning and variability: Non-verbal Communication (silence, listening, perceptions, norms & time), Verbal 

Communication (with special emphasis on communication between genders) 

 

Theories: Cultural Convergence Theory, Communication Accommodation Theory, Identity Negotiation Theory, Intra culture vs. 

Inter culture Networks Theory, Communication Acculturation Theory, Consciousness Theory 

 

UNIT II 

 

Relevance of Intra-personal Communication: Concept of self; 

Inter cultural Interactions: Transitions, Conflicts, Language, Protocol and Behaviour, and Popular Culture; 

Cultural Shock and Mass Culture: Concept, Significance and Relevance; 

Hofstede’s Cultural Dimensions: Power Distance Index (PDI), Individualism (IDV), Masculinity (MAS), Uncertainty Avoidance 

Index (UAI), and Long-term Orientation; 

 

 

Essential Readings: 

1. Asante, Newmark, Blake. (1989) Handbook of Intercultural Communication. Published by SAGE Publications. 

2. Gudykunst, Mody. (2001) Handbook of International and Intercultural Communication, Second Edition. Published by 

SAGE Publications. 

3. Golding and Harris. (1997) Beyond Cultural Imperialism. Published by SAGE Publications. 
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Additional Readings: 

1. Adrian Holliday, Martin Hyde, John Kullman. (2004) Intercultural Communication: An Advanced Resource 
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• Introduction to Communication Strategy and Strategic Planning 

 

Unit II:  Special Areas in Corporate Communication  

• Media Relations, Employee Communication  

• Issues Management, Crisis Communication  

• Community Relations  

• Corporate Social Responsibility 

 

ESSENTIAL READING 

 

1. Parvati Mohlanobis, (2005), Public relations and Corporate Communications.  

2. Sandra M. Oliver, (2004), Handbook of corporate communication and PR, Pub: Routledge 

3. Philip Lesly, (2002), Public relation and communication. 

4. Parvati Mohlanobis, (2005), Public relations and Corporate Communications. 

5. Jeff Gramm (February 23, 2016) Dear Chairman: Boardroom Battles and the Rise of Shareholder Activism Hardcover 

 

 

ADDITIONAL READING 

1. Paul Argenti, Janis forman, The Power of Corporate Communication,: Crafting the voice and image of your 

business. 

2. CBM Ban Rien, Chris Blackburn, Cees B.M Van Riel, Principal of corporative communication. 

3. Joep Cornelissen, Corporate communication: A guide, theory and practice, 2
nd

 Addition 

4. Paul A Argenti, , Corporate Communication., 2
nd

 Addition 

5. Dennis L. Wilcox, Glen T Cameron (2012) Public Relations strategies and Tactics, , Pearson Publication, Indian Edition 

Published by Dorling Kindersley Media Pvt. Ltd. 

6. Joep Cornelissen (2007) FIFTH EDITION A Guide to Theory and Practice, Rotterdam School of Management, Erasmus 

University, Netherlands 

7. Charles J. Fombrun, (2007) Essentials of Corporate Communication: Implementing
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Time allowed will be 2 hours. 

• There shall be 5 questions in all. 

 

The first question is compulsory comprising 7 short answer type questions spread over the whole syllabus to be answered in 

about 75-100 words each. The candidates are required to attempt 5 questions. Each question shall be of 2 marks. (5X2 = 10 

marks) 

Rest of the paper shall contain two units. Two questions shall be asked from each unit and the candidates shall be given 

internal choice. The candidates shall attempt one question from each unit. Each question will carry 15 marks. (2X15 = 30 

marks) 

 

Unit I: Introduction to Digital Advertising 

 

• Introduction to Online Advertising 

• Glossary of New Media Advertising 

• Principles of New Media Advertising 

• New Media Advertising Types and Platforms 

 

Unit II: Essentials of Digital Advertising 

 

• Concept of Targeting in Online Advertising 

• Native Advertising 

• Social Media Advertising 

• Measurement and Evaluation of Online Advertising 

 

Essential Readings: 

1. Armstrong, Steven, 2001, Advertising on Internet. London, Kogan Page. 

2. 


